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Philip Morris
Doesn't Want Kids 

To Smoke
O ne o f the most trying uspeets o f being a 

parent is encourag ing  your child  to m ake the 
right cho ices —  not just to follow  along. In 
to d ay 's  com plex society, grow ing  up involves 
m ore pressures and choices than ever before. 
S tud ies show that young people do things 
because their friends do. Sm oking is one 
o f  those things.

We d o n 't want ch ildren  and teenagers 
to sm oke.

T h a t's  why the tobacco  industry is offering 
a booklet a im ed at helping parents m eet the 
challenge of provid ing  their ch ild ren  w ith the 
tools to resist peer influence. T he booklet, 
“T obacco: H elping Youth Say N o," is 
designed  to keep parents and children

com m unicating  about im portant issues like 
sm oking.

To continue its longstanding  com m itm ent 
that sm oking is not for young people, the 
tobacco  industry also  has streng thened  its 
m arketing  code and is supporting  state 
legislation to m ake it tougher for young 
people to buy c igarettes. We are also 
w orking w ith retailers for strict com pliance 
w ith state law s proh ib iting  sales o f  c igarettes 
to m inors.

For your free copy 
o f  “Tobacco: H elping 
Youth Say N o." return 
the coupon today.

PHILIP MORRIS
U.S.A.
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PLEASE SEND ME MY FREE 
COPY OF TOBACCO: 
HELPING YOUTH SAY NO.”

Please Print

NAME____________________

ADDRESS________________

CITY_____________________

STATE

P O  Box 41130 -
Washington. DC 
20018 •
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