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public relations firms, this becomes a disease
diagnosis showing an imbalance of neuro-
transmitters. Prescriptions written for tran-
quilizers do not promote biochemical well-
being but instead mimic an anti-anxiety trans-
mitter of the brain (as opiates mimic anti-pain
chemicals). None of their drugs are healing in
action.

When people such as neurologist Fred
Baughman, M.D. write there is no proof for
the medical model, and no biochemical test is
employed when determining that a person has
any one of the diagnoses of mental disease,
they do a disservice. They accept without ar-
gument that psychiatry is using the medical
model!

Opponents to psychiatry would do better to
point out that the drug agents do not address
biochemical problems. They should validate
and promote the work of suppressed doctors
such as Abram Hoffer, MD, and Patrick
Holford, MD, doctors who treat underlying
problems and employ actual physical tests in
diagnosing.

Dan Burdick

Eugene

THIS PAPER SUCKS
Although I’m sure you take great pride in
your paper, I’'m here to tell you a painful truth:
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It sucks. Have you picked up a Portland
Mercury lately? Funny, hip, young & current,
good art, witty writing, refreshing reviews. |
look at the covers of your paper week after
week, and I wince in embarrassment.

The Weekly has been in a declining free-
fall for some time now. Some alternative pa-
pers showcase art on their covers every week.
You showcase how lame and bland your paper
is. You are giving Eugene a bad name. My
friends come to visit from other cities, and say
things like: “For such a potentially hip town,
your weekly is really boring, and poorly put
together.”

An issue featuring “local music” (6/30)
listed bands that 90 percent barely even knew
existed, while legions of long lived local
bands were shunned. And your movie re-
viewer? She is so god-awful that I read her re-
views week to week, just to see if she is actu-
ally getting progressively worse. Does she ac-
tually have any writing credentials besides
“horrible movie reviewer for EW?”

If your paper was ever hip and young, It’s
now in the golden grandma age, and should ei-
ther be put down, or reborn and rejuvenated.

David Shellabarger
Eugene

CLOTHING SALE

Selected Items!

excluswely

2 ddult

1166 South A « *Springfield
www.excadult.com

726-6969

SATURDAY, OCTOBER 8TH * 10AM

PUBLIC VEHICLE
AUCTION

DOORS OPEN 8AM
PREVIEW FRIDAY, OCTOBER 7TH » 8AM TO 5PM

NOTICE DATE CHANGE

FEATURING A LARGE
SELECTION OF ALL TYPES
OF VEHICLES

CONSIGNMENTS WELCOME
18 & UNDER IN DESIGNATED AREAS ONLY

T AUCTION ™ —
90485 AUCTION WAY
EUGENE, OR 97402
541-689-3901
www.brashers.com

a
NOW OPEN! | |
410 E. 11th Ave.
at the corner '
of 11th & Mill
tel 541.344.FISH

TROPICAL FISH

Things Happen. Clothes Help.

New Owners

The
(LOTHES HODSE

RESALE EXTRAORDINAIRE

mUN-SﬂT ]Q'E' SU" I'E “u“a}The Fun Resumes...
720 LAST 1211 o C41-24C-C00Q

so join us.
Cash or Trade * No Appt. Needed

Come in & try on our newest Fabric
; “Deep-Dye” Tencel Twill
\ By Soft, Comfortable Clothing in
9 Beautiful Fabrics made right
here in Eugene

Artist

jacket Ginger jacket

Daphne & Dory pants

Clothes

WWW.ZONACLOTHES.COM

ndia

Sunday Dinner Buffet Special

$9.99 all you can eat (children’s prices vary).

1416 WILLAMETTE

Taste of

B Lunch Special
Y-” uffet unch Specia

687-9175

$6.99 all you can eat. 7 days a week.

@ Voted Best Buffet

-Eugene Weekly Readers 2003-2004 Free SOft drmks, tea, coffee.

(With lunch buffet)

Student Lunch Buffet

(to go only)

Middle/High School $2.99 per box
w/FREE 12 0z. drink

College $3.99 per box
w/EREE 12 0z. drink ‘

& Voted Best Indian Restaurant

-Eugene Weekly Readers 1998-2001
Host: Palwinder Singh

Special thanks Eugene

for your continued support!

Catering available ° Fu[[ menu available to go
Delivery through Pony Express

2495 Hilyard St. ®* Eugene, OR 97405
ph & fax (s41] 485-9698 * ph only (541) 485-9560

Www.eligeneweekLy.com

guyene WeeKLY  SEPTEMBER 29,2005 1



