
to the Real Eugene” (6/26), I am moved to 

write my fi rst letter to the Weekly.  Alan, 

you included 32 stops along the tour, 

everything from Nike making billions 

through the exploitation of sweatshop 

labor to a 1924 march by the KKK to the 

1927 decision to shut down the trolley 

system and its somehow being connected 

to global warming to the “monopolistic” 

PeaceHealth to supposed “ethnic 

cleansing” on 13th and Alder. Please!

I guess that during this Olympic Trials 

week, for which thousands of Eugeneans 

have volunteered their time and expertise 

and passion to help create a vibrant, 

exciting, national-caliber event, you 

couldn’t resist being the guy who tries to 

suck the joy out of the room, bring people 

down, try to cause some of the supposed 

“embarrassment that induces change.” I’ve 

read enough of your stuff to understand the 

world according to Pittman. Cops equals 

bad, corporations equals evil, government 

equals corrupt, school district equals 

racist and so on. But hey, now that we 

have thousands of visitors to our excellent 

city, you can share your particular joie de 

bummer with a new crop of the uninitiated.  

Congratulations. 

Me, I’d like to offer stop 33 on the 

“Real Eugene” tour. That would be 

the predictable, glass-is-half-empty 

joylessness of the anti-everything crowd, 

admirably personifi ed by the Weekly’s 

intrepid reporter, Alan Pittman.

Rich Glauber

Eugene

Please email letters to
letters@eugeneweekly.com
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