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Profile of a Web Designer

Robert Parker

Freelance Web Designer

.\g&‘ 4:
No. of years in business: §

Eaming potential: For an in-house web designer, $25,000 - $200,000 per year.

I'vpical Project: Designing and installing a small, 5-page web site that would normally take me about 10 hours

to complete
9 a.m. - Pr
10 a.m.

11a.m
locations
1Or web

design

2 p.m.—After
is working properly.
3 p.m. - Take a break to eat.

4 p.m.

Sp.m.

ject begins. Scan all graphics dealing with the project.
Do data entry processing if it has not been done.
I'he creative process starts. [ make a rough draft and design the web page on paper. Setting up picture

color coordinating the backgrounds, designing the hyperlinks. Next comes the programming process:
most designers use a Text Editor (or called an HTML program). This is software that knows all the computer codes

the web site page has been created, I runa testonaall the links, graphics, making sure thateverything

I contact the customer to make sure everything is correct and to their approval. |

If everything is O.K. with the customer, I contact their ISP (Internet Service Provider) to load the page

PuoTO BY MARK WASHINGTON/PORTLAND OBSERVER
Robert Parker runs R Theory, his own company that designs web pages

for all kinds of businesses.

| keep up with the technology so
| you don’t get stale or get behind

| who can’t make up their mind

. The HPortland Observer S

on to their new web site.

6 p.m. — It's time to check the
links and connectivity.

7 p.m.-Projectcompleted. End
of my work day.

Whatdo youlike themostabout
vour work? I like the variety in-
volved. No two web sites are the
same. It gives you a chance to |

the times. I also like the level of
difficulty involved.

What do you least like about
your work? I don'tlike customers
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about graphics and information |
for their web site.

|
What advice can you give for |
someone interested in getting into
this profession? It's a relatively |

_ cabyjob to do The hardcst pmblcm I see is people not trusting their creauvtty and making their job harder than it is. |

To Degree or Not to Degree

Are Great Careers Built on Academic Success?

By DARRELL W. GURNEY OF MSN.COM

As a longtime professional recruiter,
['veoftenbeenasked, “How important is
a degree for getting a better position?"”

T'he short answer: As important as
you make it. Yes, there are headhunters
who draw lines in the sand, unwilling to
touch “non-degreed” job seekers. But
thatsimply culls outworkers whoare less
likely to be placed or less marketable to
client companies. Recruiters receive so
many resumes eachday that they look for
any way to lower the stack. For the same
reason, recruiters tend to specialize in
various industries and occupations. We
can't be all things to all people.

But an individual without a degree is
not any less “hot” than someone with
one(ormore). A non-degreed personcan
getjustas muchattention from recruiters
and hiring companies— ifthey know how
to present themselves effectively.

For those who are about to graduate,
don’t disregard this message just be-
cause you already have a degree or two
under your belt. Out in the real world,

* SOURCES:

you'll encounter demanding recruiters
who want more. The more letters after
your name, they think, the better. You
may even be on track to head straight
backintoschool. Buttakeit fromme: Stop
and think about your motivations.

The Examined Life

IfMom is a lawyer, doctor, or profes-
sor, and you're expected to follow the
family line, then good luck. But thisis your
life, your decision. If you think that an
advanced degree automatically makes
you more marketable, consider life after
school.

College degrees do support career
growth — but you can’t rely solely on
them. There are so many more determi-
nants of success than good grades.
Maybe you can land that first great job,
but it will not always lead to a satisfying
long-term career.

Whatarethecore*lifeskills”? I remem-
berone little quotation, authorunknown,
that spells it out quite well:

Press On

“Nothing in the world can take the

placeofPersistence. Talent willnot; noth-
ing is more common than unsuccessful
individuals with talent. Genius will not;
unrewarded genius is almost a proverb.
Educationalone willnot; the world s full
of educated derelicts. Persistence and
Determination alone are omnipotent.”

So, what’s my point? If you're gradu-
ating, I offera hearty “Congratulations!”
on your very worthwhile accomplish-
ment. And let me remind you that your
hard-wondegree, along withother requi-
site like skills, will take you as far as you
choose to go. If you take time now to
develop the non-academic side of your
personality, career growth and happi-
ness can be yours.

For those without degrees, you can
gain a tremendous amount of informal
educationsimply by beingontheplaying
field—in the working world. Asaprofes-
sional recruiter who has placed many
individuals incorporate America, [ know
that those who develop themselves aca-
demically and personally stand the best
chance of making it.
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Like Cars? Like Money?

Launch a fulfilling sales career with the Northwest's #1 auto group. Earn up
to $75,000 per year; receive medical and dental benefits, paid vacation,
4019(k), and advancement opportunities. No experience necessary. Will
train. Need a desire to work with people and be a team player.

Thomason Auto Group is an Equal Opportunity Employer. Contact: Eastside -
Kristen Scholz 503-722-4927; Westside - Sonya Cleland 503-644-1131.

autogroup

Take Your Career
To The Next Stage

Working for Wells Fargo means working in an inclusive
environment with talented managers driven to the very best.
We are currently seeking motivated team players who
want to join the best business team in the West.

Tellers

(Full-time and Part-time Openings)

Process customer transactions, refer bank products and services, and provide
superior customer service. Retain profitable customer relationships, as well as
strengthen existing account relationships. Previous retail or sales/business
experience, strong communication and organizational skills.

Must be energetic, professional, and customer service oriented.

Personal Bankers

(Full-time and Part-time Openings)

Develop and retain profitable customer relationships, as well as
strengthen existing account relationships. Requires 2+ years' retail or
sales/business experience and excellent communication skills.

Must be energetic, professional, and customer service oriented.
Experience selling financial services and working within incentive plans a plus!

Call our interview line at 1-888-534-5757 and apply today.

Medical - Dental - Paid Time Off

Paid Training - Tuition Reimbursement
401k - Free Banking Services
Competitive Salaries

EEO/m/f/d/v

Oregon's construction industry generates good family wage jobs in
every community throughout our state. For people from all walks of life,

construction provides more opportunities than ever before for skilled,

technical and professional careers. Call us today to find out more.

Oregon

Columbia

9450 SW Commerce Circle, Suite 200
Wilsonville, OR 97070

(503) 682-3363 + (800) 826-6610
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