
Statewide Classified Ads 
Produce Results...

* "We average about $1,000 w r t h  o f  bus iness booked fo r  each $125 
ad p la c e d ,"  says A lyce  and Duane Thomson, owners o f  Beachcombers 
Haven V a ca tio n  R e n ta ls  a t  Gleneden Beach.

"Three days a f t e r  we p laced o u r f i r s t  ad, we booked $1,700 w o rth  o f  
b u s in e ss . We've had r e a l ly  good lu c k :  T h e re 's  been a l o t  o f  response 
from  E aste rn  Oregon from  areas l i k e  Baker, Burns, and P e n d le to n ."

T h e ir  bus iness is  o n ly  two years o ld  and S ta tew ide  C la s s if ie d  Ads 
gave them th e  ¿idded boost to  in c re a se  t h e i r  sa le s  e f f o r t s .

* B i l l  Z i lv e rb e rg  o f  Z i lv e rb e rg 's  S i lv e r  M ounta in  P roducts  th in k s  th e  
s e rv ic e  re l ie v e s  him o f  a l o t  o f  e x tra  w ork . " I t ' s  easy to  p lace  an 
ad and send payment t o  ju s t  o re  p la c e — i t  c u ts  my w o rk lo a d !"

S ince  1969, th e  fam ily-ow ned  S i lv e r  M ountain P roducts  company has 
designed and rranu factu red  f r u i t  p resses . The presses can be used to  
e x t r a c t  ju ic e  from  app les , pears, grapes, b e r r ie s  and o th e r  f r u i t .

* " I 'm  a f t e r  th e  d o - i t - y o u r s e l f  n a rk e t and peop le  who a re  w i l l in g  to  
come to  P o rtla n d  to  g e t th e  best d e a l on a s a t e l l i t e  sys tem ," says 
R alph Owen, G a la x ie  S a t e l l i t e .

"E very tim e  I  run  a S ta tew ide  C la s s if ie d  Ad, I  g e t response from  a l l  
o ve r th e  s ta te  and even from  towns around th e  b o rde rs  o f  W ashington,
Idaho and C a l i f o r n ia .  I 'v e  owned my own ad agency and p laced  ra d io  
and t v  ads. But, th e  S ta tew ide  C la s s if ie d  g iv e s  me th e  best response 
fo r  th e  d o l la r  o f  any median I 'v e  use d !"

* "When I  f i r s t  s ta r te d  a d v e r t is in g ,  I  would need t o  u^e 10 le t t e r s ,
10 enve lopes, 10 s ta rp s  and 10 checks ju s t  f o r  10 newspapers, accord ing  
to  A u s t in  H ealy o f N ationw ide  A u to fin d e rs , a ca r h o t l in e  ne tw ork . "Now 
I  o n ly  need one le t t e r ,  one envelope, one s ta rp  and one check. I t ' s  g r e a t ! "

I 'v e  re ce ive d  tremendous response w ith  th e  p rog ram ," Healy says. When 
peop le  c o n ta c t N ationw ide A u to fin d e rs , Healy w i l l  lo g  th e  name o f  the  
newspaper w liere the  person spo tted  the  ad. One ad generated response 
from, 20 to  30 d i f f e r e n t  newspapers.

S ince i t s  beg inn ing  in  March 1983, Oregon Newspaper P u b lish e rs  
A s s o c ia tio n  s S ta tew ide  C la s s if ie d  A d v e r t is in g  Program has generated e x c e lle n t 
response from  a w ide v a r ie ty  o f a d v e r t is e rs .  C oasta l m o te l/ re s o r t  re n ta ls  
have been s teady a d v e r t is e rs  a long  w ith  a c a r h o t l in e  netw ork fo r  a n tiq u e , 
c la s s ic  and s p e c ia l in te r e s t  c a rs , c c rm e rc ia l p ro p e r ty , s a t e l l i t e  te le v is io n  
equipm ent, t r a i l e r s  fo r  s a le , a u c tio n s , m eta l b u ild in g s ,  s p e c ia l even ts , and 
many more.
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