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’\ New Prices
Effective
May 1, 2010

Martin
Cleaning
Service

Carpet & Upholstery
Cleaning
Residential &
Commercial Services
Minimum Service CHG.
$45.00
A small distance/travel charge
may be applied

CARPET CLEANING

2 Cleaning Areas or
more $30.00 Each Area
Pre-Spray Traffic Areas
(Includes: 1 small Hallway)

1 Cleaning Area (only)
$40.00

Includes Pre-Spray Traffic Area
(Hallway Extra)

Stairs (/2-16 stairs - With
Other Services): $25.00

Area/Oriental Rugs:
$25.00 Minimum
Area/Oriental Rugs (Wool):
$40.00 Minimum

Heavily Soiled Area:
Additional $10.00 each area
(Requinng Extensive Pre-Spraying)

UPHOLSTERY
CLEANING

Sofa: $69.00
Loveseat: $49.00
Sectional: $109 - $139
Chairor Recliner:
$25 - $49
Throw Pillows (With
Other Services): $5.00

ADDITIONAL
SERVICES
* Area & Oriental Rug

| Cleaning
. * Auto/Boat/RV Cleaning

* Deodorizing & Pet
Odor Treatment

* Spot & Stain
Removal Service

* Scotchguard Protection
* Minor Water Damage
Services

~

SEE CURRENT FLYER |

FOR ADDITIONAL
PRICES & SERVICES
Call for Appointment

(503) 281-3949
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Opinion articles do not necessarily represent the views of the
Portland Observer. We welcome reader essays, photos and
story ideas. Submit to news@ portlandobserver.com.
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Move Your Money to a Better Bank

One that invests
in the local
community

BY ANDREW KORFHAGE

During a key scene in
the classic holiday film It's
A Wonderful Life, savings-
and-loan proprietor George Bailey,
playedby Jimmy Stewart, memorably
explains to the townspeople how his
business works — that he's not sitting
on piles of money just because he
runs a small, local bank.

"Your money's not here," George
tells the crowd. "It's in the Kennedy
house, and the MacLaren house,
and a hundred others. You all put
your savings in here, and then we
make loans to people to buy homes,
and cars and other things."

Alas, when you save or invest in
big corporate banks in the 21st cen-
tury, the bank isn't likely to explain
to you, George-Bailey-style, how
your money is going to work in the
world. Imagine whatit would be like
if they would.

"Yourmoney's nothere," the bank
mightsay. "It's financing fossil-fuel

energy projects that are polluting
our environment, or helping a cor-
poration move jobs into over-
seas sweatshop factories. It's
in the CEO bonus, and the
CFO bonus, and a hundred
others."

As Occupy Wall Street
andrelated protests grew this
fall, anger at the giant banks
rightfully swelled as well, with a
"Bank Transfer Day" declared for
pulling money out of the big banks
and moving to smaller local banks
and credit unions.

But not every news story cover-
ing this issue took note of the finan-
cial institutions specially designed
to play a positive role in local com-
munities.

Community development banks
and credit unions — collectively
called CDFIs for "community devel-
opment financial institutions" —
direct their lending toward those
who have been overlooked by con-
ventional lenders.

Unlike the conventional banks that
contributed to the 2008 global eco-
nomic crisis by lending out billions in
unsound and predatory subprime
mortgages that their borrowers

couldn't repay, CDFlIs take pride in
theirexpertise with lower-income bor-
rowers. They take the time to get to
know their clients, determining what
homeowners and small-business
owners can actually afford.

With more of acommunity focus,
these financial institutions pursue
reasonable, rather than excessive,
rates of return. They target projects
that lift up underserved communi-
ties, and boost local economies by
financing small businesses that per-
form vital local services.

By contrast, the New Rules
Project reported in 2010 that the 20
biggest banks "devote only 18 of
their commercial loan portfolios to
small business," despite the clear
need to spur small-business growth
(o jump-start our economy.

Where are the big banks direct-
ing all their money if they're not
supporting small businesses? For
one thing, mega-bank CEOs as a
group have seen their pay skyrocket
back to 2008 levels and higher. The
Financial Times reports that big-
bank CEO pay rose 36 percent in
2010, while average workers in pri-
vate industry saw their pay rise only
two percent.

If you'd rather see your banking
and investment dollars going to
Improve your own community,
rather than lining the pockets of
CEOs or financing projects thatdon't
match your values, there's an easy
solution. When you pull your
money out of your mega-bank and
start banking with the community
banks and credit unions, your old
bank will hear your voice even louder
and clearer than if you were stand-
ing on Wall Street with a bullhorn.

And you'll be joining a growing
movement. Funds invested in CDFIs
grew from $5 billion in assets to
nearly $40 billion over the last de-
cade.

You can find lists of banks and
credit unions maintained by the
Community Development Bankers'
Association and the Federation of
Community Development Credit
Unions at cdcu.coop.

You can use these resources to
find yourownlocal "George Bailey,"
and make aNew Year's resolution to
make your banking part of the solu-
tion, rather than part of the problem.

Andrew Korfhage is an online
and special projects editor for
Green America.
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