# s o

. . i
At Lhes L WY - BIAPREY

Page AS

St. Vincent dePaul Announces
Comerford Award Winner:

Betty Roberts help establish neuh opcnc(l Training Center

Betty Roberts has beennamed the 1997 winner
of the Comerford Award, developed to honor a
person who has made a profound contribution
toward providing employment opportunities for
people with disabilities. Roberts is director of the
new St VincentdePaul Training Center, afacility
that provides customized office skills trauning for
disabled people

The Comerford Award is presented annu
ally in
Comerford,

memory of Bernard “Barney”
along-time leader in Portland’s
volunteer community. More than 25 years
ago, following his own retirement, Comerford
founded St. Vincent dePaul Rehabilitation
Services of Oregon, an organization provid
ing vocational training and jobs for adults
withdisabilities. Typically, the award goesto
people in the community. This year, St
VincentdePaul Rehabilitation chose to honor
one of its own employees for her role in the
creation of its training facility

“Through Betty's persistence, we' ve been
able to offer office skills training to people
who might not otherwise get training,” said
Roy Soards, executive director of St. Vincent
dePaul Rehabilitation Service

tion to her work shines through each day, and

“Her devo

it is a pleasure to acknowledge her role in
implementing programs which provide indi

1997 Coca Cola Hollday Caravan Tour Teams Wlth

When Santa Claus comes to Portland this
year, he’llhave 25,000 lights to guide his way
and the help of the Boys & Girls Clubs of
Portland to make this holiday season more
fun than a sleigh full of mischievous elves

Coca-Cola and the Boys & Girls Clubs of
Portland Metropolitan Area have teamed up
with Santa to spread holiday cheer during a
three-day stop on the 1997 Coca-Cola Holi
day Caravan Tour. Inspired by the brightly it
delivery trucks made popular in Coca-Cola’s
annual “Christmas Caravan television com
mercial, the Holiday Caravan Tour brings to
life five images of Santa Claus. One of the
Coca-Cola Holiday Caravans will be in the
Portland area from Dec. 1-3 featuring local
entertainment, artwork created by Boys &
Girls Clubs members and all kinds of holiday
fun.

The local Boys & Girls Clubs will partici

Roy Soards, Executive Directi
St. Vincent dePaul Reh tation Service
vidual with a variety of disabilities an ppor
tunity to hind meaningful employvment

Robert ned St Vincent's more than
hive years ago with the mission of s

pate in and benefit from the Coca-Cola He
day Caravan visit, |
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and winners were selected from Bovs & Girl
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posters. holiday
mas wreaths decorated by local ¢l
will be d

which played for sale during Cara

vanevents inthe Boys & Girls Club Art Ter
Coca-Cola Hohiday Caravan events ar
free and open to the public. In addition 1
Boys & Girls Art Tent showing arts and
crafts from local vouth, other event element

mclude
*Performances from talented area er ups

including high scho

all ages, in the Santa Pack Theater

A Mimi Caravan - a motorized 15-fool
replicaof the semi-truck Caravar n-sit f
viewing and photo opportunities
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tramming center. She built it from the ground
up - designing the program, selecting the site

werseeing construction, developing currict

lum and assisting with fundraisi

at the Caravan Photo Stop
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Children bear 1 I Wwerl
more directly than any other ctor of
1ety, and suffer the most *vastal
ing and lon il I 1CeS
Pre t Child Support”™ will offer a
range ol services intended to ensut
that laws compellin parer o p
vide adequate financial support
their children ar i Hfor |
learly one of tl 1 i
vavs to all il hn 4 rey
Currently el hildr 1|
erved by Oregon Al |
lem less than half th il n wi
ligible. Watl I h YWESH
of progran IHhin I an il
ranked 45th), Oy 1) ten |
lects child support for only 17.8% o
the tamilies enrolled
Project Child Support” will bring
together principals in state overn

al Electric

ent who ultimately share responsi-

bility for the system’s functioning,

parent-advocates who are directly af-

ted by the system, and legal aid
tatt who understand both the techni-
human side of the system's
tunctionming and failures, and who can
Pre le the leadership to create effec
L 1 rm
Services will include a toll-free
statewide Child Support Hotline; a Self
Advocacy Handbook written for par-
ents with child support problems:; and
quarterly cable television discussion

programs for parents. Additionally,

Legal Aid staff will provide technical
ssistance and tramning to existing par-
nt groups to help them develop and

etine therr self-advocacy skills
already established
ached at 1-800-383-1222

Project Child Support”

'he hotline is
and may be re
Funding for
wided by the Collins Foun-
M.J. Murdock Charitable

Women's

has been pro
dation. the

I'rust, and the Portland

Union. Portland General Electric’s
contribution will help raise a $65,000
match needed to obtain second-year
Murdock Trust.
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enjoying visits from the 1997 Coca-Cola Hohid
Caravan Tour, launched with a special send-off
volving all five trucks in St. Louisrecently. From
st Low ¢ wenucal Caravans departed for
ps i more than 65 cities throughout the country
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d by Haddon Sundblom
medin 1931 by TheC

Sundblom

vas first commissii ‘oca

ColaCompany to capture the image of Santa
Claus tor use inan advertising campaign. He
Irew around, merry gentleman with rosy red
heeks, a tluffy white beard and a red outfit
with a large black belt. Over the years, the
Sundblom Santa™ has become the universal
image for Santa Claus associated with Coca
Cola throughout the world

Coca-Cola Santa Pack packaging features

ur ot Sundblom’s most famous oil paintings
ich year a new Sundblom Santa image is
wded to the Santa Packs, replacing one from
car. This vear's new addition

ippears on the Coca-Cola Holiday Caravans
hitled " They Remembered Me,” itshows Santa
Claus discovering adish of cookies and an ice-
I Coca-Cola that a tamily has left for him

the Christmas tree

Flat-bottomed cookware provides
therefore, the
Don’t use

ribbed

can

better contact and
best cooking results.
dented or

This

warped,

bottomed pans. cause

uneven cooking because there is
incomplete contact with the heat-
ing unit. The pan material (metal or
glass) also affects how quickly and

evenly the pan heats

B To protect your stove top, always
use the largest surface unit. Center
your canner/pan over the heating
unit and make sure it does not
extend more than one inch outside
the heating unit area. Large diame
ter canners/pans, if not centered
correctly, trap heat and can cause
damage to the stove top. Do not
place your canner on two surface
units at the same time because too
much heat will build up and dam

age the stove top.

B If you plan to use your stove top
for canning, Whirlpool recom-
mends ordering a canning kit from
your dealer or authorized service
company. Most water-bath or pres-
sure canners are big, and if you can
with them at high heat settings for
long periods of time, you can short-
en the life of regular surface units,

Safeway Weekly
Shopping Guide
In Your Oregonian FOODday
in the Portland Metro Area

...and save more shopping
at Safeway

Enjoy Extra Savings
With The
SAFEWAY EXTRA
In-Store
Savings Guide

Available at your Safeway store.

Visit Safeway's Web site at
www.safeway.com
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Boneless Skinless
Fryer Breast

Manor House
Individually quick frozen
Sold in 4-Ib. bags only $7.16 each

SAVE up to 68¢ I,

79

Ib.

SAVE up to $2.40
on four
First 4

Ovenjoy Bread

Tips for the canning season

Canning is a wonderful way to pre- 'I

serve the freshness of fruits and I

vegetables produced during the end :

of summer-like tomatoes. To get

the best canning results

follow these helpful

hints compiled by

the home economists ® : |

at Whirlpool. SAFEWAY [
|
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Look For Your ,

$

for

1

Red Delicious
Apples

GROWN IN WASHINGTON
SAVE up to $1.37 Ib.,

5

Ibs.
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