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A Christmas wish list was answered at the Northeast Multicultural Senior Center Monday 
when Homestead Capital answered Christmas wishes from 46 area residents. The 
company and its employees presented two gift-wrapped presents to each senior, and 
presented the center with a new big screen TV, a VCR/DVD player and a computer.
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Mrs. and Ms. Claus can have hair to match Santa’s suit 
thanks to Textures and Tones, a hair color brand created 
by Clairol specifically for women ofcolor. The new line 
includes a full six shades o f red in its collection: Red Hot 
Red, Ruby Rage, Blazing Burgundy, Flaming Desire, 
Cherrywood and. Plum. Clairol Color Master Kim 
Whitehurst said that while red hair color has always been 
a dramatic fashion statement for A frican American women, 
this season’s shades will be turning ‘Ho! Ho! Ho!’ into 
‘Oh! Oh! Oh!’
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Santa and his 
helpers distribute 
gifts to area resi­
dents at the North­
east Multicultural 
Senior Center on 
Martin Luther King 
Jr. Boulevard on 
Monday. The 
presents were made 
possible by a 
generous donation 
from Homestead 
Capital.
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