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April is National Alcohol
Awareness Month, sponsored by
the National Council on Alcohol-
ism and Drug Dependence. The
Oregon Liquor Control Commis-
sion joins with NCADD to focus
attention on underage drinking
and binge drinking in Oregon and

What you can do about under-
age drinking. We need the help of
all adults — parents, teachers,
coaches, health professionals,
clergy - to inform young people
about the dangers of underage
and binge drinking. Most young
people don’t know that you can

Underage Drinking

Guest OriNvion By Bageara CiMAGLIO
DIRECTOR OF THE ALCOHOL AND DRUG
ABUSE PROGRAMS
Alcohol abuse has been called
“the most intractable problem among

drugs. Alcohol is a drug, and alcohol
abuse can lead to consequences as
serious as using other drugs.

Too many young people are tak-
ing the drinking problem further by
binge drinking, having more than five
drinks in a sitting. Binge drinking

among college students has reached
epidemic levels, and has resulted in
several highly publicized deaths.

It seems almost unbelievable, but
more than 60 percent of male college

reducing binge drinking, and here in
Oregon we're asking people to help
reduce all underage drinking.

The governor recognizes the
importance of reducing alcohol
abuse, and specifically has made a
reduction inunderage drinking one

of his priorities.

Like its partner in crime, tobacco,
alcohol is a devastation drug prob-
lem in Oregon. Both are insidious,
addictive drugs that are advertised

of ability to control his or her life.

It will take a major change in our
culture to have a significant impact
onthealcohol problem. Forexample,
we need to make itsocially unaccept-
able todrink in connection with sports
and music events, especially where

children are present, and we need to
stop access to alcohol by anyone
under21.

You can help.

If you're a parent, set a good ex-
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you know some one who needs help
with an alcohol problem, call the Or-
egon Partnershipat 1-800-923-HELP.

Barbara Cimaglio is director ofthe
state Office of Alcohol and Drug
Abuse Programs in the Department
of Human Resources.

Tobacco-Prevention and Education Efforts

Guest OpiNvion By ELinor HaLL
ADMINISTRATOR OF THE HEALTH DIVISION

For people who want kids to grow
up smoke-free, the statistic was as
troubling as it was startling. Itshowed
that, as early as 1991, 6-year-old chil-
drencouldideniify Joe Camel as readily
as Mickey Mouse. Worse, they iden-
tified “Old Joe™ with tobacco.

Now, however, we also have good
news on the tobacco-recognition front.
In the first two years that the state
Health Division has run ads warning of
tobacco’s dangers, we've found that
74 percent of adults and 84 percent of
teens recall one ormore of them. This s
a phenomenally high rate of recall.

The ads include the billboard in
which one cowboy says to the other,
“Bob, I've got emphysema,” and a
TV ad about a woman who, because
of throat cancer, now smokes through
a hole in her throat.

Usingnew tobacco-taxrevenues from
voter-approved Measure 44, the state is
spending less than $2.5 million a yearon
advertising. This is a lot of money, to be
sure, but it is dwarfed by the tobacco
industry s estimated $60 million annual
promotion budget in Oregon.

We have a lot more work to do to
stop what Oregon physicians say is
responsible for more than 6,600 deaths
annually (the population of Lincoln
City on the coast). About one in four
Oregonians smoke, including an es-
timated 60,000 children and teens.

Here's some of Oregon’s progress
in the past two years:

:35,000 fewer Oregonians are
smoking.

‘Oregon’s annual tobacco con-
sumption is down 500 million ciga-
rettes, or about 11 percent.

-600 lives and $ 150 million a year
will be saved in Oregon’s future for
each year this reduction is sustained.

What is behind these results?
Besides the advertising people in all

to smoke-free restaurants. Benton

Education Program will help them.
Part of tobacco-tax revenue is being
used foratoll-free*“quitline™”: 1 (877)
270-STOP. The line received 1,500
calls in January alone.

Only a few days ago, the federal
Centers for Disease Control and Pre-
vention issued the first national sci-
entific review of Oregon’s effort. The
CDC concluded that Oregon’s suc-
cesses come from a combination of
these stepped-up efforts to make the

and headed for

public aware of tobacco's hazards
andan increased tobaccotax. Itcalled
Oregon'’s program a national model.

Although the manufacturer agreed
to stop using Joe Camel to promote
smoking, the well-advertised figure
will undoubtedly long be a recog-
nized tobacco icon.

We seek recognition ofa different
sort: to ensure that Oregonians who
don’tsmoke know itpays not to start;
that Oregonians who do smoke rec-

ognize the deadly consequences; and
that Oregonians who want to quit
understand that help is available.

Elinor Hall is administrator of the
Health Division in the Oregon De-
partment of Human Resources, the
state’s health and human services
agency. Ifyou want a copy ofa fuller
report about Oregon’s Tobacco Pre-
vention and Education Program, write
Hall at 800 N.E. Oregon St., No. 21,
Portland 97232.
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We urge adults to explain to
young people of legal age how to
use alcohol moderately as a
complement to a meal and at social
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