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Brands value 
activism on 
environment
By MICHELLE L. PRICE

Associated Press

SALT LAKE CITY — 
Outdoor clothing giant Pata-
gonia and other retailers have 
jumped into a legal and politi-
cal battle over President Don-
ald Trump’s plan to shrink two 
sprawling Utah national mon-
uments, a fight that would 
scare off most companies but 
galvanizes customers of out-
door brands that value envi-
ronmental activism.

Patagonia filed a lawsuit 
over Trump’s announcement 
cutting Bears Ears National 
Monument by 85 percent. The 
lawsuit, filed in conjunction 
with a rock climbing advocacy 
group and other organiza-
tions, is among a flurry of law-
suits that have been filed over 
Trump’s move to reduce the 
size of Bears Ears and also cut 
the land protected in Utah’s 
Grand Staircase-Escalante 
National Monument in half.

California-based Patago-
nia’s legal move followed a 
spat with Interior Secretary 
Ryan Zinke, who accused 
the company of lying when it 
replaced its usual home page 
with a black screen and stark 
message: “The President Stole 

Your Land.”
Hilary Dessouky, Pata-

gonia’s general counsel, said 
the company spent years sup-
porting groups creating other 
national monuments and 
directly lobbied for protec-
tions at Bears Ears.

“It was just never a ques-
tion about whether we were 
going to continue the fight to 
protect it once it came down to 
that,” she said.

In the lead up to Presi-
dent Barack Obama’s Decem-
ber 2016 declaration creating 
Bears Ears, Patagonia used its 
social media channels, web-
site and catalogs to call for a 
monument in the area, pro-

duced two films about the 
region and organized phone 
and letter-writing campaigns. 
Patagonia officials lobbied 
U.S. officials to encourage the 
designation and participated in 
public meetings the adminis-
tration held to seek comments 
on the idea.

Trump’s monument down-
sizing has also been protested 
online and in social media by 
outdoor retailers, including 
The North Face, Keen, Black 
Diamond and REI. The com-
panies have urged support for 
the monuments and are rais-
ing and giving money toward 
preservation efforts.

Retail experts say that 

while most companies try to 
avoid hot button issues, Pata-
gonia not only spoke up but 
went much further but by fil-
ing a lawsuit and directly 
confronting a White House 
administration.

“It’s a bolder, riskier 
move,” said Allen Adamson, 
founder and CEO of Brand-
Simple Consulting, a brand 
consulting firm. “This steps 
it up a little. This separates 
them from the pack. Any time 
you’re out of the pack, you’re 
more vulnerable.”

Most mass retailers gener-
ally try to appeal to a broad 
audience and stay apolitical 
for fear of offending poten-
tial customers, but Patagonia’s 
history and the nature of its 
business will likely endear its 
recent activism to customers, 
Adamson said.

“By not only speaking 
out socially against this but 
actively taking this cause 
on, it’s going to deepen and 
strengthen their relationship 
with the majority of their 
users,” he said. “They will see 
some backlash, but I think it’s 
a calculated bet that the upside 
will outweigh the downside in 
this case.”

The North Face, Black Dia-
mond and REI said they have 
no plans to file lawsuits. Keen 
did not immediately respond 
to an emailed message Friday 
seeking comment.

But the outdoor sector as a 

whole flexed political muscle 
over the issue earlier this year 
when Patagonia and Utah-
based Black Diamond helped 
lead a revolt by outdoor com-
panies angered over calls by 
Utah officials to rescind the 
designation of Bears Ears as a 
monument.

After heavy lobbying by 
the sector, organizers of the 
biannual Outdoor Retailer 
gear show that has taken place 
in Salt Lake City decided to 
move it to Denver. Utah lost 
$45 million in annual spend-
ing generated by the shows.

It makes sense for outdoor 
companies to get into politi-
cal debates over public lands 
because it’s part of “their 
brand DNA,” said Wendy 
Liebmann, CEO of the WSL 
Strategic Retail consulting 
firm.

“Shoppers see brands as 
their spokespeople. Many 
shoppers expect them to stand 
for something,” she said.

Patagonia, which says it 
has given nearly $90 mil-
lion to environmental groups 
over the years, says the activ-
ism is not only a core part of 
its history and brand, but it’s 
required as part of the compa-
ny’s business license.

The privately-held com-
pany in 2012 became one of 
the first businesses licensed 
under a California law that 
allows corporations to pur-
sue social and environmen-

tal advocacy as part of their 
missions. The classification 
shields Patagonia from poten-
tial claims that company advo-
cacy expenses are hurting 
profits.

Under the license’s terms, 
Patagonia committed to con-
tributing 1 percent of annual 
revenue to charities that 
promote conservation and 
sustainability.

Patagonia “will suffer 
direct and immediate injury” 
from the size reduction of 
Bears Ears because the com-
pany will now have to spend 
more time and money defend-
ing the monument instead of 
working on other social equity 
and conservation projects, 
Patagonia’s lawsuit said.

Patagonia also said 
Trump’s proclamation exceeds 
the president’s authority and 
strips much-needed protec-
tions from what are consid-
ered sacred tribal lands for 
Native American tribes.

The lawsuit also said 
Patagonia’s customers and 
employees visit Bears Ears to 
hike, climb, run and explore 
the remote, stunning land-
scape full of archaeological 
treasures, and protecting that 
area is key to their use and 
enjoyment of the space.

The company has given 
money to environmental lit-
igation funds before but has 
never directly sued over one 
of its conservation causes.

Patagonia, outdoor retailers fight Trump on US monuments

AP Photo/Douglas C. Pizac

Outdoor clothing giant Patagonia and other retailers have 
jumped into a legal and political battle over President 
Donald Trump’s plan to shrink two sprawling Utah nation-
al monuments, a fight that would scare off most compa-
nies but buoys customers of outdoor brands that value 
environmental activism. 
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651 Help Wanted

Tyack Dental Group
seeks full time business office 

assistant/data entry.

Required skills include 
excellent multi-tasking, basic 
secretarial skills, familiarity 

with computer and multi-line 
phone, professional

demeanor and great people 
skills. Starting pay $15/hour 
with merit raises thereafter.

We offer Medical, HSA, 
dental, vacation, holiday, and 

retirement plan.

Tyack Dental Group
433 30th St. 

Astoria, Or 97103
(503)338-6000

tyackdental1@gmail.com

LOOKING FOR VACATION 
HOME CLEANERS!

Experience preferred, but we 
will train the right person. Must 
be detail oriented, able to work 

on your own and have
your own vehicle.

Please provide a resume to 
Kathy at

164 Sunset Blvd
Cannon Beach.

We will not be
accepting phone inquiries.

Bergeman Construction
is seeking a well-qualified

professional to join our team. 
We are seeking to fill a lead 

man and laborer position 
within our company. Must be 
reliable, team player, great

attitude and a
positive influence.

We do all structural aspects 
of construction both

commercial and
residential, as well as

structure moving, deep
foundations, welding,
excavation, framing

and concrete.

We offer competitive wage,
401k and medical.

Contact us at 503-325-4557 
email-

bergemanoffice@gmail.com
92319 Youngs River Rd,

Astoria, OR 97103

651 Help Wanted

ARE YOU HARDWORKING, 
HONEST, AND LOOKING 

FOR A GREAT
OPPORTUNITY?

If you have some knowledge 
of cars and desire to learn, 
we are looking for potential

techs/trainees.
Call TJ’s Auto Repair

503-861-2886
Call Tim

503-440-8282

PT Receptionist,
20-30HRS a week.

Send resume by mail or Email 
2120 Exchange St. Ste 111

Astoria, OR 
ROA@urgentcarenwastoria.

com 

Housekeepers
Flexible schedule, knowledge 

of hotel housekeeping
preferred but not required. 

EOE.
Apply in person at the 

Cannery Pier Hotel & Spa to 
schedule an interview.

Custodial/Maintenance
Assistant: Full-time position 
with excellent benefits.  View 
job description/qualifications 
and apply on-line at our web 

site www.clatsopcc.edu.
Applications must be
submitted by 5 PM on

December 18, 2017. Call the 
Office of Human Resources 

at Clatsop Community
College 503 338-2406 if 
application assistance is 

needed.

The City of Astoria is now 
accepting applications for the 

full-time position of Police 
Officer. Salary Range 29, 

$4284.00-5207.23 monthly 
with excellent benefits. To 
apply and obtain further 

information, please go to the 
City’s application website at
https://astoria.applicantpool.

com/jobs/.
If you need assistance, 
please contact Human

Resources at 503-298-2434 
or hr@astoria.or.us. 

APPLICATION DEADLINE: 
December 15, 2017.

www.DailyAstorian.com

604 Apartments

Seaside: Riverview, 2
bedroom, 1 bath

Washer/dryer, carport.
$875 per month+deposit.

No pets
DNC Rental Properties

(503)791-2855

Astoria, 222 Alameda.
1 bedroom

$650-$700+deposit. Hot 
water included.

No pets/smoking.
References.

503-680-4210

Classified Ads work hard for you!

613 Houses

Seaside Cottage
Close to town and beach, 1 

bedroom+, W/D, fresh interior, 
fenced yard, no smoking,

no pets.
$800/month

503-738-2499

House for Rent in Seaside
2bd/1ba w/laundry room

hookups,fenced yard
$1200/mo

no pets/smoking
First month+deposit

503-690-2840
503-312-9960

631 For Rent

Cannon Beach Ocean Peak.
Versatile 1 bedroom/2

bathroom. Fireplace, deck.
No pets, 1100 sq. ft.,

1-year lease, $1,149/month.
503-260-9700 or

hmpropertygroup@
comcast.net.

651 Help Wanted

Adult Foster Home is 
looking for a full-time and 

part-time Caregiver.
Must pass background check, 

experience required. 
Call 503-791-6420

Front Desk/Night Auditor
Permanent Full-time 

Applications at
Gearhart By The Sea

1157 N. Marion
Drug Test Required.

Crab Shakers
and General Laborers

needed at
Chinook Bell Buoy 

Crab Company.
Apply in Person

160 Christmas Trees

Oja’s U-Cut Trees
Nobles, Grands

All Trees $30
Handmade Wreaths!

4 miles from Miles
Crossing

90198 Youngs River Rd 
Astoria

Daily:10am-4pm

504 Homes for Sale

PUBLISHER’S NOTICE

All real estate advertising in 
this newspaper is subject to 
the Fair Housing Act which 
makes it illegal to advertise 
“Any preference, limitation 
or discrimination based on 
race, color, religion, sex, 

handicap, familial status, or 
national origin, or an intention 
to make any such preference, 
limitation or discrimination.” 

Familial status includes 
children under the age of 18 
living with parents or legal 

custodians; pregnant women 
and people securing custody 

of children under 18. This 
newspaper will not knowingly 

accept any advertising for 
real estate which is in

violation of the law. Our
readers are hereby informed 
that all dwellings advertised 

in this newspaper are
available on an equal

opportunity basis.
To complain of discrimination 
call HUD at 1(800)669-9777. 

The toll free telephone
number for the hearing

impaired is 1(800)927-9275.
  

If You Live In
Seaside

or Cannon Beach
DIAL

503-325-3211
FOR A

Daily Astorian
Classified Ad

604 Apartments

Apartment:Large 1,007sf, 
riverview 2BD/1BA, ADA, 
possible combo live and 

work zoned CMU. $1370/MO   
harborview@gmail.com

541-953-8383

107 Public Notices

Occasionally other
companies  make

telemarketing calls off
classified ads. These

companies are not affiliated 
with The Daily Astorian and 

customers are under no
obligation to participate. 

If you would like to contact 
the attorney general or be put 

on the do not call list, here 
are the links to both of them

Complaint form link:
http://www.doj.state.or.us/

finfraud/ 

110 Announcements

New Patient Special

Dr. Stephanie White is inviting 
you to her practice to receive 
the highest quality care for 

your dental needs.

Mention this Ad and receive a 
Free Electric Toothbrush!

Special applies to new
patients that receive a
comprehensive exam.

We also offer our own 
in-house insurance plan 

(featured under Ilumitrac, on 
our website)

Schedule Today!!
503-738-9273

3965 HWY 101 N. 
Gearhart, OR 97138

www.gearhartdentistry.com
Email:

frontdesk@gearhartdentistry.com 

Special expires 12/31/17

Get Results!
Call 503-325-3211
and ask about our

classified package options.

104 Special Notices

Treasure Alley
20% off entire store
Black Friday through

Christmas Eve

Vintage, collectibles, art,
clothing and more!

Wednesday-Sunday
11am-5pm

77 11th St, Astoria
Pier 11 Building

Thrift Store
207 7th St. Astoria, Oregon

(Formerly Coast Rehabilitation 
Services)

It is that time of year to clean 
out the house before the

holidays. Here is a perfect
solution-Our Thrift Store will 

take saleable items
Monday-Saturday
9:30am-5:00pm

We are downtown Astoria at 
207 7th St

(503)325-1011
We provide pickup service. 

Delivery is also available for a 
nominal fee. 

Suggestions: Rugs,
furniture, technology,

musical, pictures, lamps, 
exercise & sports

equipment, baby items, toys, 
clothes, crafts, holiday items, 
jewelry, shoes, pots & pans.

Weekly Sales!
Fax:503-861-3476 or

503-674-5100
~www.nwcall.org~
We are a 501(C)(3)

public charity
Serving our community for 

over 43 years.


