= SANDY (Ore.) POST Thurs , Feb. 1, 1973 (Sec. 1)

A€ U.S. Bank, personal
service isn’t just a lot of talk.
©’s alot of personal services.

We're trying harder than ever
before to simplify banking for
our customers. That's why we
introduced Money Master in 1972.
So now, instead of receiving
three, four or more statements
each month, our Money Master
customers get just one. A
single statement. Summary and
detail pages show balances,
deposits, withdrawals, interest,
and consumer loan payments.
Money Master is one of the most
modern new banking services
available anywhere, and again,
we're the only bank in Oregon
that has it.

We prov ide our customers with more than 83 different financial
services, and Automatic Cash Transfer 1s one of the handiest of them
all. Once you've signed up, you’ll never have to worry about
overdrawing your checking account or having access to cash in any
emergency. All you do is write a check for the amount you necd,
and then we dt:]msit an automatic cash transfer in multiples of $100
into your account to cover your overdraft, and bill you on your next
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