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’3 New Prices
Effective
May 1, 2010

Martin
Cleaning
Service

Carpet & Upholstery
Cleaning
Residential &
Commercial Services
' Minimum Service CHG.
| $45.00

A small distance/travel charge |

may be applied

CARPET CLEANING
' 2 Cleaning Areas or
- more $30.00 Each Area

. Pre-Spray Traffic Areas |
| (Includes: 1 small Hallway) |

' 1 Cleaning Area (only)
' $40.00

Includes Pre-Spray Traffic Area |

| (Hallway Extra)
\ Stairs (12-16 stairs - With
| Other Services): $25.00

' Area/Oriental Rugs:
' $25.00 Minimum

| Area/Oriental Rugs (Wool): |

' $40.00 Minimum

Heavily Soiled Area:
| Additional $10.00 each area
(Requiring Extensive Pre-Spraying)

UPHOLSTERY
CLEANING
Sofa: $69.00
Loveseat: $49.00
Sectional: $109 - $139

Chair or Recliner:

$25 - $49 %
Throw Pillows (With
Other Services): $5.00

ADDITIONAL
SERVICES

* Area & Oriental Rug
Cleaning
* Auto/Boat/RV Cleaning
* Deodorizing & Pet "\
Odor Treatment
' * Spot & Stain
Removal Service
| * Scotchguard Protection
| * Minor Water Damage
. Services

SEE CURRENT FLYER |

FOR ADDITIONAL
PRICES & SERVICES
Call for Appointment

(503) 281-3949
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Corporate Witchcraft voila: Unhealthy foods -turn into healthy profit margins.
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by Khalil Bendib

Giving Climate Change the Cold Shoulder

TV news
coverage 1s
spotting and
misleading

BY DON KrAUS

It's summer — time
for barbecues, family
vacations, and July 4th
fireworks.

Unfortunately, summer has also
become atime for wildfires, drought,
triple-digit heat waves, catastrophic
storms, and other deadly reminders
of the impact climate change has on
our planet.

This May, carbon dioxide levels
in the atmosphere reached 400 parts
per million for the first time in 3
million years. That number offers a
stark indicator that current initia-
tives to slow climate change are
failing.

The scientific evidence is mount-
ing. Last year was the hottest year
onrecord, according to the National
Oceanic and Atmospheric Admin-
istration. The agency described
2012's extreme heat as part of a
longer-term trend of hotter, drier,

and potentially more extreme
weather.

The heat was apparent at
Georgetown University where Presi-
dent Barack Obama sweated under
a hot summer sun as he laid out his

next steps on climate change be-

fore a cheering crowd of mostly

- W college students saying, "I refuse

to condemn your generation and
4 future generations to a planet
“ that's beyond fixing."

Obama raised the stakes on the

their nightly news programs a total
of 12 times in 2012. So far, in 2013,
they have only reported segments
on the issue nine times (including
coverage of Obama's climate
speech), according to the watch-
dog group Media Matters.

Even with extreme events like
Colorado's wildfires and Superstorm
Sandy, the networks aren't making
the connection between the in-
creased tempo of catastrophic
events and global warming. This is

Net effects of climate impact will be
absolutely critical to determining
whether this project will go forward.

Keystone XL pipeline decision,
noting the "net effects of climate
impact will be absolutely critical to
determining whether this project will
go forward." He identified climate
change as the major challenge of the
century.

This slow motion disaster is big
news, right? Not, unfortunately, in
the major media. The three major TV
networks—ABC,CBS,andNBC —
covered climate change in depth on

—PresidentBarrckObama

literally bad news because nearly 30
percent of Americans stay on top of
current events by watching network
TV.(Aslightly larger share of us get
our news from cable TV).

A recent Pew Research Center
poll found that only one in three
Americans believe "global warming
isa'very serious problem'." In 2007,
the same poll found that nearly half
of Americans considered this to be
the case.

U.S. mediaclimate change cover-
age isn't just spotty — It's also
misleading.

Unfortunately, some of the mini-
mal network and cable TV news cov-
erage on climate issues that Ameri-
cans do see just provides a platform
for groups and individuals who ig-
nore scientific consensus, and deny
either that the climate is changing or
that global warming is being brought
about by human activity.

Inhis Georgetown speech, Obama
dismissed deniers, arguing "it is
imperative for the United States to
couple action at home with leader-
ship internationally. America must
help forge a truly global solution to
this global challenge."

The next global climate talks will
take place at a summit in Rio de
Janeiro next year. Our nation must
play aleadership role in these nego-
tiations. To be a credible leader at
these meetings, however, U.S. law-
makers and diplomats need the
American people's support.

And how can our nation have a
serious conversation on climate
when TV news won't cover the cli-
mate crisis?

Don Kraus is the President and
CEO of GlobalSolutions.org.
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