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Newest Research Results:

Smokers
Aflirm
Merit
Choice!

MERIT smokers report 'no taste sacrifice”
in switch from high tar brands.

MERIT: Proven Long Term of smokers rate MERIT taste as good as—or better
Alternatlve To ngh Tar Brands. than —leading high tar brands. Even cigarettes

Nev smoker study results prove it having twice the tar!
Pmof yerwhelming majority of MERIT Proof: Of the 95% stating a preference, 3
s polled teel they didn't sacrifice taste in L E  out of 4 smokers chose the MERIT ]m\\‘ car/
INg from high tar clearettes — _(_{()()dlél\u‘ t‘UHlIﬂILIHHI]l\\'L‘I‘
Proof: 96", of MERIT smokers - e ! hioh tar leaders when tar levels
- R —— e mm— , . b : [
1IAAS. | were revealed

Proof:9 out of 10 enjoy smoking \ll*l{l l You ve read the results. The
h since switching to MERIT I\/l[:l{lrr ‘1 - conclusion is clearer than ever:
. they switched, and report 7 | S MERIT delivers a winning
L combination of taste and low tar
A combination that's attracting
more ;Hl\i IMOre SImu 1]\t'1‘“~ CVCECry
day and —more m \portantly
\,111\1\111” them mw term
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