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encourage that they carry emergency con-
traception. Some pharmacists do not carry
emergency contraception because they are
not well informed about it or perceive that
there is little demand for it. By providing
information about emergency contraception
and demonstrating that women in the com-
munity want access to it, many pharmacists
can be motivated to stock emergency con-
traceptives in their stores. The FDA is
stalling, but reproductive health advocates
must keep working to help women prevent
unplanned pregnancies.
Barbara Hemstreet
Springfield

A LITTLE TWISTED

I find it ironic that on the day when
Judith Miller is going to jail for refusing to
reveal her sources at the White House, I
happened to recall this article I read in
February 2004 in The New York Review of
Books (www.nybooks.com) regarding the
shameless way the White House used
Judith Miller to beat the drums for war
with talk of aluminum tubes and mush-
room clouds.

It’s a bit twisted that a reporter who
spreads Bush lies to deceive the American
public and the world about Iraq is now a
martyr for journalistic freedom.

Hope Marston
Eugene

A VIOLENT CRIME

Most of the members of the Jeff Luers
fan club are too young to remember that
the Eugene Fire Department lost two men
fighting a blaze at a car lot in 1966. I doubt
that any professional firefighter will tell
you that torching vehicles with 40 gallon
fuel tanks is a harmless, nonviolent form
of political protest.

Luers’ cheerleaders routinely fail to
mention that Jeff and his co-conspirator
also attempted to blow up a small tank
farm at Tyree Oil Co. Those of us who live
in this area would rather not have clueless
revolutionaries without a cause firebomb-
ing our neighborhood.

I’'m not qualified to determine an
appropriate sentence for these crimes, but
the fact that this guy shown no remorse for
his actions indicates that he is in need of
additional rehabilitation services at the
State Pen.

Douglas Newton
Eugene

DEMOCRACY FOR IRAQ?

Again President Bush reiterated that
he wants to bring democracy to Iraq. This
is good as it provides a skeleton for suc-
cess. However, he has failed to put flesh

over the skeleton since the invasion. We
should provide security for every Iraqi cit-
izen so that they can safely leave their
homes. We should provide jobs so that
Iraqis can buy food, housing, medicines
and clothes. We should provide electricity
so that people can survive their 100-plus
degree summers.

What would your life be like without
security, a job, or electricity? How can we
expect a democracy to emerge in Iraq
without providing these basic needs?

Michael Mooser
Eugene

NOT ANOTHER VIETNAM
Regarding the current multi-billion
dollar farce on the other side of the planet:
better to run away with our tails between
our legs with only 1,700 (or 1,800) unnec-
essary deaths, than to run away with our
tails between our legs with 50,000-plus
unnecessary deaths. If there is anything to
be learned from the Vietnamese debacle,
maybe the aforementioned maxim might

be applied to the Iraqi debacle.

Terry Heintz
Eugene

UNION STAGEHANDS

As a union stagehand who works at the
Hult Center and Cuthbert Amphitheatre, 1
take exception to the implication in “Free
the Cuthbert” (7/7) that a skilled union
stagehand can be replaced by a volunteer.

In our industry (yes, it is an industry),
the combination of technical skills and
physical requirements needed to load in,
run and load out a show is commonly
undervalued and often the first suggestion
when discussing cost cutting is to elimi-
nate union wages from the equation. A
large portion of the money coming into the
ticket office goes right out of town in
artists’ fees and promoter profits. I would
like the community to remember that the
wages we receive cycle directly back into
the local economy.

When road crews arrive, they are
relieved to be working with a local union
crew that can quickly and safely load their
shows in and out. Eugene can be proud
that, combined with great music fans, a
union like ours exists to provide visiting
artists and technicians a great Eugene
experience.

So when discussing the expense of put-
ting on a show, consider that a union crew
is not an “extra cost” (as stated in the arti-
cle); rather, we are skilled members of the
community and the performing arts.

Mike Carpenter
Business Agent, IATSE #675
Eugene
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GET YO-SELF A PIECE!
YOSELF A PIECE

WASHINGTON
JEFFERSON PARK
THIS SATURDAY & SUNDAY!

FOOD * GUEST SPEAKERS
MUSIC ~ HEMP PRODUCTS

WWW.OREGONHEMPFEST.COM
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With World Class Vane@

A huge thanks to each of you who
asks your cashier to scan a FOOD
for Lane County donation coupon

along with your groceries. For more

PRICES GOOD THROUGH JULY 19

ways to help ease hunger, see
www.foodforlanecounty.org

WHILE SUPPLIES LAST

BIOTA
Pure

In Biodegradable N
Bottles! P

$1 49 “Llter
l ENMOUNTMNCRINclol

GRE

Tortilla Strips

A tasty com chip designed for
aggressive salsa-dipping

$1.39

8oz Bag
Santa Cruz « Organic
Lemonade
| = |
99:¢ ;-
-y
Regular,  BReANIC
Raspberry, = ol
& Strawberry .
320z
Lightlife

Smart Dogs,
Smart Brats &
Tofu
Pups
8-12 oz. Refrigerated
Julie's « Locally Made
Organic "=~
Ice Cream @

All Flavors
16 oz

$1.89

|Bunch

ALL LOCAL & ORGANIC

v,

Carrots

_9Y¢

Red & Green
Golden & Red 7

Bunch ¢
Beets

each Leaf
Lettuce

Seafood & Meat

Fresh Oregon

Shrimp Meat
$3.99 .

Beeler's

Sliced Bacon

No Nitrites Added

$3.99 1.

Beeler's USDA-approved slate-
ment: "100% Pure and Natural
Pork. Hogs raised without any anti-
biotics, growth promotants, vac-
cines, injections, or vermifuges "

$1 -49 each

6-Pack Ale

$6.49

Casas Patronales

3 Wines *

Cabernet Sauwgnon

“ Carmenere

Sauvignon Blancu
$6.99 I
750 mi

each

Black Bean, Corn
& Chicken Salad

$5.99 .

Oven Roasted
Turkey

$6.99 1.

Mozzarella Fresca

$5.59 .

$2.39

Cafeto Coffee Co.
Locally Roasted
Fresh Organic

Guatemalan
Blend

$5.49 1.

Natural Health

Natural Factors

Celadrin g;
Joint &
Health |

$18. 09 =

nALu 104

x

2489 WILLAMETTE - 345-1014
OPEN DAILY 8AM - 10PM
www.capellamarket.com

*

Www.eligeneweekLy.com

glgene wWeekLy

JULY 14, 2005 1




