MINORITY STUDENTS
TO GET ENGINEERING
INTRO AT PSU

An estimated 25 Northwest minor-
ity high school seniors are schedule to
attend a special minority Introduction to
Engineering (MITE) Summer Institute
Monday, Aug. 6-Friday, Aug.17 at Port-
land State University. .

Co-sponsored by PSU and the

American Society of Civil Engineers
(ASCE), the pilot program encourages
students from under-represented groups
lo enter the engineering field, in an ef-
fort to offset the increasingly serious
shortage of technically trained people
which America now faces.
While at Portland State, the students
will meet with working engineers (who
are potential role models) in area indus-
tries, design consultants, members of
federal agencies and professional socie-
ties as well as academicians. Field trips
to local construction sites, engincering
facilities and industrial research centers
will be conducted in addition to daily
classroom presentations.

The students have been chosen from
candidates nominated by their school
advisors, and about half will stay with
host families of engineering profession-
als.

Institute discussion areas include
environmental and wood product issues,
high-tech electronics, traffic control plan-
ning, earthquake design for skscrapers,
as well as international engineering topics.
Sites to be visited include the Port of
Portland, Boeing of Portland, the U.S.
Weather Service operations center, the
Bonneville Lock and Dam Project, the
Oregon Department of Transportation’s
Testing Laboratory in Salem, the Hewl-
ett-Packard plant and the Bonneville
Power Administration’s Ross Complex
in Vancouver, Wash., the Weyerhaeuser
Fibre Plant in Longview, Wash., the
ESCO Corp. and Freightliner, Inc. fa-
cilities in Portland, as well as the Uni-
fied Sewerage Agency’s Rockwood treat-
ment facility in Hillsboro.

Students also will operate computer-
aided design and word-processing equip-
ment located in laboratories at PSU’s
School of Engineering and Applied Sci-
ence. This will be part of work on small
group design projects which will be judged
later during a design competition.

Eachevening, PSU engineering stu-
dents will coach the high school students
during preparation of the small-group
design projects. The projects will be
judged for technical merit Friday, Aug.
17, with awards to be presented by PSU
Dean of Engineering Chik Erzurumlu
and Mark Borquist, president of the
Oregon Section of ASCE.

MCDONALDS'’S
OFFERS UP “SECOND

CHANCE"

The positive role McDonald's plays

in the community is the focus of a new
“‘reputation’’ commercial created by
Burrell Advertising. The :30 television
commercial, titled ‘‘Second Chance,”’
will airon network, syndicated and cable
television beginning July 6, 1990.
. ““We wanted to underscore
McDonald’s philosophy of giving some-
thing back to the commuity it serves by
providing employment opportunities o
black youth,’* said Anna Morris, Execu-
tive Vice President, Chief Creative Offi-
cer for Burrell Advertising.

By focusing on one young man’s in-
creased self-esteem and sense of respon-
sibility, ‘‘Second Chance’’ depicts
McDonald’s commitment to youth.
McDonald’s hires one of every 15 first-
time employees in the United States. As
the largest employer of black youth in
America, McDonald’s provides the first
opportunity for many to practice disci-
pline, responsibility, and teamwork in
the workplace.

“‘Blacks who are between 16 and 19
years old have a 29.4% unemployment
rate, versus 15.5% for that age group
overall,”’ said Sylvia Dabney, Staff
Director, Special marketing at
McDonald’s. ‘“This commercial con-
veys McDonald’s commitment to ad-
dressing this social issue by providing
work alternatives for black teenagers.”’
The spot opens on a young black man as
he leaves his apartment building. As he
walks through his inner city neighbor-
hood, we hear two women in voice-
overs wondering where he's going. Along
the way the youth says no to hanging out
with his friends and stops to help a
woman with her shopping cart. *‘I heard
he got a job...Looks like responsibility
has been good for him,"’ says one woman.
‘“‘Hmph, now that you mention it, there
is something different about him’" re-
sponds the other woman.

The woman continues, ‘“Well, I'm
just glad somebody believed in him
enough to give him a chance.’’ As she
speaks the viewer sees that his destina-
tion was his job at McDonald’s.
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MORRISON CENTER
AND P.S.U.

COLLABORATE

LJTO INCREASE
NUMBER OF ETHNIC
MINORITY SOCIAL

WORKERS w

In an effort to do something abou
the shortage of ethnic minority social
workers in Oregon, one of the state’s
largest nonprofit mental health agencies
for children and families has established
a social work minority student scholar-
ship program. In its 1990-91 pilot year,
Morrison Center will offer a $6,000
scholarship to an ethnic minority stu-
dent enrolled in Portland State Univer-
sity’s Graduate School of Social Work.
In return,, the student will participate in
a supervised clinical or administrative
practicum in one of the Center's treat-
ment programs.

According to Morrison Center’s ex-
ecutive director, Dr. Orin Bolstad, *‘The
purpose of the scholarship is two-fold.
We want to improve multi-cultural
competency within our agency and in-
crease the number of ethnic minority
social workers in Oregon.”’

P.S.U. is the only university in the
state to offer a Master of Social Work
(M.S.W.) degree. Other organizations
with scholarship programs for minority
social work students are Mt Hood
Community Mental Health in Gresham
and the Children’s Services Division
Morrison Center's scholarship will be
awarded later this month.

U-Bank Sponsors
B.U.F. Workshop

The Black United Fund of
Oregon is sponsoring a free workshop
July 26, 1990 from 9;15-12:00 a.m. at
the US. Bank, Martin Luther King
Branch, 5505 N.E. Martin Luther King
Boulevard. The workshop is entitled
““Managing Non-Profits From a Busi-
ness Perspective’”. The workshop will
be facilitated by Baruti Artharee, Presi-
dent of Coast Janitorial. Mr. Artharee
has over ten years of corporate manage-
ment experience and strong leadership
skills. The workshop is the seventh in an
eight-part series sponsored by the Black
United Fund on Developing a Diversi-
fied Fundraising Strategy. To RSVP or

July 18, 1990

KBOO to Hold
Fundraising Sale

From rock ‘n roll classics, to
country, to folk and rap, the KBOO
Used Book and Record Sale has itall! If
you can find time this Sunday between 9
a.m. and 3 p.m., head for the Pass Club,
a. - comerof S.E. Eighthand Ankeny,
and <heck out the incredible assortment
of new and used books, records, cas-
settes, as well as compact disks. The
aisles will be brimming with cultural
artifacts set out for browsing. All pro-
ceeds from the sale will benefit inde-
pendent, non-commercial (c’mon, isn’t
it worth buying good tunes to escape ad-
vertisements on radio?), listener-spon-
sored radio, KBOO 90.7 FM.

The Portland Observer Page 3
Jesse Owens
Stamp Released

At a OLEIMPIAN QRO
time of uncer- .
tainty and vio-
lence, James
Cleveland
A T T
Owens stood up and spoke for the world.
Not with words, but with athletic ability
and determination. As 120,000 specta-
tors, including Adolf Hitler, looked on,
Owens won four gold medals in the
1936 Olympic Games.

Owens won the admiration of

the world in the 1936 Berlin Summer
Olympic Games. His victories in the

for additional information call Eliza-
beth Waters at 282-7973.

Charles Jordan to
Address OAME

Charles Jordan, Director of the
Bureau of Parks and Recreation for the
City of Portland, will address the Ore-
gon Association of Minority Entrepre-
neurs at their Coffee and Issues Forum
on July 27 at 7:00 a.m. at the Memorial
Coliseum, Weyerhauser Room.

Jordan will speak on the oppor-
tunities for minority entrepreneurs with
the City of Portland’s Bureaus of Parks
and Recreation, including the upcoming
renovation of Matt Dishman Center.

For more information, call|

Gisela Etheridge at 236-1190.
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PORTLAND DONOR CENTER: 249-1433
3726 NE union Ave, Portlond 97212
HOURS: MON-THURS: 8 00-7 00
FRI: 8 00-4 00 SAT: 8 00-6 00

Call lor more information about fees

and bonuses

DONATE PLASMA - GIVE THE GIFT OF LIFE!!

long jump, the 100- and 200-meter runs,
and the 4X100-meter relay refuted Adolf
Hitler’s assertion about arian superior-
ity.

Jesse Owens is one of the great
American athletes that often goes over-
looked. With that in mind, the U.S.
| Postal Service is honoring five of Amer-
ica’s greatest Olympians with commemo-

rative stamps.

' Along with Owens, the fea-
tured athletes include: Ray Ewry (long
Jump), Hazel Wightman (tennis), Eddie
Eagan (only American gold medalist in
two events), and Helene Madison (swim-
ming).

The Postal Service released the

yellow, red, and blue stamps July 6.

Support Our Advertisers!
Say You Saw It In The

Burrell Advertising’s creative team |

included Michelle McKinney, Associ- [

ate Creative Director, and Andy Eason,
Producer.

Burrell Advertising’s Inc. also de-
velops and implements advertising pro-

grams targeting special market segments

Factory installed
i icemaker just $30 more

;
-

for such major U.S. companies as Ford £

Motor Company, Coca-Cola U.S.A.,
Procter and Gamble, The Stroh Brew-
ery, Brown-Forman Beverage Company

and First Chicago Renaissance Banking |

Services.

N.U.L. Plans Nationwide Business
Education for College Students

John E. Jacob, President and
Chief Executive Officer of the National
Urban League, announced today that
September 15-October 15, 1990 has been
designated as ‘‘Corporate Leadership/
Black College Partnership Month'’.

In conjunction with the Execu-
tive Leadership Council, an association
of high-ranking African-American cor-
porate executives from the nation's larg-
est companies, the League, through its
Black Executive Exchange Program
(BEEP), will educate students and fac-
ulty at selected Black colleges on the in-
tricacies of current issues in business,
industry, and government with empha-
sis on state-of-the-art executive plan-
ning, business strategies and decision
making.

According to Mr. Jacob, ‘“The
members of the Council represent a unique
and significant group whose commit-
ment to the advancement of the total
African-American community is dis-
played in their willingness to spend time
with our young people about to enter the
world of business."’

The council members repre-
sent a wide range of corporations par-
ticipating in industries from aerospace,
retail marketing, and insurance to oil
refining, automobile manufacturing and
investment banking. Eighty-five per-
cent of the Council members have
achieved the level of vice president or
better and lave line responsibility for
multi-million, and in some cases multi-
billion, dollar budgets.

Chairman of the Council is

James G. Kaiser, Senior vice President
and General Manager, Technical Prod-
ucts Division at Corning, Incorporated.
Mr. Kaiser calls this new partnership
with the Urban League ‘‘an important
linkage of resources. Senior Black
executives want to share their special
insights and expertise with our young
people and make a difference in their
lives and in our future. Although many
of us have been involved with the Urban
League on a continuing basis, we are
delighted to be able to work with the
Urban League in this special project,
which gives concentrated focus on en-
couraging students to seek corporate ca-
reers of stature and influc "’

““Corporate Leau. ship/Black
College Partnership Month’’ is a special
project of the Black Executive Exchange
Program, which during its 21-year his-
tory has involved more than 5,000 cor-
porate volunteers in helping to prepare
students at historically Black colleges
and universities for the realities of the
world of work through credit-bearing
courses. The BEEP program has been
chaired sin~e 1981 by Dr. Jerome Bar-
tow, Senior Vice President and Director
of Administration, Hartford Insurance
Group. Dr. Bartow is also a founding
member of the Council and a member of
its board of directors. For further infor-
mation about BEEP and CLBCP month,
please contact Renee DuJean, Director,
Black Executive Exchange Program, Na-
tional Urban League, Inc. 500 East
62nd St., New York, NY 11021 0r(212)
310-9195.

P& ¥s
Beauty &
Barber Supplies

Open to Public 9-6 - Delivery/Service
231 N. Lombard Peggy Sumner
Sulte 200 Owner
Portland, OR 97217 (503) 289-0205

31701
(Mfr. #WWAB318GW)
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GE DAYS
FABULOUS REDUCTIONS PLUS BONUS CASH BACK OFFER
JUNE 23 TO AUG. 5 ON GE DEEP DOOR REFRIGERATOR
Save with our Brand Central reduced prices—save again
with GE mail-in Rebate. See store for complete details.

SAVE *50

19.9 cu. ft." top mount

Color extra.

Through July 21

WHY PAY MORE?

We've added more features to our
best selling Kenmore refrigerators

SAVE 30

Giant 21.7 cu. ft.' frostless

1140....

Ice, Crushed Ice
Through the Door!

Water |

&

PER MONTH* ON
s'l7 SEARSCHARGE

Through July 28
24

#60001—9.5 cu. 1.1 Space Saver
Only 21%-in. wide .. .......5289

ADJUSTABLE GLASS SHELVES
GALLON/6 PACK STORAGE ON DOOR.

SAVE %12

Manufacturer's Reduction—We're
passing the savings on to you!

HURRY—LAST 2 DAYS

WASHER DRYER |
Szn )
99 PER MONTH- ss i
ON SEARS-
W CHARGE FOR THE K
White. omlen. $699.98 PAIR White. !olor

2
oW tra.
Connectors extra.

IMAGINE! CRUSHED .ICE, PLUS GALLON/6 PACK

PER MONTH* ON

SEARSCHARGE PLUS
#40001—19.8 cu. 1.t Al frostiess
Side-by-side................$599

ADJUSTABLE DOOR STORAGE

2-level wash
dishwasher

e 950 B

miser
Posi-dial timer

option;

BN Upper rack with f

old down fence |
and extended lower rack

Why settle for less, buy ULTRAWASH ™,
America’s best dishwashing system

$19Q PER MONTH- ON 24-Inch
SEARSCHARGE Built-In
Installation extra

Through July 21

Extra P ——— Giant 7.2 amp 4.0 peak HP
spacious T e 25.2 cu. ft.' heavy-duty— % Power-Mate’
all frostless all frostless 2-speed canister with
= 18.2 cu. ft.' side-by-side motor Power Mate Jr.*
moSS| 580 1199¢ N 219%
______ e ) Through July 28 Through July 21 Ils Through July 28
Tl &du‘JstabIeﬁglass Adjustable glass Through July 21 oo Wi purshase
. . shelves, 6-pack : shelves, humidity Auto height ad e m""’"’
% door storage. Steel I & controlled crisper justment, active p.'f,r.‘su Jr.® — ..'é."
84861 4 doors. White. Color 36551 * White. Color extra edge cleaning A $50 VALUE! mlh
(Mfr. #TBX182ZL) extra Super powerful
Special o e 30-in. ranges, Large Large
Purchase! self-cleaning capacity capacity
700-watt = = oven, lift-up top f \ 3 cycle 2 cycle
microwave Electric ! washer dryer
lss” = 3% 3377 3279 Szzn
IR Y Gas
While Quantities Last qn White. White.
Auto defrost, Au- Tough, durable, Quality dryer at a
to reheat. Turn- : economical home very reasonable
table cooking. 1.0 washer from Sears. Price. Gas dryers
cu. ft higher
19101 exin
“Actual monthly payments can vary depending on your account balance. SearsCharge PLUS boosts your buying power, available on of more. ' Total capacity
Each of these advertised items is readily available for sale as advertised.
SEARS BRAND CENTRAL, AMERICA'S APPLIANCE SUPERSTORE—NOW OPEN NATIONWIDE!
SEARS BRAND CENTRAL PRICING PLEDOE: Yes, we'll meet or beat the competition's current advertised price on
the identical item. the competition's current Retail Stores
Satisfaction guaranteed ™ ll«na::mll? M ’L-'li'.'ll."‘-'. our mm’-ﬂ. luhh.l‘ mm and catalogs.
or r Merchandise Seans
o K | e o s - e S Pt St ot it
©Sears, Roebuck and Co. 1990 Mnﬂmum'lmm.lhdnuﬂz happens. Sears o it substitute an or better iem af the km
mmmwhmm.awmi advertized price or provide a " Encludes offers. Prices shown m
reduced, is an exceptional valve, while quantities last. Credit 60 nol include delivery, unless ofherwise specified. Staie or local savironmenial a lot more.
shown not applicable lo Discover Card surcharges axtra
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