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Capital to Help
Entrepreneurs

continued A from page 23

marginalized groupsinthe U.S.
In a state like Oregon, where
small businesses drive the
economy, the financial help can
prove to be more useful than
ever.

“Sometimes youdon’thave
the ways and means. . .to cover
the immediate expense of either
inventory or supplies or pay-
roll,” says Jorge Guerra, presi-
dentofthe Oregon Association
of Minority Entrepreneurs.

With traditional loans less
accessible because of the re-
cession, aspiring business own-
ers have had to look elsewhere
for startup capital.

Fortunately, micro-lenders
who are non-profits are doing
fine, says Valerie Plummer, ex-
ecutive director of the Oregon
Microenterprise Network

But screening applicants is
still essential, according to
Sanford Maddox, executive
director of Micro Enterprise
Services of Oregon.

“Isitaviable business plan?
Does this person have manage-
mentexpertise? The people who
arereally sincere already have
some piece of equipmentto get
started. They can’tjust expect
the system to go for them,” he
says.

Maddox asserts that pinpoint-

Ing promising applicants is just
one part of a larger process in
micro-finance.

“The majority of small busi-
nesses need one-on-one coun-
seling and hand-holding forthe
first few years,” he says.

Maddox readily admits that
he himselffailed in his firstbusi-
ness because he wasn’t familiar
with the industry.

[nan effortto prevent small
businesses from faltering, orga-
nizations like OAME do more
than just provide loans, says
Guerra.

He explains that OAME pro-
vides core services: one-to-one
technical assistance, marketing,
networking meetings, access to
capital, and business incuba-
tion.

Minontiesespecially canben-
efit from micro-finance in Port-
land, since it “can help those
who have not always had ac-
cessto capital,” says Maddox.

Thoughany type ofloan can
berisky forboth borrower and
investor, microloans are spe-
cial, because theirsuccess can
mean self-sufficiency for bud-
ding entrepreneurs from
Portland’s minority communi-
ties.

“Idon’t want to say that it’s
the answertoall of our financial
problems,” says Maddox, “but
itisone.”
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Come Bid With Us

Portland Public School District welcomes
interest and participation by MBE, WBE
and ESB companies in our contracts for
goods and services. Throughout the
year, we purchase a variety of items
including office equipment, school
supplies, paper products, maintenance
services, construction projects and more.

Please contact our office for additional
iInformation on bidding opportunities.

Dave Fajer
Director of Procurement and Distribution
Portland Public Schools
501 North Dixon
Portland OR 97227
(503) 916-3576
(503) 916-3109 fax
dfajer@pps.k12.or.us

We encourage and appreciate your
interest in doing business
with Portland Public Schools.
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Just as we strive to build a workforce that
reflects our community, TriMet promotes
diversity in our business relationships, including
our selection of suppliers, contractors and
business partners. This helps ensure that

all qualified firms and individuals have an
opportunity to succeed, and that TriMet receives
the highest quality products and services.

For more information about TriMet contracting

opportunities, visit ebidexchange.com/trimet
or contact Kimberly Ruffin at 503-962-2213.

TRIQMET

See where it takes you.
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