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How They Prefer 
Houses Arranged

If Oregon rural homemakers ha.I 
their wax about II arrang« men!' 
of their houses, about half of them 
would have one-storv and half two- 
storv houses, four out of five would 
have basements, and 90 per cent of 
them would have stovew ood stored 
under the house roof.

These are but a few facts obtain­
ed m a study made bv Mau I Wilson 
home economist of th? OSC experi­
ment station, the results of which

small acreages. For the most part 
homemakers submitting answers to 
the questionnaires were members 
Of extension units in the various 
counties, and 99 out of the 450 were 
graduates of the school of home ec­
onomics at Oregon State college

Some of their conclusions varied 
considerably from those of the pro- 
fesMunal builder- Although most of 
the homemakers queried prefer 
separate dining rooms, they also

women questioned are not in favor 
of a combination dining and living 
room Only one woman in eight fav­
ored such combination. Outdoor 
dining areas, on the other hand, are 
popular, both for family meals and 
for feeding crews of farm help.

As to sleeping arrangements. 99 
per cent of the homemakers said 
they wanted their own bedrooms on
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In Steel Returns
iBy George Peck)

The largest of our industrial corp­
orations have long been considered 
by the radicals and so-called liberals 
as good targets at which to shoot. 
They look upon our big industries 
as fair game, with no closed season. 
To the reds, big businesses symbol­
ize all that is to be hated in capital­
ism.

One of these companies is the 
United States Steel corporation. 
Strangely enough, this company 
which together with its operating 
subsidiaries employs 224.000 work­
ers. is one of the outstanding ex­
amples which can be set forth on 
behalf of the American system of 
free enterprise <kn >wn to the com- 
munazis as the profit or capitalistic 
system).

A short time ago the U S. Steel I 
corporation released its financial 
statement for the year 1939. This 
columnist hastens to extend his con. 
gratulations to the officers and di­
rectors of that company for having 
joined the small but growing group 
of American industries which has
discovered it is sound business to 
take the public and employes com­
pletely into its confidence.

This 1939 report shows that U. S 
Steel has nothing to hide. It not only- 
shows the profit the company made 
during that year but it breaks down 
the statement to indicate what per­
centage of the net income dollar 
went to employes.

In 1939. big steel sold to the pub­
lic. goods and services to the tune 
of 857 million dollars. Out of this. 
310 millions were paid to others for 
goods and services. 67 millions for 
taxles. 61 millions were set aside for 
wear and usage of facilities and 9 
millions were paid for interest Not 
on« penny of these four items total­
ing 447 millions was available for 
either the stockholders or employes 
of the company.

Deducting this 447 million from 
the total business of 857 million, we 
find that there was a balance of 410 
million left. This was the entire 
amount available for division be­
tween employes and stockholders 
and to be set aside for reserves. Out 
of this the company paid out in 
wag.s and salaries 369 million dol­
lars or 90 per cent, leaving 10 per
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I IBFRAI.ISM FROM SPIRIT

Wilkie mad«* a talk on tile much- 
debated subject of "Liberalism " 
And in that talk Mr Willkie made 
this observation: "I think the idea

The men who have been most in­
fluential in advancing liberal doc­
trines have often been men of 
wealth Certainly George Washing­
ton was a liberal—and he was also 
the richest American of his day 
Thomas Jefferson, whose name is 
usually affiliated with the begin­
ning of liberalism as a political 
issue was relatively rich, and the 
owner of a magnificent Virginia 
estate Liberalism comes from the 
spirit—not from the pocketbook

oor reactionaries no less 
iy liberals.
range thing that today '

4
the advocates of more 

governmental power.
t the government to 
rtain business, and they

A blessed event to moo about were these three calves bom to a 7- 
year-old cow in Boynton, Fla. Janice Scarborough poses with the 
young triplets, whose birth was unusual in annals of agriculture.

cent for the stockholders and to be 
set aside for future needs.

If further proof of the efficacy of 
the American system of free enter­
prise is needed, let us examine the 
entire 38-year record of this com­
pany's treatment of its employes. 
Each decade has found it disbursing 
an increasing share of the net in­
come dollar to its workers.

From 1902 <the year it was organ­
ized) to 1909. inclusive, a period of 
8 years, workers got 64 7 per cent of

the net income dollar: from 1910 to 
1919. 70 8 per cent; from 1920 to 1929. 
81 5 per cent; and from 1930 to 1939, 
94 4 per cent.

Apparently it has been the policy 
of this company, in line w.th indus­
try as a whole, to give its employes 
an ever-increasing share of its net 
earnings. Surely no better answer 
can be given to the left-wingers who1 
are trying to tear down the Amer­
ican way.

form of government " Liberal g v- 
ernment was won only after cen­
turies of bloody warfare against the 
dominance of kings and dictators 
and politicians lusting for more 
power.

So next time you hear an ad­
vocate of more government talking 
about "liberalism." consider wheth­
er "reaction" wouldn't be a more 
apt term for his doctrines—Cottage 
Grove Sentinel.
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AN OPEN FORUM OF QUESTIONS AND ANSWERS

QUESTION: WHY IS BEER CALLED 
THE BEVERAGE OF MODERATION?

QUESTION: DO BEER AND ALE 
REALLY AID THE FARMERS?

QUESTION: JUST WHAT ARE BEER 
AND ALE MADE OF?

QUESTION: HOW MUCH DO BEER 
TAXES CONTRIBUTE TO THE COST 
OF GOVERNMENT?

QUESTION: DO BEER AND ALE 
MAKE JOBS FOR WORKERS?

QUESTION: HOW IS THE BREW­
ING INDUSTRY COOPERATING WITH 
LAW ENFORCEMENT OFFICERS?

ANSWER: Because beer’s alcoholic con­
tent is low. Temperate, moderate nations of the 
world...and their people...prefer beer.

ANSWER: Since re-legalization the brew­
ing industry has b ught 25,000,000,000 pounds 
of farm products. That has helped farmers ... 
particularly during the depression years.

ANSWER: Beer is made by a natural fer­
mentation process .. . from malted barley and 
other grains, hops, yeast, water. Nature makes 
beer. The brewer makes it good beer (and ale).

ANSWER: Beer contributes $1,000,000 
day ..$400,000,000 a year... to help pay the 
costs of government... local, state and federal.
Everybody benefits from this contribution.

ANSWER: Beer and ale have already made 
a million jobs. This employment is wide-spread 
. . . all over the country. More than 100 other 
industries benefit from beer and ale.

ANSWER: The Brewing Industry is active­
ly on the side of law and order. A "self-regula­
tion plan to eliminate retail abuses has already 
been put into effect in a number of states in co­
operation with lawenforcement authorities. This 
plan is being extended. We would like to tell 
You about it. Write for an interesting free 
booklet. Address: United Brewers Industrial 
Foundation, 19 East 40th Street, New York, N.Y,

BEER.,.a beverage of moderation

All copy for this coliiir.ii mutt 
be in the office nal later than 
Manda) evening
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Our circulation is your

F you were going to buy the privilege of talk­
ing to a theatre audience about vour business 

you would want to know all about the audience.
How many people? Where do 
much did they pay to get in? 
these questions would have a 
value of the audience to your

HESE are the things you want to know 
about the people who read your adver­

tising too. In the circulation of this newspaper 
we offer you an interested audience of people 
who can use your merchandise and service.

Just as a merchant buys and sells merchan­
dise on the basis of known standards of qual­
ity, weight and measure, so are we prepared 
to tell advertisers all about our circulation.

That’s why we belong to the Audit Bureau 
of Circulations—to give our advertisers a 
verified count and description of the audience 
that they get when they buy advertising in 
this paper. There arc definite standards for 
advertising values as well as for merchandise. 
We believe that newspaper advertising should
be bought 
standards.

The Audit Bureau of Circulations is a 
national, cooperative association of 2000 
publishers, advertisers and advertising agen­
cies. The Bureau has a staff of skilled auditors 
and once a year these men visit all publisher 
members and make a careful audit of their 
circulation records. The information from 
these audits is then issued in reports which 
are available to advertisers.

Only through these A.B.C. reports can you 
get verified facts and figures about the audi­
ence that you will talk to when you buy ad. 
vertising space. I hey arc your assurance that 
you will get what you pay for because they 
describe and analyze net paid circulation- 
how large it is, where it is, how it was secured. 
Protect your advertising investment by using 
these A.B.C. reports.

Hillsboro Argus
This newspaper is a member of the Audit Bureau of Circulations. 
On request we shall gladly furnish a copy of our latest A. B. C. report.


