
WORTHY PROJECT?

It is hard to believe that “saving” Madison

Meadow is worth half a million dollars of

scarce charitable donations. Is a project that

cuts off a chance for more families to give up

their cars and walk or bicycle to work down-

town and at the UO really worth donating to? 

Lorri Goodman’s pitch (11/24 Viewpoint)

that a donation to buy Madison Meadow is

somehow related to preserving the pristine

Alaskan wilderness or helping children with-

out health care is scary. There are a number of

parks near 22nd and Madison. Of course hav-

ing a private park right over the fence is nice,

but pitching this as good for the environment

or a substitute for health care is false. And no

matter how she spins it, limiting an option to

build housing in central Eugene does encour-

age sprawl.

If you do donate to Madison Meadow,

please don’t use charitable dollars that might

have gone to saving the world’s wild places

or to a medical charity. Perhaps buying this

land makes sense for the neighbors who bor-

der it; supposedly the park will increase their

property values. Maybe it makes sense as an

investment, but not as a charitable donation.

$500,000 could purchase hundreds of acres

of critical habitat to save an endangered

species or immunize a hundred thousand

children. Is an acre or two within walking dis-

tance of Washington Park, Westmoreland

Park, Wayne Morse Ranch, Friendly Park,

and Amazon Park really more important than

saving truly wild places or getting health care

for those who don’t have it?

Please make charitable donations this hol-

iday season, but make sure that your dollars

do the most good they possibly can.

Nancy Nichols

Deadwood

CRUSADER BOB

On Dec. 1, many Whiteaker households

were subjected to a written diatribe from

“God’s faithful and true servant‚” Bob Berg

[possibly an assumed name]. We received,

taped to our doors, copies of a typewritten let-

ter containing the greatest hits of homopho-

bic Bible verses, and such pious, fanatical

wisdom as: “It’s impossible to be a Christian

homosexual. But obviously it’s possible to be

a homosexual liar trying to deceive people.

So what are these people doing in our schools

teaching our children their ungodliness?”

and: “If you reject the truth, God will give

you up to a base mind, and you will find your-

self committing shameless acts with a person

of the same sex.” 

This crusader must think himself very

brave, venturing into the modern Mecca of

sin that is the Whiteaker neighborhood.

Attention Mr. Berg and other “true and

faithful servants of God”: First off, if you

think queer people are against God’s greater

plan, you’re in great company — the Nazis

agreed with you. Second, check out what the

Bible says about letting God be the judge and

keeping your mouth shut so the man upstairs

can work. If you are such a devout believer,

you’ll notice that God gives more warnings

to slanderers than he does to homosexuals. 

And finally, hate-filled rhetoric and stub-

born bigotry like yours passed Measure 36

just a short month ago. You got what you

wanted, so please stop rubbing our noses in it.

Olivia Pepper

Eugene

DOUBLE STANDARD

OK, so if a person wants to pay money to

get his/her rocks off from a sex-line or escort

service as advertised in the back of Eugene

Weekly, that’s smutty and exploitative. But if

a person wants to pay money for a Morning

Glory Calendar (news story, 11/18) and get

her/his rocks off by looking at Miss June, “a

woman standing with her wrists bound above

her head and two of those spoon-like tea

holders clamped to her nipples” — that raises

money for Eugene Peace Works. 

The broad acceptance of double standards

in our beloved city will never cease to amaze

me. Merry Christmas everybody. 

David J. Gibbs

Eugene

MARINE DIVERSITY

I have read EW for news and entertain-

ment for a while. I don’t always agree with

the obvious political slant, but I don’t com-

plain. I have to write a rebuttal to a Mr.

William Porter in the 11/24 issue on his letter

headed “Christian Marines.” Who is he to say

that service members will be “vanquished for

eternity” according to their religious prefer-

ence? Yes, a majority of Marines tend to be

more conservative than Mr. Porter but not

necessarily Christian. We are of very diverse

faiths.

I am a Marine and have served for 12

years. I see the military and the Marine Corps

in particular as an outstanding opportunity

for men and women to help make themselves

successful. It is no coincidence that 35 per-

cent of the Fortune 500 companies are run or

owned by former Marines (founders of

FedEx, Domino’s Pizza, etc.). The Marines

instill discipline, self-direction, leadership

skills, and confidence as well as many other
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