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ESPINOZR’S FURNITURE
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PRBLO ESPINOZA

LIVING ROOM SETS

BUNK BEDS 
CAMAS LITERAS

MATTRESS
COLCHONES

JUEGOS t 
DE SALA

DRESSERS 
PEINADORES

SPECIAL PRICES TO DEALERS
PRfCIOS ESPECIALES A DISTRIBUIDORES

BEDROOM SET 
JUEGOS DE RECAMARA

COUPON
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ESPINOZA’S FURNITURE
5 0 0 1  NORTHEAST MARTIN LUTHER KING. JR BLVD. PORTLAND OREGON
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Travel Robert's
3415 N.E. Broadway 

(503) 287-1745

- Call Today -

G r e g o r y  P a u l  O l iv e r o s ,  E s q u i r e

Attorney at Law... 
Concentrating in Civil Law 

Licensed To:
Assist you with your legal concerns... 

Protect your legal rights

Conveniently located at 
2161 N orthlasi Bro adw ay  
Portland , O rlgon 9 7 2 3 2

Ph o n e (503)282-7285

D ad s O il S ervice
heating oils

Best Cash P rices

Ragin’ Cajun Market, Inc.
“Where The Best Of North And South 

Come Together”

Urban League President Presents National Urban 
League’s Whitney M. Young, Jr. Medallion

104 NE Russel St. 
Portland, Of 97212 

(503) 282 5111

Speedy 
Service 
Friendly 

Call for Quote!

UNjO NzAVENUE^ 
^GLASSfCOMPANYz

Woman-Owned

$  <

LORRAINE HLAVINKA
All Types of Auto Plate and Window Glass 

Storm Doors and Windows 
4709 NE Martin Luther King, Jr. Blvd 

Portland, Oregon 97211

Phone 249-5886
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Allhough, Portland docs nol sil on 
ihe Mississippi the distinctive tastes of 
such fine foods as jambalaya, gumbo 
and crab soup can now be shared in the 
Northwest. Ragin’ Cajun Market, Inc. a 
Portland based company has been in 
existence in the area for approxiamlely 
4 1/2 years. The owners, Sam Patton, 
Art Oliver, Linda Oliver are from the 
Louisiana area. Another of the com
pany’s owners, David McNeil hails from 
Trinidad.

Without question Louisiana has 
produced some of the finest cuisine in 
the country, particularly, from the New 
Orleans area. The family of Ragin’ Cajun 
Market, Inc. has sought to bring to the 
Northwest the unique flavors of Lou
isians. The aromas of authentic creole 
and cajún cooking can be enjoyed by 
those whom do not with to travel all the 
way to Louisiana to enjoy the fine foods.

Ragin’ Cajun Market, Inc. saw its 
first customer when it opened a shop 
located at 24th and NE Broadway. The 
original concept was to bring the finest 
foods of Louisians to the people of the 
Northwest. Customers were soon com
ing from as far north as Seattle and as far 
south as Eugene and Springfield. Mail 
order business soon developed as a re
sult of the ability to ship anyhwere. The 
decision was made to close the shop and 
concentrate on mail order. Soon after

we felt in order to establish ourselves 
even further we should develop our 
own line of products. A year and a half 
was spent developing the producLs and 
in June of 1990 started offering them 
wholesale to the retail and restaurant 
markets. We package everything from 
seasonings to pre-mixed packages of 
gumbo, jambalaya and hushpuppy mixes. 
All any cook would need to do is add 
v. hatever stock is needed. We’ve pack
aged everything else for you. Our prod
ucts contain no additives, preservatives, 
or food coloring.

Ragin’ Cajun Market, Inc. often 
receive travel related questions regard
ing Louisiana. We usually arc able to 
answer our client’s questions or are 
able to locate a source of information 
for them. Many of the questions range 
from where they might be able to get 
some of the best foods, to what antebel
lum homes are the ones to visit. We’re 
able to let people know there is more to 
Louisiana than just visiting New Or
leans’ Bourbon Street. A number of 
cities in southwest Louisiana have tours 
that go into the bayous. Some of these 
are flat bottom boat tours as well as 
motorized tours. Sometimes our clients 
would like to get off the beaten track 
and try something different. We try to 
help them if at all possible and when
ever possible.

Urban League of Portland President Dr. Darryl S. Tukufu (left) presents 
former League Executive Secretary E. Shelton "Shelly" Hill with the 
National Urban League’s Whitney M. Young, Jr. Medallion at a cere™°nY 
at League headquarters in Portland. Standing are Gertrude Rae and Myrtle 
Carr who worked with Shelly at the League during the 1950 s and 1960 s.

PDC’s 1991-92 Resource Directory For Area 
Businesses Is Now Available

The 1991-92 edition of the Port
land Business Resource Directory, a 
comprehensive guide to services of
fered to Portland area businesses through 
city, county, state and federal agen
cies as well as non-profit organiza
tions, is now available.

The 83-page directory, compiled 
and published annually at the Portland 
Development Commission (PDC) as 
part of its business retention program, 
is a one-stop reference for businesses 
seeking information on such topics as 
planning and development assistance, 
employment and training options, fi
nancial assistance programs, manage-

ment assistance and education oppor
tunities, public transportation services 
and alternatives, environmental serv
ices and procurement assistance. This 
is the fourth annual directory.

Funding for the PDC directory is 
provided by the City of Portland Bu
reau of Housing and Community De
velopment through a grant from the 
U.S. Department of Housing and Ur
ban Development.

Copies of the 1991-92 Portland 
Business Resource Directory arc being 
distributed in cooperation with the Port
land Metropolitan Chamber of Com
merce at a cost of $10 each.

Philip Morris
Doesn't Want Kids

To Smoke
One of the most trying aspects of being a 

parent is encouraging your child to make the 
right choices — not just to follow along. In 
today's complex society, growing up involves 
more pressures and choices than ever before. 
Studies show that young people do things 
because their friends do. Smoking is one 
of those things.

We don't want children and teenagers 
to smoke.

That's why the tobacco industry is offering 
a booklet aimed at helping parents meet the 
challenge of providing their children with the 
tools to resist peer influence. The booklet, 
“Tobacco: Helping Youth Say No." is 
designed to keep parents and children

communicating about important issues like 
smoking.

To continue its longstanding commitment 
that smoking is not for young people, the 
tobacco industry also has strengthened its 
marketing code and is supporting state 
legislation to make it tougher for young 
people to buy cigarettes. We are also 
working with retailers for strict compliance 
with state laws prohibiting sales of cigarettes 
to minors.

For your free copy 
of “Tobacco: Helping 
Youth Say No,” return 
the coupon today.

P H IL IP  M O R R IS
U.S.A.
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ADDRESS

CITY

STATE

PLEASE SEND ME MY FREE 
COPY OF TOBACCO: 
HELPING YOUTH SAY NO."

Please Print

NAME

P O Box 41130 
Washington. DC 
20018
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