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Read This Song

In his promotional photograph, Jared
Mees looks like a cross between that
hot guy who always slouched in late to
philosophy class and a jolly vagrant who
happily lives in a dumpster. Musically, it
could be argued he's both of these things.
Mees the songwriter operates from a
platform clearly grounded in the use of
stylized language and a well-hewn ability
tocomment on the world from a classically
informed context. Mees the total musician,
on the other hand, is much more raw, lives
more in the moment and is in no way
ashamed to sing about the lowest of low
points in his robustly imperfect voice.

Pretty much everyone in the music
business lists Bob Dylan as one of their
influences. Lyrically, Jared Mees is one
of the few who can say it without looking
like a total chump sack. His songs are
like books you can't put down, taking
firm grasp in the first few lines and
seeing the listener through a miniature
journey of strung-together moments
and reflections that are often dark and
just as often hilarious. Backing band
The Grown Children wisely operates as
primarily supportive cast members; while
Mees' melodies are catchy, it would be
a shame to overwhelm his words with
overblown instrumentation. Now, far be
it from me to say that great lyrics and
great music can't go hand-in-hand. But
songs that include such a large number
of lyrics on subjects from watching TV to
being paralyzed by fear of death deserve
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Jared Mees

accompaniment in the true sense of the
word. Truly literature in musical clothing,
Mees' songs are perfect for people who
would rather get their poetic jollies with
a tap of the toe than a turn of the page.
Jared Mees and the Grown Children, The
Wherewithalls and Thought Train play at
10 pm Thursday, July 10, at Luckey's. 21+
show. $3. = Adrienne van der Valk
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