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Acknowledging the many grades
and different ways of processing

to the public. And, of course, ‘“‘a
good cup of gourmet coffee."’

Jim Cleaves, work-er, checks coffee bean for desired texture

Home canning tips:

(Photo: Shirley Twigg)

Call the Hotline

A “‘Food Preservation Hotline''
is available again this summer to
answer questions about canning,
freezing, pickling, jams and jellies,
food drying, equipment, food stor-
age and safety. Residents of the tri
county local calling areas may call
238-9768 between 8:30 a.m. and 12
and 1:00 p.m. to 4:30 p.m. This
phone service sponsored by Oregon
State University Extension Service is
available Monday through Friday

WORD

until October 15.

According to Annette Hintz,
home economist for the ‘*hotline,”’
*‘Food preservation is not a guess-
ing game and to get the best quality,
safe food product, consumers need
to have current, accurate informa-
tion.”" This information is available
through the ‘‘hotline’’” which
handled over 11,700 phone inquiries
last summer
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