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’\ New Prices
Effective
May 1, 2010

Martin
Cleaning
Service

Carpet & Upholstery
Cleaning
Residential &
Commercial Services
Minimum Service CHG.
$45.00
A small distance/travel charge

may be apphied

CARPET CLEANING

2 Cleaning Areas or
more $30.00 Each Area

Pre-Spray Traffic Areas

(Includes: | small Hallwavy)

1 Cleaning Area (only)
$40.00

Includes Pre-Spray Traffic Area
(Hallway Extra)

Stairs (/2-16 stairs - With
Other Services): $25.00

Area/Oriental Rugs:
$25.00 Minimum
Area/Oriental Rugs(Wool):
$40.00 Minimum

Heavily Soiled Area:
Additional $10.00 each area
(Requiring Extensive Pre-Spraying)

UPHOLSTERY
CLEANING
Sofa: $69.00
Loveseat: $49.00
Sectional: $109 - $139

Chairor Recliner:
§25 - $49 l‘%
Throw Pillows (With

Other Services): $5.00

ADDITIONAL
SERVICES
* Area & Oriental Rug
Cleaning
* Auto/Boat/RV Cleaning
* Deodorizing & Pet

' Odor Treatment

. * Spot & Stain

. Removal Service

. * Scotchguard Protection

* Minor Water Damage
Services

SEE CURRENT FLYER |

FOR ADDITIONAL
PRICES & SERVICES
Call for Appointment

(503) 281-3949
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Portland Observer. We welcome reader essays, photos and
story ideas. Submit to news@portlandobserver.com.

What Comes after the Election?

If Dems win,

they should use
their newfound
political capital

BY DavinEvLvior B
Until  the |
votes are cast
and counted, no
one, no matter
how smart or

new House seats.

Elections are important. They
represent the pinnacle of democ-
racy. But what comes after this elec-
tion might be even more important.

Beginning with the lame-duck
Congress that will return to Wash-
ington the week after the election,

our leaders will start making the
most fundamental and conse-
| quential decisions about bud-
gets, taxes, and the role of gov-
ernment in our society that they
have made in generations.

well-connected,
can predict with certainty the out-
come of the 2012 elections. And yet,
Democrats and some Republicans
are already forecasting that Presi-
dent Barack Obama will win re-elec-
tion, and Democrats will maintain
control of the Senate and pick up

Ty Some call it the "fiscal cliff."

Others call it "taxmageddon." What-
ever the label, Congress and the
president will decide many things:
the future of the Bush tax cuts,
whether to extend the payroll tax
holiday for millions of Americans,
and whether to avoid scheduled

cuts in spending that would radi-
cally pare all sorts of domestic pro-
grams.

Key things are at stake, such as
protecting our water and air, and
food assistance for hungry Ameri-
cans.

As these deliberations unfold,
we must adhere to three priorities:

First, we must end the Bush tax
cuts for the wealthiest two percent
of Americans. This will provide rev-
enue that can be used to strengthen
education, create jobs, improve our
roads and bridges and help the mil-
lions of Americans who are strug-
gling to get by in today's sluggish
economy.

Second, we must protect our
nation's safety net. Americans count
on programs like Medicare, Medic-
aid, and Social Security to be there

when we need them, and we can't
afford to see them cut. In House
Majority Leader Eric Cantor's dis-
trictalone, there are 153,000 people
who benefit from Medicare or Med-
icaid, according to the House En-
ergy and Commerce Committee.

Third, Congress must invest in
America— and this means creating
jobs. The best place to start would
be to pass Obama's jobs package.
Butifadivided Congress can't bring
itself to do that, it must pursue other
options.

[f Democrats win big this Novem-
ber, they'll have the political capital
toachieve these three priorities. The
question is whether or not they'll
seize this opportunity to get America
back on the right track.

David Elliot is the communica-
tions director for USAction.
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