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Claire Withycombe/Oregon Capital Bureau
Gov. Kate Brown, left, Greg Miller, representative of the timber coalition, and Bob Van Dyke, of the
Wild Salmon Center, announce a deal between logging and environmental interests on Monday.

Deal: ‘Agreement 1s a genuine show
of good faith from everyone mvolved’
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Lumber, Roseburg For-
est Products, Hancock Nat-
ural Resource Group and
Port Blakely and the Ore-
gon Small Woodlands Asso-
ciation on the timber side.
Oregon Wild, Cascadia
Wildlands, Beyond Tox-
ics, the Wild Salmon Cen-
ter, Oregon League of Con-
servation Voters and Rogue
Riverkeeper highlight the
environmental groups that
signed on.

“This agreement is a gen-
uine show of good faith
from everyone involved,”
Brown said at a news con-
ference. “It ensures that all
key voices will be heard in
the process, including our
vital small-woodland own-
ers and Oregon’s federally
recognized tribes. All sides
have agreed this process of
improving the Oregon For-
est Practices Act will be
informed by science and
driven by science.”

Present in Brown’s cer-
emonial office to make the
announcement with her was
Bob Van Dyke, of the Wild
Salmon Center, representing
the environmentalists, and
Greg Mill, representing the
timber coalition.

“This is a shared recog-
nition of the diverse bene-
fits Oregon’s forests provide
and the need for more mean-
ingful dialogue around for-
est issues across the state,”

Miller said.

According to Brown, the
agreement between the two
sides started when CEOs
from the state’s largest tim-
ber companies approached
her to find a way out of the
embroiled dialogue sur-
rounding timber practices
and conservation. A series of
conversations followed over
the past four weeks that led
to the agreement.

For Van Dyke, the agree-
ment culminates more than
20 years of bickering and
lawsuits between timber
interests and environmen-
talists over what takes place
in Oregon’s forests while
Washington state led the
way in conserving endan-
gered species and protecting
drinking water.

“While the Wild Salmon
Center and many of the sign-
ers of this MOU today have
been part of that 20 years
of tension, the results have
been a lack of trust, gridlock
on forest policy and growing
public demand for broader
reform of laws,” Van Dyke
said. “Today we’re starting a
new approach.”

From a 10,000-foot level,
the deal seems to favor envi-
ronmental interests, but
Miller believes that isn’t so.

According to Miller,
the timber industry in Ore-
gon is proud of its envi-
ronmental stewardship and
equally interested in protect-
ing water from aerial spray-

ing of herbicides and using
technology to let local res-
idents know in real time of
spraying.

“This is going to be a best-
in-class practice for real-
time notification, increasing
the distance for the notifica-
tions, and having the spray
records available within 24
hours,” Miller said. “Those
kinds of things are difficult
to develop in terms of exe-
cution on the ground ... |
think that’s the thing that got
us over the hurdle.”

The agreement cites
moving forward with a sci-
ence-based approach, but
often the two sides have
offered different science to
back their positions. Miller
and Van Dyke agreed that
while they guarantee there
still will be differences of
opinion, they’re committed
to using science as a means
to engage and work together
on solutions.

Brown said that moving
forward, the next step would
be to shepherd through the
Legislature new rules and
buffers on aerial spraying in
forests and notification for
local residents. After that,
both sides will update the
Oregon Forest Practices Act
and create the statewide hab-
itat conservation plan.

The Oregon  Capital
Bureau is a collaboration
between EO Media Group,
Pamplin Media Group and
Salem Reporter.

Food cart: ‘We’re doing this to get known’
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Eric Irvine has a degree
from Le Cordon Bleu Col-
lege of Culinary Arts, works
at another restaurant and
helps her prep. The couple
had originally planned to
open a restaurant, but found
food carts a lower barrier to
entry.

“Food carts tend to do bet-
ter than a lot of restaurants,
so ... we’re doing this to get
known,” he said.

They inherited Bruhn’s
donut machine when they
bought the cart, but found it
wasn’t worth the liability and
space it took to fry donuts
inside. They hope to sell the

machine to someone who
will then sell them donuts. As
the summer hits, they hope
to expand their offerings and
start barbecuing outside.

In the rainy season, carts
focus on staying afloat and
drawing in locals. Like some
of their neighbors, the Irvines
hope property owner Michael
Bruhn will install a covered
area for customers. He has
resisted over fears the home-
less will camp out there.

“My point of view is,
they’re hanging out whether
we give them a covered area
or not,” Sally Irvine said. “So
if they wanted to get into any
of our stuff or be bad people,
they’re going to do it whether

there’s a covered area or not
. It would sure help us
business-wise.”

Keeping it Sweet and
Simple isn’t the only change
at the food cart pod, which
recently lost Sasquatch Sand-
wich Shop to another pod
outside Reach Break Brew-
ing and Reveille Ciderworks
farther east on Duane Street.
Sasquatch took the place of
Abbie and Dan Rhoads’ Hot
Box Barbecue and Hong
Kong Taco carts, which the
couple recently closed before
relocating to California.

Keeping it Sweet and
Simple opens mornings and
afternoons Monday through
Saturday.
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T hanks to you,

our great customers!
New Location will

open
~ Valentines Day!
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SPECIALS FOR
FEB 12™ - FEB 18™
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LOCALLY OWNED AND OPERATED
WHERE THE MEAT LOVER’S SHOP
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Happy blrthday
and
Valentine’s Day
to my
beautiful wife!

EVERY CARD IS
\A WINNER

PLAY CU$TOMER CA$H® o it

WIN up to $1,000 in prizes instantly!

DAYS 14 & 15
All Purchases Doubled on Your Card*
(You Buy $30 - We Punch $60!)

* Power Punches Not Doubled
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for all the ladies who shop
on Valentine’s Day

UM
* BONELESS

PORK LOIN
ROAST

NEW YORK

STEAK
Value Pack

PACIFIC
ROSE
APPLES

. Crisp, Sweet

TENDER
B ASPARAGUS
Fresh

FOLGERS
COFFEE

Selected Varieties
22,6 t0 30.5 oz.

699

ONLINE AT www.MainStSelect.com
f facebook.com/MainStSelectMarket
IN STORE find our printed ad

503-861-2271



