oy .mgpeﬂty-ﬂakers o! Poﬂ:-
" land Dlscuss Modern Methods

3 '».!

ystcms That Succeed, Merchan-
dising and_Advertising )
Analyzed.

C The mell knowa Its success Is Jden-
with the success of Its advertisers,
belleves there Is much benaefit In'a

'- ‘@wcussion of the problems of publicity
. and' bual

" "#o it in aaking leading merchanta to
) ‘dincuss successful stors and bank and
; business methods
thé subject of advertising—an

,_N-—ur neations are now beginning to ad-
- vertlse and the most s
yeriinar to found
representative of a farelgn country
o has recently up in this elty
t" and educational

- | do the sama thing.

By the fact that the people buy or
subscribe for @ newmpapar they vote for
its policy, becauss the money they pay
it enables it to Mm? and atapd for
the greatest good to t greatest num-
ber.

Advertisers who patronizse Its columnl

The real owners and managers u_ld
editors of newspapers are the people,
~—those who angdvertise,
—those who read newspapers.
Proven by the fiet! that when you
withdraw readers and advertisers you
kill ne
No amount.of wealth or brliu can
make ne witheut readers
I8 MORE !HPOB'I‘-
ANT THAN THE ADVERTI
THE ADVERTIEER PA 'rnou:nnl A
NEWSPAPER ONLY ON ACCOUNT OF
THE READER,

The Baslation of |
mmm
If the reader don't read a n

It—obvioualy,

8o readers come firat.

But udnnuinl.u A strong force ln
bri repders,

mmt news & ulp: pﬂntl—h-.-
finances affalrs of m ltud-':
h‘ml-'

Take the store news published
ln The J by 1lsading Portland

mmmumnInothrnd
TmmmotMWorml

a page of The Journal
o telling the publie the

is In itself & news-

managed, Issued to

readers by this firm. whose
department heads ars its reporters and
ita advertisng is its editor,

g in the world for many years,
. nd now it has better journalism,’

Euu and the newspapers depend upon
people.
City Sucoees
and Newrspapsr Snoccess.

City success and newspaper success
Are Interwoven and Interdependent.

The nowspapers &re Interwoven: and
interdependent.

The newspapers are “of the people, by
Ahe people and for the people”

~-even more 8o than American gov-
erament n

) A popular summer resort for
your feet—our low tied Shoek:
is the time to dig in your

pocket.

. Shoe Specials
32.15

'-'FOI‘F Men's Tan Oxfords $3.50
and $4.00,

For Men's Black Patent Colt
Oxfords worth $3.00 and
$3.50,

LFQP_ Men's Black Vici Oxfords

worth $3.00 and $3.50.

All Men's and Boys’ Wear at

editors The Journal or any othér news-
paper oan hire will be able to write
nothing that will be read by so many
people and influence them 80 power-
fully as what the large and progressive
storea with their dadly magnetism of
merchandising do every time they pﬂnt
an advertisement.

MR. W. P, OLDS
ANALYZES SUCCESS

Jin Interesting Interview
Dith One of America’'sMost
Progressive Merchants.

““To tell the public the truth _régard-
ing what you wish to sell ia-a funda-
mental principle of suecesa In business,'™
sald Mr. W. P, Olds, of Olds, Wortman
& King, one of America’'s most proaper-
ous and progressive department stores,

“The basis of all real suocess Is truth-
telling. One must let people know what
one has for sale and the reasons wicy it
should be bought. One_eannot | that
upon a systematic amd effective scale
except by publicity:

“That is wheré the modern nowspaper
enters indispensably into succoess-making.

“It t» the medium by which the facta
and figures that should be known by
every purchaser are séent out daily to be
considered before buying. It Is simikar
to the system by which we dellver the
goods after purchase.

“And 1t Is not less necessary.

“The larger the cipcuintion of news.
papers, the more |nfluence they have
with the purchasjiig publiec, the better
they are as advertising mediums, We
tave here in Portland very strong mews-
papers,

Portland Wewwpaperg
Have & Kigh Standard

Fth. standard of Journalism in this field.
|arunmp«n of the American continent.’
' \rn York Heralda™

|, om
| York Herald

“The Portland Oregonian establinhed
1t has ¥ng stood-an one-of the nrnnleut

Like the Chicago Tribune apnd the
I put It away gbove the New
It has #n editorial page
| of the grealast influence and excellsnce
| while the New York Herald J& a news-
paper. without an edllmm page. 1
lunuuld say the Oregonias Is mores ke
the Now York Tribunse! Mr. Beott has
never hesitated to express his unblased
opinion. That is whereln he 18 like
Horace Greeley and it s such journallsm
:n that that makes newaspapers power
ul

“One may nbt agree with the tesch-
ings of i editorial page but we all
recognize the eminence and the influ-
| enee of the paper.
| "In faet it s the” non- -agreement af
m?srmmmmwm«u the Ore-
gonian that 'I:-d to th tabl
o ot « eatablishment of

“Then The Jourdal is a perlodical of
the oppasition?*

“Yeu. The Jourfial is atwned by a
group of men who have Invested largely

elrculation to give to Portland and Ore-
gon another avenus of opinion.

m‘:hnuw

The Oregon Jourmal
“Our_attituda toward it Is expressed

owapaper
he or she don't resd the advertising In :

Bocause llummnm im-

maAnager
with the firm itself as practically pub- | pry

"ﬂlu‘:. in b:l um'hnc
ng Incu
:L?mmn. We are

nging the public close

little stors and this is & big o

'lsay there is none "larger and

none as large on the coast—but bo

owe thelr success to the same principle.

tg' lt":nr phnutom.km
”:t‘ departments and :

now al least a score Of amployes m.
terms of employment date batk 18 rem

Alm to Instruoct

v sad Eaip BEmployes.
“We aim to help and instruet those in
our employ to the end that their service
may prove as sffective and profitable
for them and for us as poasible. Their
betterment i» our betlerment and vice

versa .

“While no associationg exist among
our employes, their Interests aré care-
fully observed by the Arm.

e balleve that one cannot get good
help without good pay, Bo we pay what
service is worth, even though it is more
than the prevalling price for similar
service.

“We have provem that such a polley
pays us and the public

“In our organization there is always
room for promotion and recognition of
good service.™

In regard to publicity Mr. Meler maid
that advertising today Is a matter of
most important Interest and that the
public had gotten to the point when only
the plain facts and figures count. They
do pot wish for superflulties,

SWe do not belleve in anything ex-
etpt newspaper advertising. We con-
fine that aolely to the Oregonian,
a newspaper that reaches a large pur-
chasing constituency.

“The Journal is all right, but we 9o
nbt use more than one newspaper in our
advertising.”

“ALWAYS BELIEVED
IN PUBLICITY”

Superintendent Davis if Lip-
man, Welfe & Company Is
Interviewed.

Thery ara years of experience em-
bodied In the ideas of Mr. Samuel H
Davis of Lipman,~ Wolfe & Co. He 1n
keanly awake to newwpaper values and
sald when Interviewed:

“T have always belleved In publiclty
backed by good' merchandising. That
means having the goods, dealing In the
right way, and keeping the facts before
the public in the dally newspapers.

-'w. have very excellent newspapers

"Whll.. the Onlwhn is one of the
hast now pers, the country, The
Journal 'hm the fisld with
and enterprise and ts being

to the front as a clean, valgable
and very dafly paper.”

ARM TORN OFF AT ELBOW
- Bf m_

In It to" make a paper of strength and | ¢ns!

:J.‘ fact that we_ e » ”“
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MASKED ROBBER HOLDS
UpP SPRIHGFIELD MAN

= Nagificen
M. Hood

photograph of beautifal Mt
otogra \ A
Hood, ready  for framing

) Cents

THE
J. K. GILL CO. §

Booksellers and /
Stationers.

/
THIRD AND ALDn

Great M‘mm-“

alwa
wlnt,.lh.

'“:

-‘hnobqnwdodoubont

 FORONE YEAR FREE OF CHARGE.

do it, and you have a dﬁummmn&h
mwmu&uﬂﬂ Hbera ofer wil thes bo-

Ou"!‘lmipdd Sale of last Saturday ﬁumﬂl—h
bmmwmﬁ»mm‘.{m&wmwmlwm
mhy‘buph This time it is &

KITCHEN TABLE—

;mmuuye&ummunwmmmwﬂnan

STt SR Ees s BESREE BOSANSORNEINR IR mE e 8w
Lo ¢ 3

How Many People Will Vst the Fair?

Anm[ondntn-du? We're ‘dutollnmuoppmtmltytowinlbunﬂhl

~COMBINATION WRITING DESK -
ﬁuummpummmmmudwm

P Gevurtz & Sons

“GEVURTZ SELLS IT FOR LESS.”
173-175 First St. . 219:227 Yamhill St.

Today Settles It With Us!

Tlﬁlklndolmtba-rmindlmw'lutm&rh lpprolchiu.(,"md:
before there comes a tint upon the leaves we are going to get rid of

Another Thousand Suils

OF $15.00 CLOTHES AT

* BACH

Every atom of this stock must be cleaned out within two weeks, and
thtﬁhdthubnrplmwﬂlnotbenpiuoﬂmmthhdtyno
_'matter where you go for them: .

SOME MEN SAY THEY ARE SELLING MEN'S cx.o'm-
ING AT A SACRIFICE. That's all right. It is likely ﬂut thq
are. Woaonuammmm ¥

MWWNWBMW%HH&O

This we know-——and we'll back it up with all the coin any of them desires to produce. There
us, but WHEN WE SAY WE ARE SELLING $15 SUITS A'!‘“I'I.lﬁ
WE MEAN EXACTLY WHAT WE 8AY!

Youwmcwmuoumdmwmuyywnd!MmmmEXCILLRHTVAL
UES AT $15, BUT WE WILL SELL THEM AT $7.50! We will not ask a cent more.
We will not accept a cent less, and we'll not cry if you do not take a suit at this figure. We
are not making money on fHe deal. We are simply engagid in cleaning things out. WE
momuomsmmnncmm:

The MUCK CLOT HlNG{JO j

3

W. MARKILLIE, Manager.
. HATS AND wnuémno ooono ¥
cr..mumwmam msmutr..hﬂ.wmmum
. 3 PORTLAND




