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Listen Te
Fred G. M ey er and  

Peter M edie  
Friday 12:15 PM

PC' Bt IC

Mi Mayat and Pates Mudie alan« 
with Cllnl Gruber w ill ba talking 
abaut lha need aid lima* an lha 
Censumer News radla pregrem 
Pala» was an KOIN la» 11 ya a»  ai 
» I S  m Iha mamin» talkin» le 
liila n a»  abaut load news, thepptn« 
tips and recipe*. Jain us

Ramambai the Old MY-YI-FIN» Gan» Saturday 
Mamin» Meetings a l lha Oriental Thaoitat 
Yau'ta invited la a raunian a l Mayat Theatres 
ta ilg a te  and W eitgate

Saturday May IS. 10 10 AM
a la itg a te  a W eitgate

1 0 «  S t S ind  l« S 0  SW Cedar tlv d

•  Shakiail Gun In The a Sari af All Baba
W ait a laurel and Hardy She

•  laurel and Hardy Shert •  Cartoon
•  Cartoon

W tl adm itiien with any Fred Mayor Brand

Only A Sale This Great
Could Deserve
The Founder's Endorsement

ORDOVAN

About this lima, ha tested and odoptad onothar "strong*" 
klao - pra-pockogad commoditias normoBy told out of a  bar- 
rgl. like sugar, flour, boon* and rice, so customers didn't have 
to wait for the dark to measure out and sack up lha goods 
and where customers could see the bargains. From flora, it 
was o logical stop in the Meyer mind to go to complete self- 
service and cash and carry.
Fred Meyer, shown hare in an early photo in the 5th and 
Yamhil store, credits the firm's success to offering the custom­
er four basks: Greater Value, W ider Selection, Quality M er­
chandise and Better Servke.
He likes slogans and two of M r. Mayer's favorites are: "Cus­
tomers must receive 16 ounces to the pound" and “ Try to do 
business the way a  customer wants it done." These hove ev­
olved into the company motto, "Think like today's customer".

born in Brooklyn, New York in 1886. He spent his childhood 
helping his father and unde m their neighborhood grocery 
store.
A t the age of twenty, Fred looked for new horizons to fit his 
unfolding ambition A short time in Alaska convinced him 
there was "no gold in them thar M b ''. After tw o  years in Se­
attle, he migrated to Portland to begin a  career in retailing.
He began with a coffee, tea and spke business, on a  horse 
and wagon, going door to door. He soon enlarged his mer­
chandise selection to include grocery items and expanded his 
market by reaching into remote logging camps and boarding 
houses.
la ter, he opened the Java Coffee Company in the old market 
on First and Washington where their prospective buyers could 
see coffee roasted and ground before their very eyes. The 
company flourished until the Broadway bridge was completed 
and business started moving uptown. As the merchants moved 
out Fred took over their specialties. He was evolving away  
from the troditional concept o f the one-specialty stare into the 
supermarket idea, letter he moved to Fourth and Yamhil.
After a  short spel, he took an option on the southeast comer 
of 5th and Yamhill and in 1922 he opened the first store bear­
ing the company's present name. This is considered the parent 
of today's 63 store chain. It offered groceries, meat, produce, 
fresh roasted coffee, deikatessen, mayonnaise, tobacco and 
lunch under one roof.

treat Val««
For 54 years. Fred Meyer has been known for low prices. By 
operating in volume, being effkient and eliminating many 
"frils", costs hove been kept to a  minimum. These savings 
have been passed on to the customer. As you can see in the 
photo, Fred Meyer Brands, such as MY-TE-FINE have been 
featured. These offer first quality goods a t great savings to 
customers. Fred Meyer offers more " specials" than most 
stores because there ere more things to put on special. Fred 
Meyer also does everything possible to help customers take 
advantage of the specials. The newspaper ads are posted in 
many places throughout the stores, there are "Special" signs 
on the displays and most items are remarked with the adver­
tised price to eliminate errors a t the checkstand.

A t the Fifth and Yamhil location he instituted the department 
store concept - a  startling departure for citizens who were 
used to shopping in one store for meat, another for produce 
and another for doky products and another for apparel and

The lalast varsien af a  Fred Mayar Super »happing Canter it 
located in Bveratt. Weshingtan with a tw in recently apanad in 
Gresham O re g o n  Called a 747. >t has I «  000 sguere leaf

Kraft Colby 
Longhorn

Cheddar
Cheese

INFANTS' POLYESTER

Knit Pants
Plastic

Coated

Playing
Cards

$ 1 9 6Rayonnais«

Mayonnaise Bridge or Pinochle cords in assorted patterns. 
Replace your old worn cords for fresh new 
ones. Save a t this low price.

Available Variety Sections

Elastic waist for easy wearing. Mochine 
wash and dry. Variety of solid colors. 
Sizes 12-24 months.

Available Apparel Sections

BARBEQUE TIME M en’s TiesBriquets

each
"Charge I t

M ore thon the sizzle of a barbeque . . . you 
get savings tool Easy starting and slow burn 
ing enough to cook the entire meal,

Available Variety Sections

Fashion right ties of polyester in color-cued 
stripes and solids. 4 "  fashion widths, four-in- 
hand styles.

Available Apparel Sections

Tomato
Juice Light Bulbs Women's

Tank Tops

MMh
r  Fkg . 

of X
n r« t « Reg. 35* bulb 

All Additional, Regalar Price

Economical inside frost light bulbs for home, 
shop or industrial use Choose 40, 60, 75 or 
100 watt. Available Variety Sections or Home 
Improvement Centers

• Cash valve I 70th at t ‘
•  Caupan gaad Wad May 17 thru Sat May IS. ta 7 *
•  A.ailaMa Vanaty Sactiam ar Hama Impravamant Cantarr

G et ready for those hot summer days ahead In a  
cod  tank top. Assorted stripes, prints or sdids in 
1 0 0 %  p d y  or paly /cotton  blend. Sizes S ,M ,l.

"Charge It"
Available Apparel Sections

Available Grocery Sections

Available Grocery Sections
Fred Meyer Advertising Policy

Bach af «hasa ad vert iced items mus» ba 
readily availeMa far sala at ar balaw  
rha aavartisad price in each Fred Mayar 
•tare accept a* specifically natad in this

advertised price at any if am. mesi 
advertised items at Fred Mayar arc 
ramarkad w ith the odvettised price 
This makes it easier far yau and far vs. aan «am ta 10pm daily, Including Sunday 

¡ways plenty af free and easy parking

Fred Meyer f t t /M t y  BUYERS

54 Years of Savings and Values

Our
F in e s t

Q u a lity

S h o p p in g  C a n te »

63 Stores Serving You In  Oregon, Washington, Alaska And Montana


