LEXUS’ ALL-NEW
GS SERIES:
TIRE-SMOKIN' FUN

Ve miles down the road n

Lexus GS400 and I'm just pine
self. While I've never mer a Lexus |
didn't like, this is ditterent. Never has a

]ll\:ln sedan done so much for

psyche. I whipped the GS around

curves with aplomb and blast straightaway, like a

NASCAR driver. Tire-smokin’ fun in a Lexus? You
betch

['he 1998 (GS series now comes in two scrump
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GS300 and the four-alarm, fire-breathing V8
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Most GS aticionados have come to love this

model tor its rehinement. But Lexus has added a

th the GS400 VS

ing, the first ever used on a V8, accor

lovotas luxury car division. You get a 300-horse

power Doost 1n return and acceleranon ot z¢

60 1n a mere six seconds. The GS400 has a top

o to Lexus,

Withourt question, this machine is fast and tu
I'he 32-valve V8 has a “kick-in-the pants

1€ that will cause envy a

10NE 1ts Compcetitors

mn the gas [‘l\i.:. and the '_l‘['-.‘\_l‘\i maotion

rs vou against the front seat
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n trathic oc

1e ride? Sports car firm, but with just enough

plushness that Lexus custome ve COme to ex

pect. Lomtortable leather-covered bucket seats give
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spite shrinking in exterior dimensions, head, leg
and !Hi‘ room |].i\& \.\‘!‘”‘-l;.'-.'\i. in [\h\ front .|']\.!
rear. While five occupants can ride inside the car,
tour seems to be the best fit

I'he dashboard ditters radically from other

rauge pac kages, ¢ mployving a new ly devel-

oped lighting system, called *( ‘\p'.u_nm. which
silhouettes the meter pointers and markings. The
interior fit and finish is nearly flawless, another
Lexus trademark.
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ment on the GS400 1s Vehicle Skid Control, a
'!1i-\-\~'-|1;'_ in bad weather. When slippeny driving
conditions cause the car to skid or spin out of con
trol, computer electronics activate the anti-lock

brakes and adjust

\ [|n \nl_'_]ru'n:ll}\lllr.n
- -— Correct over- or un

s gnoid

'Br d(r-\[u'l.

Liear selector
buttons located on
the steering wheel
allow the driver the

opt ion of manually
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speed automatic

(ransmission .il

though, I confess, |
was enjoying the
automatic too much
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E |1L cdr |mr|\\ as

:_[ir:]x[ as It til'\L'\.
Other than a
vaguely tamiliar

shaped body, lirte is
carried over from last
vear's GS. Shorter by

SIX ”]Lh\". it looks

more rugged on an
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exus product

With a base price of $36.800 for the GS300

and $44,800 for the GS400, cither version is a

good deal. In fact, the GS400 with a V8 is less

1 1 1 y
1an last vear s six-cvhinder GS300

. is pi c
Junious Matthews 1S pitcrew

\\s||]\|}|_l_' in the field sav they
arent even sure of how many
there are, but agree that the num
ber is small. Several reasons are
cited for the tiny representation,
including lack of exposure to the
sport, lack of L'\[‘L'iiL'HLt and,
quite frankly, having access to the
decision-makers, like the team

managers or the sponsors. Some-

tmes, racism also 1s a tactor.

However, dr\[‘lu' these pmll
lems, a tew African Americans
are breaking new ground in the
industry. Today, as the industry
is experiencing r.|p|d :_;m\\ll\.,
th'[\ are i\l\h |-u H\L'['\L'L'.lﬂ\L“
motorsports marketing programs

ootdiﬂa‘m forR

iley & Scott Racing-

on Ih\' r.tLi|1:_:L|[.Llllr .l[]ki tor cor
porate sponsors, transporting
racing crews across the U.S., re
}\IF[iH:,:IWl racces .HI\I SCIVIC i“.L" Ccars
in the pits.

Racing is big business, the
fastest growing sport in the U.S

.'\L\_ﬂ]’t]ing to L il!\i_\t'.!l" [.i]'&.'
and Rubber’s racing division,
auto races held in 12 racing se-
ries in 1997 artracted 16.8 mil-
lion spectators, up from 15.4
million in 1996. The rapid ex
pansion of motorsports has
meant the development of
more reams .l!ld moreg T.ILiTI:.L
venues in places like Walt
I]i\IlL'_\' \\UHIM .md Las \L‘};.I\.

Corporate America last year
pumped a record $1.09 billion
into motorsports marketing, far
exceeding the sponsorship dol-
lars of any other sport.

“Like it or not, this is a lor of
the direction of major sports
marketing efforts of the fu
ture,” says Larry Haney, a 41
vear-old African American
who i1s R |. Rey nolds’ sports
marketing manager. His com
pany lent the Winston brand
name to the coveted NASCAR
Winston Cup racing series.

“The numbers aren’t just
comparable to basketball.
NASCAR draws 180,000 per

racc \\'L'\'L\\'”lt.-. i {.I”L'\ L‘\[Tl.li”\
“For the next 10 vears, every
NASCAR rrack is sold out. You
\-lil.[ \\.l“& Ili‘ o a \\Hltiti\\ .Hld
buy a ticker.”

Similar trends are occurring
in the Indy Racing League
IRL). Carmen Wheatley, the
first and only African American
to land a management position
with the Indianapolis Motor
Speedway, estimates attendance
tor the one-day Brickyard 400
at 300,000 and the Indy 500
race at 400,000

Wheatley is the hospirality
manager for the Indy Motor

Speedway, overseeing infield



