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going to come back. It has to
feel right. I wanted to find the
right place.”

The Gearhart location
offers the kind of low-key
space Sullivan desired.

“Coffee, therapy and the
beach — it’s perfect. I just
love it, and the good energy
here,” she said.

Sullivan grew up in rural
Missouri and moved to Port-
land when she was 21 with
her boyftiend.

“I’ve had three distinct
careers in 50 years, all over-
lapping,” she said. “One in
nursing, next in fashion busi-
ness as a model, then model

scout, and model agent
and finally therapist and
teaching.”

She was president of the
Oregon Adoptive Rights
Association when Rolling
Stone publisher Jann Wenner
assigned feature writer Ran-
dall Sullivan to profile her in
2000.

She was involved in Ore-
gon adoption law, working to
give adult adoptees the right
to their original sealed birth
certificates through Measure
58.

The writer was struck
by her, describing her in the
article as “not only beautiful
but articulate, passionate and
charming as well.”

“It was a random meet-
ing at 1:30 in the afternoon at
the Brasserie Montmartre and
there was nobody there but
me and him,” she recalled.
“He recorded me for four
hours and then he met me
again and recorded me four
more.”

While their lives were
complicated at the time, they
began a long relationship and
married in October 2018.

She practiced therapy
and taught in the psychiatry
departments at Portland State
University, Oregon Health
& Science University and at
the University of North Car-
olina at Charlotte Counseling
Center for three years before
retiring.

With 23 years in practice,

‘Good energy here’
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Delores Sullivan

Inside Delores Sullivan’s Gearhart therapy office.

Sullivan said she wants to
create a place where people
feel safe.

“When someone comes
to therapy they want to feel
heard,” she said. “They want
to know someone cares and
can help them. They want
to talk to someone who has
the experience and skills to
be present to their difficul-
ties and who can bring about
healing and resolution.”

She said therapy is a
unique human relationship
based on compassion, empa-
thy and mutual collaboration.

Sullivan works with those
seeking help with depression,
anxiety, stress, family con-
flict and trauma. Therapy can
be short term or long term.
“There’s nothing they can’t
talk about with me here,” she
said.

Particularly during the
coronavirus pandemic, she
said people are feeling a lot
of stress in their relationships.

“People are very scared,
not knowing what’s going
on,” she said. “The fragmen-
tation of how things have
been managed has been very
scary to people.”

While telephone or video
therapy is an option, she
said people have preferred to
come in. “I think as long as
it’s safe and people are mon-
itored, it’s better in person.
People need the human con-
nection and they particularly
need it right now because
they’re feeling isolated.”

“The goal is to give them
an anchor, to stabilize them,”
she said. “You can’t work
through any kind of traumatic
feelings until you stabilize
them, so I try to look at them
holistically. What is their
health? Are they sleeping?
Eating? Are they walking on
the beach? Are they getting
some connection, FaceTime
or telephone with people they
care about?”

When not working at her
practice, Sullivan spends
time with her grown chil-
dren, stepchildren and seven
grandchildren.

“I'love to go to the beach,”
she said. “I love seafood, fish
and chips. I love the food
here. 1 love the people in
Gearhart, they’re very inter-
esting. It’s a very eclectic mix
of people, that’s why it’s fun
to have a practice here. Here
I can flex, if people want to
see me on a Friday morning, |
can work that.”

One of the unique chal-
lenges of practicing in a small
community is chance encoun-
ters with clients are inevita-
ble. “But I manage confiden-
tiality the same way I would
in Portland or Charlotte. Out-
side of here I’m not going to
say, ‘Hey, what did you think
of therapy the other day?””

“We’re in such a unique
shift,” she said. “I believe
between the way the world
was prior to COVID and the
way we’re going to be now, it
will never be the way it was.”
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FIELD TEST
Candidates Wanted

URGENT NOTICE: You may be qualified
to participate in a special Field Test of
new hearing instrument technology
being held at a local test site.

An industry leader in digital hearing devices is
sponsoring a product field test in your area next
week and they have asked us to select up to

15 qualified candidates to participate. They are
interested in determining the benefits of GENIUS™
3.0 Technology in eliminating the difficulty hearing
aid users experience in difficult environments, such
as those with background noise or multiple talkers.
Candidates in other test areas have reported very
positive feedback so far.

We are looking for additional candidates in
Warrenton and the surrounding areas.

Dates: July 29" - Aug. 42020

Miracle-Ear Center
Youngs Bay Plaza
173 S. Hwy 101
Warrenton, OR 97146
(503) 836-7921

Miracle-Ear Center
2505 Main Ave N, Suite C
Tillamook, OR 97141
(503) 836-7926

In an effort to accurately demonstrate the incredible
performance of these devices, specially trained
representatives will be conducting testing and
demonstrations during this special event.

In addition to an audiometric hearing evaluation,
candidates will receive a fiber-optic otoscope exam,
a painless procedure that could reveal common
hearing problems such as excessive wax or damage
to the eardrum, as well as other common cause of
hearing deficiencies.

Qualified Field Test Candidates:

¢ ive in Warrenton or the surrounding area

¢ Are at least 55 years of age or older

e Have experienced some level of hearing difficulty,
or currently wear hearing aids

e Don’t currently work for a market research
company

)

We have a limited supply of the GENIUS™ 3.0 test
product currently on hand and ready for testing.
We have also been authorized to offer significant
discounts if you decide to take the hearing
instruments home. If you choose not to keep them,
there’s no risk or obligation of any kind.t

TO PARTICIPATE:

1. You must be one of the first 15 people to call our
office Mention Code: 20JulyField.

2. You will be required to have your hearing tested
in our office, FREE OF CHARGE, to determine
candidacy.

3. Report your results with the hearing instruments
to the Hearing Care Specialist over a three week
test period.

Qualified candidates will be selected on a first-

come, first-served basis so please call us TODAY

to secure your spot in the Product Field Test.

FIELD TEST
PARTICIPANTS
Will be tested and
selected same-day.

Participants who qualify and complete the product
test will receive a FREE $100 Restaurant.com Gift
Card” as a token of our thanks.

AVOID WAITING — CALL AND MENTION CODE: 20JULYField

*One per household. Must be 55 or older and bring loved one for familiar voice test. Must complete a hearing
test. Not valid with prior test/purchase in last 6 months. While supplies last. Free gift card may be used toward
the purchase of food at participating restaurants where a minimum purchase may also be required. See
restaurant.com for details. Not redeemable for cash. Promotional offer available during special event dates only.
TIf you are not completely satisfied, the aids may be returned for a full refund within 30 days of the completion of
fitting, in satisfactory condition. See store for details.




