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John Canda brings his vast experience at youth gang outreach to
Mayor Potter's office.

Canda Moves to
Mayor’s Office
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hood Response Team program
and the Northeast Workforce
Center. He became Northeast Coa
lition executive director in 1999

His efforts at gang prevention
have been challenging and often
dangerous.

On one occasion, he recalled a
tense situation when he deliber
ately stepped between two feud
ing gang members. One of them
abruptly pulled out a pistol, aimed
it at Canda’s head at point blank
range and pulled the trigger. The
gun failed to fire.

The man then adjusted his aim
slightly and pulled the trigger
azain. This time the weapon fired,
wounding another man in the
face.

Canda acknowledges some of
the other issues that neighbor-
hoods, particularly in north and
northeast Portland are facing.

talk about
- well, there’s two

“People
gentrification
sides to that. Rising prices seem
to displace people who can’t af-
ford to stay, and often those are
people of color. On the other
hand, there’s been economic en-
hancement. It has brought jobs

to this community. This area 1s
looking as pleasing, if not more
so, than it has at any time; of
course it’s always been beautiful
to me.”

He said the recent infusion of
residents has come with a re
newed activism

“They’'re saying, ‘I may be
new, but I'm willing to work and
bring something to the table.” The
Boise neighborhood is particu-
larly interesting. Their co-chairis
just 22. This is what neighbor
hood associations are supposed
to be about - bringing in young
people to learn from those who
have been here before and bring-
ing in new constituencies,” Canda
said.

He also acknowledges his debt
to veteran activists such as Willie
Brown, Charles Ford, Pauline
Bradford, Steve Rogers, Ron
Laster and Betty Walker

His voice catches as he speaks
of two other mentors: Edna
Robertson and the late Sharon
McCormack.

“They are how I got my start
here,” he says. “That’s why I
have a big old picture of them on
the wall - to remind me I'm just

occupying space in their house.”
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Starting an
Athletic Tradition
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“The problem was people
didn’t know we had a basketball
team,"” he explained.

He came up with creative con
cepts like Spirit Week with activi
ties at each campus to capture
the rah-rah feeling found at larger
schools. He also worked with the
student government, advertised
game promotions and partnered
with radio stations. A partner
ship between PCC and the

Humboldt Neighborhood Asso-
ciation allowed neighbors to at
tend games for free.

“The goal was notonly to market
to students, but market to the com-
munity because we can benefit
equally,” Easttorp said

Easttorp will leave PCC later this
summer as the school searches for
a new athletic director

“I hope PCC will continue to
support basketball, adding addi
tional sports at other campuses,”

Easttorp said.

Community Colleges Recruit
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Canadian school.

As community college enroll-
ment grows, the conference has
experienced a similar increase in
interest.

“There was a time when com-
munity college attendance was
almost seen as second class, an
alternative to the number one
choice,” said Dick McClain, Ex-

ecutive Director of NWAACC.
“Now it's probably the best
value you can get for the first
two years."”

This has caused a shift in
schools like PCC, who are begin-
ning to recognize that four-year
universities aren’t the only ones
with athletic potential,

“Athletics motivate students in
a way that allows them to be suc-
cessful in school,” McClain said.

But community colleges also
face new challenges with ath-
letic programs, namely a high
turnover in coaching staff. Be-
cause of low pay and often part-
time positions, many schools go
through coaches as often as they
do students.

McClain said the colleges with
the most successful athletics pro-
grams are hiring, and retaining,
good coaches with a keen eye for
recruiting local talent from schools,
community gyms and basketball
leagues. A school’s solid athlet-
ics department plays well into the
whole community college pack-
age.
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I'he KiaSedonapacks anamaz
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Sedona 1s packed with value
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ing punch for its price

power, satety, comfort and room
lor seven passengers

I'he Sedonais apleasing enough
ride, with a powerful 3.8-liter V6
that nicely lugs around the van’s
4,387 Ib. curb weight thanks to a
five-speed automatic transmission
with “Sportmatic manual control™
Using the shifters does enable the

driver to wrning more out of the

('l ( )‘Ij)tﬂ erver L :

engine, and I found 1t to be a usetul
benefit. Braking was excellent, and
steering felt precise

I'he 2006 Sedona LLX, base price
18 $23.665, including a $670destina
tion charge, 1s dehivered with sta
dard 16-inch steel wheelsand 225/70
tires, dual shiding doors, rear climaie
controls, a CD player, a ult steerning
wheel with cruise control, 13 cup
holders, and six airbags - two tront,
two front-side, and two side-cur
tains. If that sounds kind of weak
don’t worry because there's more,

only

10.

more

on select rate plans

Horizon Communications

(360) 883 3400

Intoct Wireless

- unlimited calling
to your five
favorite people.

- any number.

- any network.

amanda best stories

anna’s
mark best friend
sue best alibi

uto

like a driver’s seat with lumbar sup

port and manual height adjustment;
removable second-row bucket seats
that shide, recline, and fold; a split

third-row bench that folds into the
deep cargo hold with the pull of a
strap; kevless entry; and stability
and traction control systems. For a
little extra cash, buyers can load their
2006 Kia Sedona LX witharoof rack,
atow hitch, and arear DVDentertain
ment system. The one item that will
separate this vehicle from other mini

vans are the rear windows on the
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doors that go all the way down to

1

about 3-4 inches from the top of the
door making 1t the first mini van to
have widows like a passenger ve
hicle

Packed with safety and comfort
features and priced less than some
competing minivans, the 2006 Kia
Sedona is an excellent choice for
families on a budget.

T'ested Vehicle Information
Price: $23,665; Engine: 3.8L 24
Valve DOHC V6, Transmission: 5
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rosie best advice

nick b@st potential

Wireless Options USA

17346 SE Division $1 8220 SE Harrison 51 Ste 12 2050 SW Allen Blv

Portlond 97236 Portland 97216 Beavert

(503) 762-8288 (503) 771-1914 (503) 490- 7878

Horizon Communications PDX Mobile Advonced Cellular & Satellite
10917 NE Fourth Plain Rd 314 SW 4th Ave 7515 Portlond ™
Vancouver 98667 Portland 97204 Newher

(503) 998-2264 503) 519-8

Insight Innovations Planet Wireless...Go Wireless Shybridge Wireless LLC
1705 SE Mibwaukie Ave Ste 101 16453 Highway 76 9105 SW Borbur Bhvd

Portland 97202 Sandy 97055 Portland 97219

(503) 236-2255 1503) 668-783( 503) 977-396(

CollNet Wireless Sky Tech 009 Wireless

B676 SW Canyon Rd 1722 N Highway 99W 3236 NE 68th Ave

Portlond 97225 McMinnville 97178 Portlond 97213

(503) 997-7500 (503) 4740743 (503) 998-8009

This limited time offer is subject to change and currently avalil
able solely to those persons (a) who reside in either the Portland
OR MTA or the San Diego, CA MTA (as such territories are defined by
the FCC and Rand McNally) and (b) whose mobile telephone num
ber area code is either 360, 503, 509,541,971,619, 760 or B58
available solely as an add-on feature to a qualifying T-Mobile voice
rate plan and solely with a °5 enabled handset. The “5" feature
allows unlimited nationwide calling to any five U.S. phone num
bers, each of hich may be changed a maximum of one time per
calendar mont Taxes and fees are additional. International ca

incur separate

wdditional charges

Service is not available every
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GMEM Wireless LDT Tech
105 Jontzen Beach Center
Portlond 97290

(503) 805-7070

2850 SE Bind Ave Ste 1A

authorized dealer

Global Comm & Services
1441 SE 122nd Ave Ste B
Portlond 97233

(503) 262-8624

Freedom One Communication VG Entertainment Hood River Super Store
1827 SE Powell Bivd 1769 12th i
Portlond 97206 Hood River 97031
503) 788-3788 (541) 3B6-4611
Dato Communications Quickliner Bargain Wireless LLC
8118 SW Beaverton-Hillsdale Hwy 6308 SE Foster Rd 3511 NE Martin Luther King Jr Bhvd
Porfland 97225 Portland 97206 Portlond 97212
503) 296-7887 (503) 775-T707 (503) 782-6061
v for full detai e Coverage Maps at www,t-mobile.com
ir a T-Mobile store all duration and/or continued "hr]lblhty for
this feature or any rate plan may be limited or terminated for (a)
onsumer protection purposes or(b) abusive conduct or abnormal
all pattern(s). 5ee T-Mobile's Terms and Conditions (including man
fatory arbitration) and other relevant Web pages at www.t-mobile
om for rate plan information and further details. T-Mobile is a fed
lly registered trademark, and the magena color is a trademark, of
itsche TelekomAG. Get More and Get more from life are federally
registered trademarks, and “5" and the *" design are service marks,
f T-Mobile USA. Inc 2006 T-Mobile USA, Inc
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