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Walker: The producer
came down for our tuna kick-
off party. We took him fishing.

Brewer: They came to
us a couple years ago. There
were rumors about a Pacific
Graveyard show but “Dead-
liest Catch: Dungeon Cove”
beat it out. They didn’t think
we were a good boat at first
because there was a rumor that
we were sporties (sport fisher-
men) and not commercial and
the series was supposed to be
straight commercial.

Walker: But we have a
new program, it’s kind of old
school versus new school phi-
losophy. Our boat is faster. We
go out there, catch all our fish,
and bring them back the same
day. We provide the freshest
albacore in the world to our
local community. That’s our
goal. None is fresher unless
you have a helicopter or a
boat that’s faster than ours.

Q: When did the producer
first approach you?

Walker: It was the Ilwaco
Tuna Club kickoff party two
years ago, in June of 2016.

Q: When did filming start
and finish?

Walker: The show was
filmed during the 2017 tuna
season. A lot of things went
back and forth like the con-
tract negotiations.

Brewer: There were gag
orders. We couldn’t talk about
the show, not even a word
until today.

Q: Approximately how
many days did they film
aboard your boat?

Walker: They were on
our boat for 41 days of film-
ing. They were down here two
months total.

Q: What was it like being
in front of the cameras?

Walker: At first it was
kind of awkward. But the
camera guy just became part
of our crew and we just did
our thing. You’re mic’ed up
all day every day, so you're
just trying not to embarrass
yourself.

Brewer: The first week
was kind of weird.

Q: Did they pay you? How
were you compensated?

Walker: Yeah, they paid us.

Q: How much?

Walker: We can’t talk
about that.

Brewer: It’s not millions
(Ha-ha). Our face is on TV —
that’s the pay right now.

Q: Did they say how
much they invested in the
production?

Walker:  There were
rumors of $11 million. They
rented a whole hotel in Asto-
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Photos by Luke Whittaker/Chinook Observer
Crew from the F/V Opport-Tuna-Ty shot a scene at the Port of llwaco Boatyard in August 2017.

‘Battlefish’: Every boat
had 1ts own camera guy

Members of the F/V Oppor-Tuna-Ty watched themselves
on TV during an early episode of ‘Battlefish’ at the llwaco
Tuna Club on Friday.

ria for two months. They
spent some money.

Brewer: They had a lot of
guys here. Their ground crew
alone was 16 guys. Every boat
had their own camera guy.

Q: What is the biggest dif-
ference between East Coast
bluefin tuna — like that fea-
tured in the show “Wicked
Tuna” — and West Coast
albacore tuna fishing?

Walker: They may catch
one fish a week that’s an 800-
or 900-pounder. We’ll catch
100 or 200 tuna a day. They
crank the handle, but our action
is nonstop. We’re going up and
over, slamming and jamming
and fish flying everywhere. It’s
chaos. They’re smaller fish but
a lot more action.

Brewer: A lot times
they’re anchored up and
chumming. We don’t have a
hump we can hang on. It’s a
big ocean and we have to look
for them.

Q: The 2017 season was a
tough one for tuna fishermen,
right?

Walker: It was a tough
year. It’s been another tough
year this year as well.

Q: What’s the biggest
challenge out there?

Walker: The fishing and
the weather. Fishing is never
guaranteed, especially on the
ocean. There’s just a lot vari-
ables. A lot of guys go to work
every day, punch in at 8 and go
home at 5 and make the money
guaranteed every single day.
With fishing we’re going to
punch in about 6 and punch
out at about 11, and hopefully,
make some money — maybe.
Every day is a gamble with at
least $1,500 on the table every
time we push off. So you better
catch some fish.

Q: Are there any fishing
superstitions you follow?

Walker: We never like to
say “You’re going to lose that
fish.”

Brewer: We never com-
ment on a calm ocean.

Because 10 minutes later ...

Q: What’s your record for
most tuna caught in a day?

Walker: 280 is our sin-
gle-day record. That was two
weeks ago.

Q: The show was posted
Friday, have you had time to
watch?

Walker: We watched three
episodes last night.

Q: What was it like seeing
yourself on TV?

Walker: You can tell
we’re tired. We're all beat up.
We look like we’ve been at
war.

Q: Is there a particular
scene that you’re excited to
see?

Brewer: I’'m excited about
the whole thing, just how they
did it. We had seven GoPros
on our boat.

Walker: There’s a lot of
high-definition cinematogra-
phy, slow motion, underwater,
drone footage — It’s sick.

Q: A lot of the reality
shows revolve around drama.
Did you anticipate that before
filming began?

Walker: One thing we
decided was we’re not going
to talk trash about anyone.
And then one guy just lit us
up the first episode.

Brewer: They want drama.

Q: Did the producers try to
instigate it?

Brewer: No. We’re natural
trash-talkers (ha-ha).

Q: So you were careful to
avoid the drama?

Walker: It’s never good
business to bad-mouth your
competition no matter what
the situation is. That’s busi-
ness 101.

Q: Do you think the show
will be a success?

Walker: [ think it will.
I’ve been talking to the guys
from Netflix and Pilgrim Stu-
dios and they’re proud of
it. Netflix named a “Battle-
fish” conference room at their
headquarters. 1 think every-
one is excited about it.

Damage: ‘We should be working
together to determine the cause’
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“There could be (a geo-
technical issue), but there’s no
credible evidence by someone
who’s trained in identifying
that,” he said. “At this point,
it’s simply a statement on their
part.”

The solution could be as
inexpensive as taking core
samples, establishing the
weight limit on the slab that is
cracking and possibly replac-
ing it, Kobes said. “If it’s not
thick enough, it may need to
be thicker, or it could need

steel reinforcement,” he said.
Zupancic’s notice called on
the Port to share equally in the
cost of geotechnical and engi-
neering studies of the issue
and reimburse Lektro if the
soils underneath the hangar
are shown to be defective.
The Port and Lektro are
also at odds about who would
be responsible for any neces-
sary repairs under Lektro’s
lease, which states the “tenant
shall maintain the leased
premises and make all repairs
necessary for maintaining the

property.”

The Port has said Lektro is
responsible for repairs to the
hangar, while Lektro’s notice
claimed the Port is responsible
for any pre-existing construc-
tion defects or soil issues.

Jim Knight, the Port’s
executive director, said he has
directed the agency’s attor-
ney to contact Lektro for a
scope of work and preferred
contractor.

“We should be work-
ing together to determine the
cause,” he said. “Then we
can figure out how the repair
should be paid for.”

FIELD TEST
Candidates Wanted

URGENT NOTICE: You may be qualified
to participate in a special Field Test of
new hearing instrument technology
being held at a local test site.

An industry leader in digital hearing devices is
sponsoring a product field test in your area next
week and they have asked us to select up to

15 qualified candidates to participate. They are
interested in determining the benefits of GENIUS™
3.0 Technology in eliminating the difficulty hearing
aid users experience in difficult environments, such
as those with background noise or multiple talkers.
Candidates in other test areas have reported very
positive feedback so far.

We are looking for additional candidates in
Warrenton and the surrounding areas.

Dates: September 17" -21st 2018

Miracle-Ear Center
Youngs Bay Plaza
173 S. Hwy 101
Warrenton, OR 97146
(503) 836-7921

Miracle-Ear Center
2505 Main Ave N, Suite C
Tillamook, OR 97141
(503) 836-7926

In an effort to accurately demonstrate the incredible
performance of these devices, specially trained
representatives will be conducting testing and
demonstrations during this special event.

In addition to an audiometric hearing evaluation,
candidates will receive a fiber-optic otoscope exam,
a painless procedure that could reveal common
hearing problems such as excessive wax or damage
to the eardrum, as well as other common cause of
hearing deficiencies.

Qualified Field Test Candidates:

¢ |_ive in Warrenton or the surrounding area

¢ Are at least 55 years of age or older

* Have experienced some level of hearing difficulty,
or currently wear hearing aids

e Don’t currently work for a market research
company

)

We have a limited supply of the GENIUS™ 3.0 test
product currently on hand and ready for testing.
We have also been authorized to offer significant
discounts if you decide to take the hearing
instruments home. If you choose not to keep them,
there’s no risk or obligation of any kind.t

TO PARTICIPATE:

1. You must be one of the first 15 people to call our
office Mention Code: 18SeptField

2. You will be required to have your hearing tested
in our office, FREE OF CHARGE, to determine
candidacy.

3. Report your results with the hearing instruments
to the Hearing Care Specialist over a three week
test period.

Qualified candidates will be selected on a first-

come, first-served basis so please call us TODAY

to secure your spot in the Product Field Test.

Participants who qualify and complete the product
test will receive a FREE $100 Restaurant.com Gift
Card” as a token of our thanks.

AVOID WAITING — CALL AND MENTION CODE: 18SeptField

*One per household. Must be 55 or older and bring loved one for familiar voice test. Must complete a hearing
test. Not valid with prior test/purchase in last 6 months. While supplies last. Free gift card may be used toward
the purchase of food at participating restaurants where a minimum purchase may also be required. See restau-
rant.com for details. Not redeemable for cash. Promotional offer available during special event dates only. TIf you
are not completely satisfied, the aids may be returned for a full refund within 30 days of the completion of fitting,
in satisfactory condition. See store for details.

FIELD TEST
PARTICIPANTS
Will be tested and
selected same-day.




