
AT USAIR, W E ’RE 
TAKING CARE OF BUSINESS 
BY TAKING CARE OF YOU.

Vacation Travel Tips

The way we see it, the 
best way to run our business is 
to make business travel easier 
for you. That’s why, with 
USAir Express, we offer nearly 
5,(MX) flights every business 
day to more than 270 cities in 
the U.S., Canada, Bermuda, 
the Caribbean and Europe.

With our schedules, you 
get greater convenience, 
flexibility and a little more 
breathing room. What’s more, 
members of the USAir 
Frequent Traveler Program

USAir

can earn free trips to more 
domestic destinations faster 
than with any other airline.

For reservations and 
information, contact your 
travel consultant or call USAir 
at 1(800)428-4322. Because 
it may not be more time you 
need. Just more airline.

•Pack as little  as possible, espe­
cially if you plan to shop, if you 
doubt you'll need it, don't take it. 
•Cotton clothing and undercloth­
ing are great for sweat absorp­
tion and for keeping the body 
cool.
•Don't pack medications, valu­
ables, personal papers, credit 
cards and jewelry in luggage you 
plan to check.
•Transfer toiletries or cosmetics 
to travel-size plastic containers 
They're lightweight and prevent 
accidental leakages 
•Tag luggage with correct name, 
address and phone number both 
inside and out
•Call your airline in advance to 
check the size, weight and num­
ber of carry-on bags allowed 
•The sun's harmful rays shouldn't 
be taken lightly, even by people 
of color. Pack sunblock with a 
high SPF rating Cocoa butter is a 
great soothing ointment.
•Buy extra rolls of film before 
hand Film cost nearly twice as 
much at tourist attractions and 
popular vacation spots.
•Last but not least, take a taxi 
when you're out on the town 
"Don't Drink And Drive"

Special Thanks to the Visitors 
and Convention Bureau in each 
city for the use of pictures and 
information provided
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USAir begins with you

MODELS OF SUCCESS
Business was anything but usual 
for many of the entrepreneurs 
who appear in this ad. They 
were pioneers, persevering in 
untapped markets and in areas 
barred by racism and sexism. 
They were front-runners, show­
ing others that it could be done 
and daring others to rise to 
new heights.

These individuals met the chal­
lenges of establishing businesses, 
leading them through economic 
fluctuations and nurturing them 
through uncertain market de­
mand. They beat the odds and 
made significant contributions 
to the economic growth of 
our country.

Nabisco Foods Group pays 
tribute to Percy E. Sutton of 
Inner City Broadcasting 
Corporation, l in e a r  Heard of 
James T. Heard Management 
Corporation, Herman J. Russell 
of H J. Russell & Company, 
Henry E  Henderson, Jr. of H.F. 
Henderson Industries, John H. 
Johnson of Johnson Publishing 
Company, Julia Wheeler Taylor 
of Mechanics & Farmers Bank, 
Daniel C. 1 .awson of 1 awson 
National Distributing Company 
and Jesse Hill, Jr. of Atlanta 
Life Insurance Company. Fhesc 
entrepreneurs serve as role 
models to our nation s youth 
and as inspiration to all of us.
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