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By BROOKLYN FLINT
Of the Keizertimes

Sofi a Boru, a special education 
assistant at McNary High School, was 
recently crowned United States of 
America’s Miss Oregon 2022 or USOA 
Miss Oregon. Her journey to win this 
title started three years ago on Facebook.

“One day, I saw an advertisement 
on Facebook for the Miss Oregon USA 
Pageant and thought, ‘I could do some-
thing like this.’ I reached out to my 
friends and family about competing and 
they told me to go for it. After my fi rst 
year, I was hooked and kept going from 
there,” Boru said.

However, it hasn’t always been about 
winning. Boru enjoyed being able to look 
back at her accomplishments and con-
tinue to better herself.

“Even in years past when I haven’t 
won, I’ve always been proud of myself,” 
she said.

Boru grew up in Keizer and always 
enjoyed volunteering to give back to the 
community. She knew that she wanted to 
continue giving back and felt like pag-
eants allowed her to do so.

From there, Boru decided on helping 
domestic violence victims as her main 
campaign.

“After quarantine, the number of 
cases increased dramatically just in the 

U.S. alone. I created the hashtag, #getup-
glowup, as a way to raise awareness and 
advocate for victims,” Boru said.

She also liked being able to meet new 
people, including the women she was 
competing against as she feels it gives 
her the chance to make new friends and 
connections.

“It’s wonderful to see the number of 
diff erent women competing for the same 
title because they each bring something 
unique to the table. I’m honored to meet 
so many talented and driven ladies,” 
Boru said. 

Despite loving pageants, Boru 
notes that at times they can be very 
challenging.

“Honestly, the most challenging part 
of pageants is the motivation. There is 
so much that goes into preparing for the 
competition,” she said.

Boru currently has a fi tness coach, 
interview coach, stage coach and actively 
has to fi nd sponsors or donations to help 
with pageant expenses.

However, she feels that all of chal-
lenges are worth it to be able to do pag-
eants and is currently preparing for the 
national competition.

Those interested in supporting Boru’s 
campaign can contact her at fi a.so187@
yahoo.com or her mom, Paula Moseley, 
at paula@traditionrep.com.

Boru crowned Miss Oregon
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