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FIRST IMPRESSIONS

1999 PORSCHE
911 CARRERA 4

~at Porsche Cars will reach their year 200C

JAGUAR’S LONG AWAITED S-TYPE SEDAN MAKES SPRING DEBUT

By Jacqueline Mitchell

When Ford bought Jaguar in 1989, Jag loyalists anxiously
awaited the first generation of Ford-influenced Jags to hit the
market. Would it look like a Ford, a Jag, or a hybrid of the
wo?

After nearly 10 years as a Ford unit, Jaguar unveiled the S-
Type sedan at the British Auto Show in England last October.
Journalists  from
across the world
descended upon the
much-anticipated
car—including
myself, African
\ Americans On
Wheels’ Editor-
in-Chief Jacqueline
Mitchell.

Ar first glimpse,
it's a looker, and still
vintage Jaguar. The
car is a medley of
traditional Jaguar styling with a contemporary flair. The front-
end styling is all Jag. Ford's influence, however, is more appar-
ent in the rear, which was a disappointment. It appears as
almost an afterthought to an otherwise handsome car.

The rear-wheel-drive sedan shares the underpinnings and
many parts with Ford’s Lincoln LS sedan and the upcoming
Ford Thunderbird. The S-Type is 6.6 inches shorter and about
300 pounds lighter than the short-wheelbase X] sedan, or
about the same size as an Audi A6. AAOW publisher Randi
Payton had a chance to actually test drive the vehicle on the
rolling mountain roads of Bel Air, Calif. While the 3.0 liter V6
is quite capable of powering the S-Type, the 4.0 liter V8-
equipped version had a bit more pep and was more fun to
drive.

The base price of the S-Type 3.0 is $42,500; the 4.0 is
$48,000, a price Payton says makes an ultra-luxury nameplate
more affordable to a larger buying segment.

“The value and position and sporting credentials of this car
will enable us to bring the unique Jaguar ownership experience
to a far broader audience,” said Michael Dale, President of
Jaguar Cars.

AAOWs Payton points out that Jaguar could lose some of
its distinction and prestige if too many folks start cruising
around in Jags. On the other hand, it may be the best mar-
keting move since BMW introduced its entry-level 318t
hatchback a few years ago. By broadening the net, Ford might
catch some buyers who, once they've slid behind the wheel of
a Jaguar, will become hooked for life.
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