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City Of Portland Issues
“Best Business” Awards

Common Cents Penny Drive
Expected To Reach $20,000 Goal
For Homeless Children
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No matter who you are, to join us and other :
businesses and churches to take full advantage &
of our annual Easter Sunday special section. :
SAVE UP TO 70% -

ON DISPLAY AND DIRECTORYADVERTISEMENT I

IN OUR APRIL 7TH ISSUE. i

WE ENCOURAGE YOU TO CELEBRATE wiTHus.
CALL 288-0020 :

Or bring this coupon in for details on rates. @
Deadline is Monday April 5t :
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Ed Whelan Goes One On
One With Paul DelLay

Paul DeLay has spent his adull

"

w¢ fast track; as lead singer and
driving force for one of the west coast's
most popular blues bands and as a
on the Portland party

najor player

scene. Now his life has slowed dra

v as he serves a 41 month
prison term for drug trafficking

KOIN-TV sportsanchor and resi
es enthusiast, Ed Whelan
recently paid a visit to DeLay at the
Sheridan Federal Prison to talk about
life on the inside and what his plans
“It’s sad but
inspiring to see Paul as he prepares for
start and part two of his life”,
ng to Whelan

dacnt biu

are after his release
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[he interview is part of a special

two-part report on the renowned Port-
ind blues singer and the woman who
has taken his place with the band, mus il the
Hornbuckle. From her roots in  fulul ’ riland’s all-
gospel music, Hornbuckle has pro- time fah series aired
od the “No DeLay Band” into new Marcl i m 6

TAX REFUND
IN 1-3 DAYS

FOR MANUAL BOOKKEEPING
TRY OUR BOOKKEEPING SIMPLIFIED

INCOME TAX AND

BOOKKEEPING SERVICES

l‘ 317 N.E. Killingsworth St.
Portland, Oregon 97211

ON
call Valerie Currie

(503) 289-0851
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Seven Portland Businesses re-
ceived recognition for their actions
that protect the environment and pre-
serve natural resources. The awards
were issued jointly by the City of
Portland and a community group, the
Association for Portland Progress
(APP). Portland’s City Commissioner
Mike Lindberg and APP’s Executive
Vice-President Rick Williams pre-
sented the awards at a reception last
week.

The City and APP selected the
“Best Business Award” winners from
29 applicants. They were recognized
for innovations in:

-Using energy efTiciently

-Conserving water

-Reducing waste (recycling)

-Using clean & efficient trans-
|‘JG[1211'I0[I

The award-winning businesscs
were: Continental Brass, Co; EIf
Atochem North America; Fred Meyer,

Inc: Kaiser Permanente;, NIKE Town;
Pacific Development, lm. and Red
Lion Hotels & Inns. Each business
was recognized in a single category-
Energy, Water, Waste, or Transporta-
tion. Their actions save them money
and help maintain Portland’s livabil-
ity. BEST stands for Businesses for an
Environmentally Sustainable Tomor-
row. BEST is a no-cost service offered
by the City of Portland Energy Office
to help arca businesses.

Curt Nichols, the BEST Program
manager, said, “If youask thesc award
winners about their projects, they’ll
modestly say they re justdoing what's
best for their business. And they're
right. Allseven of these businesses are
“BEST"--Businesses for an Environ-
mentally Sustainable Tomorrow. What
they’re doing is best for all of us.” For
more details on the award winners or
information on the BEST program,
call Curt Nichols at (503)823-7418.

Chris Rock To Perform

NBC-TV Saturday Night Live
star Chris Roclk: will perform at 8pm,
Sunday April 4 at the Earle A. Chiles
Center on the University of Portland
campus.

Rock co-wrote and produced the
nationally distributed rap/comedy
movie Cell Black 4. His film credits

include Boomerang with Eddie
Murphy, New Jack City, I'm Gonna
Git You Suckaand Beverly Hilis Cop
1L

He is currently in his third scason
as a repertory cast member of Satur-
day Night Live. For more informa-
tion, call the Campus Program Board.

The second annual Common
Centspenny drive isexpected toreach
its goal of raising $20,000 for Seattle-
arca homeless children and their fami-
lics, organizers announced today.

Common Cents, sponsored by
Washington Mutual, supports Fam-
ily Services, Atlantic Street Center
and Fremont Public Association,
which provide direct services such as
shelter, transportation and school sup-
plies for homeless children and their
families. The three agencies coordi-
nated the Common Cents penny drive.

The agencies today held a cel-
ebration assembly at Seattle’s Mad-
rona Elementary School to cap the
five-week penny drive. Students at
the school raised more than $2,200
during the drive.

Lori Matsukawa, honorary co-
chair of the Common Cents penny
drive, attended the closing celebra-
tion. Mayor Norm Rice, who was not
expected to attend, also served as an
honorary co-chair during the cam-
paign. Fratelli’s Ice Cream Co. do-
nated ice cream for the assembly.

Money for the Common Cents
drive was collected through penny
and coin drives at 29 Seattle-arca
public and private schools with nearly
10,000 students. Washington Mutual
collected donations form the public at
its 26 Seattle-area financial centers
and contributed $1,000 to kick off the
campaign. The bank also challenged
other businesses to support the penny
drive.

One of the drive’s most recent
contributions was a $1,000 donation
from the Bright Life Foundation, a
national child-abuse prevention group
that aims to raise awareness for
children’s problems. The foundation
also pledged to contribute $300 a
month for an unspecified period to
Common Cents.

Because donations continue 10
be collected and counted, organizers
won't have an exact campaign tally
for another couple of weeks. Addi-
tional contributions may be made to:
Common Cents, ¢/o Fremont Public
Association, P.O.Box 31151, Seattle,
WA 98103.
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3 iy sl vl _ e
|
‘ N / b |
|
|
|
: ® |
Right now, but not forever, U.S. Bank will beat sure you're getting the best deal possible, check !
any qualified fixed consumer instalment loan rate around. If you find a rate that’s better than what
offered by any commercial or savings bank in the we're offering, just let us know about it. Once
state. And we'll beat it by enough to give you the we verify the specifics of that other loan, we’ll '
_ - : _ |
least expensive loan AN UNBEATABLE OFFER ON cheerfully beat it.
CONSUMER INSTALMENT LOANS. 1
vou can find. All vou * Fora limited time, we'll beat any fixed consumer instalment loan rate HOW LOW CAN |
. 1 currently published by any commiercial or savings bank located in the state, | R |
excluding credii umon loan rates i
t{l‘-‘ 18 lh(.' "ahU}"lpiI]g * What is included : rates on avto and home equity loans, as well as WE G()? |
on loans for home improvement, boats, RVs, or to refinance a con- AR |
sumer loan from any other financial institution I I
Ve do ask you to * In fact, this offer applies to almost every kind of fixed-rate consumer B"-"'"_‘?H)'- we'll beat |
loan, except new home purchase loans (home mortgages) or refinances |
L of existing home purchase loans | |
have, or open, a U.S. Bank '~ A the published loan rate |
checking account, and have monthly loan payments you bring us by .10%, and match any other loan
i
automatically deducted. But as requirements go, that fees that are part of that same ofter.
!
one is easy. It also happens to be pretty convenent. ven the restrictions are reasonable. First, the
|
|
ANY LOAN THEY CAN MAKE, WE ofter is tor new loans only. And second, it can’t I
CAN MAKE BETTER. be used in combination with other U.S. Bank |
|
_ _ : !
Every week, we'll monitor loan rates at all major coupons or reduced offers currently in eftect. i
commercial and savings banks. We'll then set com So how do you get started? Just stop by any branch |
|
petitive rates for every consumer loan we otter, of U.S. Bank. Or call our U.S. LOAN LINE" toll-
i
from auto loans to home cquity free, at 1-800-654-1400. If you'll do a little shopping, |
So you can get a very good deal, we'll give you an unbeatable
MN |
EQUAL HOUSING : K. |
OPPORTUNITY cven without shopping. But to make rate. It's the least we can do. |
RAISE YOUR EXPECTATIONS" UNBEATABLE LOAN RATES. ;
!
A y few words fre [ il 1 May | hilr wany time. Offer excludes our competitors’ special |
. tional rat ¢ offered t encral pul Bank of Orey M BRIl : T e :
: —
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