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Trends in Advertising Spend and Effectiveness
Total advertising expenditures spent in 
African-Am erican media reached $1.9B 
in 2010, increasing 3% versus 2009. A t 
$916M, TV ad spending accounted for 
46%  o f the to ta l, fo llow ed by advertising 
in spot radio ($704M ) and national 
magazines ($362M ).
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U.S. Government 

AT&T

Berkshire Hathaway 

National Amusements

15%

32%

-16%

12%

-7%

-9%

2%

11%

3%

-8%

WHAT AFRICAN-AMERICANS BUY

African-Americans shop more o ften  than a ll o ther groups, but spend less m oney per tr ip  
and overall. This behavior reflects a propensity to  make quicker/sm aller purchases based 
on short-te rm  needs and less on deal ava ilab ility  or the  desire to  "stock up.”

The African-Am erican m arket is more likely to  frequent drug stores, do llar stores and 
convenience/gas outlets. Major retail channels seem to  have a prime o ppo rtun ity  to  
m otiva te  th is highly active group to  come to  the ir stores.

African-Americans shop often, but 
spend less per trip & overall; are less 
deal prone
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http://www.nielsen.com/content/dam/corporate/us/en/reports-downloads/2011-Reports/StateOfTheAfricanAmericanConsumer.pdf

Snap here to  download fu ll report or download at 
www.nielsen.com /africanam erican
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About Nielsen
Nielsen Holdings N.V. (NYSE: NLSN) is 
a global in fo rm ation  and measurement 
com pany w ith  leading m arket positions 
in m arketing and consumer in form ation, 
te levision and o the r media measurement, 
online intelligence, m obile  measurement, 
trade shows and related properties.

About NN PA
The N ationa l Newspaper Publishers 
Association, also known as the Black Press 
o f America, is a 71-year-o ld  federation 
o f more than 200 Black com m un ity  
newspapers from  across the  United States.

The in fo rm ation  contained here is 
extracted from  the fu ll State o f the 
African-American Consumer Report.
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