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place your legal notices 
in the Eugene Weekly

FAST, EFFICIENT 
SERVICE

call: 541.484.0519 
email: office@eugeneweekly.com 

fax: 541.484.4044

Eugene Weekly qualifies for 
posting legal ads

HEAR YE, 

HEAR YE !!

LEGAL  
NOTICES

 Our expert staff has over 130 years 
experience in the natural products field.

 We stock professional lines that are 
unavailable in the retail market.

 A wide variety of high-quality, afford-
able supplements & body care products.

 Knowledgeable, compassionate & 
efficient service.

 Family owned for over 40 years.

Ask Us How to Get 
Irwin Naturals 
CBD for FREE!

 Best Local 
 Source 
For Your Wellbeing

1653 Willamette Street 
M-F 9-6  •  Sat 10-5 

FREE OFF-STREET PARKING 

541-485-5100 
www.evergreennutrition.com 

Asian Food

Market

Asian Food

Market

www.sunriseasianfood.com
M-Sat. 9 to 7 and Sun 10 to 6

70 W. 29th Ave. Eugene • 541-343-3295

Largest Selection of

Asian Groceries
Seaweed, rice, noodles, frozen 

products, deli, snacks, drinks, 

sauces, spices, produce, 

housewares, and more.

We carry groceries from Holland, 
India, Pakistan and Polynesia

Sushi & Asian deli take-out
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Sunrise

Woodfield Station
SHOPPING CENTER

Your donation will be matched dollar for dollar.

The Eugene Weekly supports the Eugene Family YMCA

THIS IS Y.

GIVE
TODAY!

eugeneymca.org/new-y
LEARN MORE

The New Y promises 

to expand proven 

preventative health and 

wellness programming; 

extend quality child care 

to underserved areas; 

and increase financial 

support to ensure no 

one is turned away for 

inability to pay.  


