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O U T S T A N D I N G  c o m f o r t  

F O R  T H O S E  L O N G  S T R E T C H E S .

h e  d i e v y  B laz e r  m a k es  you  c o m fo r ta b le  on  an y  ro ad . I ts  e x c lu s iv e  

D riv e r  C o n tro l  S y s te m  so ak s up h u m p s an d  h e lp s  g ive y o u  sa fe ty , c o n f id e n c e  an il m a n e u v e ra b i l i ty .  

W h e t  h e r  you  re d r iv in g  o v e r  p o th o le s  o r  lo n g  m o u n ta in  tra i ls .

C h e v y  B lazer: A  l i t t l e  h it o f  s e c u r i ty  in an  in se c u re  w orld . F o r  a free  te s t  d rive  

call S i1’* u r  vL-it wwu. J i e v r . T  i , . in  tn >  L

or b ro c h u re

B L A Z E R

LIKE A ROCK

E xvIu o m  other GM product». * lMQb C»M Corp. Btxkle up. America!
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a Coleman-Webb, Chrysler Corp’s 
Small Car Marketing Plans Executive 

with the Plymouth Prowler
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