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L i t t l e  d id  w e e x p e c t  
w h a t w a s  in  s t o r e  f o r  
u s on th e  m o rn in g  of- -e. — --------  a«, m e  o e a u t l t u l
J u n e  8 th , w h en  m y  w ife  A z a le a  P a r k .  T h e  w e ll  
a n d  tw o  d a u g h te r s  a n d  a r r a n g e d  s m o r g a s b o r d ,  
m y s e l f  le f t  o u r  h o m e  in  s p o n s o r e d  by  th e  C h e t  
P o r t  O r f o r d  to  a t t e n d  c o  G r a n g e , c e r t a i n l y  de
th e  B r o o k in g s  A z a le a  
F e s t i v a l ,  to  w h ic h  we 
h a d  b e e n  in v i te d  by  
M a y o r  C a m o b e l l  a n d  
P a u l  F a u e r s o ,  P r e s i, - -  k iv ia y u r  a n a  M r s .
d e n t of B ro o k in g s  C h am - C a m p b e l l 's  b e a u t i f u l  
b e r  o f C o m m e r c e .  h o m e  a n d  a  l i t t l e  s id e

W hen We a r r i v e d  a t  t r i o  w a s  m a d e  to  t h e i r

~ --------  n e ig h b o r , M r. C r i s s e y ,
s u n s h in e ,  we w e r e  i m -  to  s e e  h is  b e a u t i f u l  g a r -  
m e d ia te ly  w e lc o m e d  by  , , ,.l v  . • . _ '  d e n a n d  s h r u b b e r i e s  A tth e  F e s t i v a l  C o m m it te e  llw ‘ At

• a. j m e a l  t im e "  M r H a e p n "a n d  in v i te d  to  r id e  i n  rx -  • n a g e n  ,
t h e  o a r a d e .  i n " h a u f -  m ° 7  ° f  ‘ »e  B onn
f e r e d  c a r s  s n o n s o r e d  t o s e e ’t h V  rIR h t t h e r e  
by E d D e m p s e y ,  D o d g e ' S e e  t h a t  * e r e  w e l l
a n d  P ly m o u th  d e a l e r  in  d . „ C* r<? o{‘ S a t u r -  
— ------- d a x  n ig h t w e had  d i n ­

n e r  a t  th e  C l i f f  H o u se  
in  th e  c o m p a n y  of M r. 
a n d  M r s .  H a g e n , F a t h ­
e r  B r o w n  a n d  S p e e d  
F u n a r i .  A l s o ,  V e rn  
A y e r s ,  m a n a g e r  of th e  
O r e g o n  C o a s t  A s s o c i a ­
t io n ,  S e n a to r  a n d  M r s .  
C h a p m a n  f r o m  C o o s

0ur sad faced friend is Bill McGoo, 

Who thought he'd bought a car brand-new; 

And while he got a “ special deal”  

His disappointment he can’t conceal!

While others drive in Swept Wing style 

Poor Bill just mutters curses vile;

“ They got new styling, features, too—

“ I bought a ‘deal’ -boo-hoo, boo-hoo!”

B r o o k in g s .  We e n jo y e d  
th e  c o lo r f u l  C o r o n a t io n  
o f  th e  A z a le a  Q u e e n , 
a l s o  th e  v e r y  f in e  p r o -  

a m  in  th e  B e a u t i f u l

s e r v e s  a n  h o n o r a b le  
m e n t io n .

O n S a tu r d a y  a f t e r ­
n o o n , w e w e r e  in v i te d  
t o  M a y o r  a n d  M rs

B ay  a n d  R e p r e s e n t a t ­
iv e s  a n d  M r s .  M c C le l -  
l a n f r o m  L in c o ln  C o u n ­
ty  w e r e  t h e r e .

W hen w e le f t  h o m e  
o u r  p la n s  w e r e  f o r  a  
one d a y  v i s i t ,  b u t due  
t o t h e  b e a u t i f u l  w e a th e r  

• a n d  w o n d e r f u l  p e o p le ,  
it  w a s  n o t h a r d  to  p e r ­
s u a d e  u s  to  s t a y  o v e r  
a n d  a t t e n d  th e  p r o g r a m  
on S u n d a y . A f te r  a n  
e a r l y  b r e a k f a s t  a n d  a t ­
te n d in g  F a t h e r  B ro w n 's  
E p is c o p a l  C h u r c h  a t  
9 o ’c lo c  k S u n d a y  m o r n ­
in g , w e w a tc h e d  th e  
b o a t r a c e s  on th e  b e a u ­
t i f u l  C h e tc o  R i v e r .  We 
ro u n d e d  up th e  d a y  a t  
B r o o k in g s  by  m a k in g  
o ig s  o u t of o u r s e l v e s  
a t  th e  B a r b e c u e  P i t .  
T h e  m e a t  w a s  s u o e r b  
a n d  th e  fo o d  i r r e s i s t ­
ib le  .

W hen on S u n d a y  a f t e r ­
n o o n  w e s a i d ^ o o d - b y e  
to  B r o o k i n g s , w e t r u l y  
c o u ld  s a y  th a t  t h i s  w a s  
th e  e n d  of a  p e r f e c t  
w e e k - e n d .  I a m  s u r e  
t h e s e  th o u g h ts  a r e  
s h a r e d  by S e n a to r  a n d  
M r s .  C h a p m a n  a n d  
R e p r e s e n t a t i v e  a n d

M r s .  M c C le l le n .  
S i n c e r e ly ,
R e p . C a r l  B a rk

LIBRARY GROUP MEETS
T h e  a n n u a l  m e e t in g  

of th e  C h e tc o  C o m m u n ­
i ty  P u b l ic  L i b r a r y A s s n .  
h a s  b e e n  s e t  f o r  W ed ­
n e s d a y ,  J u ly  1 7 th , a t  
8 ;00  P M  a t  th e  l i b r a r y .  
A t t h i s  a n n u a l  m e e t in g  
th e  r e  w ill  be a n  e le c t  io n  
o f  o f f i c e r s  fo r  th e  e n ­
s u in g  y e a r  a n d  r e v i s ­

ion  of th e  b y - la w s .

Moral: Yesterday’s looks and features 
are no bargain at any price!

No car is a bargain if it’s obsolete in styling and engineering features. And 
the Swept-W ing Dodge actually obsoletes other cars in its field with its low, low 
look of tomorrow and revolutionary advances like Torsion-Aire Ride, Push- 
Button TorqueFlite and Total-Contact Brakes. So don’t get “bargain-talked” 
into vesterdayj^yhng and features. The same money buys the car that’s years 
ahead. See yqgr Dodge dealer Join the Swing tO the Swept-Wing Dodge.
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