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REYNA, from page 10
A-D.G.: Have you seen other guitar 

magazines shift gears as you’ve become so 
successful?

F.R.: For sure. One of the things that 
stands out to me and probably a lot of other 
people is that three years ago or so, this 
image of us and the Buyer’s Guide that 
Guitar World used to put out annually, and 
all the models were naked women or bikini- 
dressed women, so a lot of people referred 
to it as the bikini gear guide. Someone 
snapped a photo of our magazine next to 
that magazine in newsstands, and that photo 
went viral. It was one of the reasons why I 
think the conversation gained so much 
traction. For the first time, that 
juxtaposition really just came to light. It was 
so obvious, you couldn’t really get away from 
it. Since then, our audience really pushed 
for that issue to change or stop being 
distributed. And a year later, Guitar World 
said that they were going to stop 
representing women that way, that they 
realized that women are musicians and that 
they’re no longer going to showcase them as 
only objects. And I’ve definitely noticed a 
huge shift within all of the guitar magazines. 
More guitar magazines are putting women 
on the cover. It’s still not a lot, but it’s more 
than the two or three articles on women 
guitarists that they would publish every 
year. There’s definitely a huge difference in 
terms of representation.

A-D.G.: One of the things I  love about She 
Shreds is that there’s so much focus on women 
of color and queer women. Can you talk a bit 
about that?

F.R.: When I was a kid and I was trying to 
learn guitar, it was hard to find visibility as a 
woman. It was even harder to find visibility 
as a woman of color. And it was the hardest 
to find visibility as a queer woman of color. 
So for me, my mission has always been 
rooted in showcasing the different styles, 
backgrounds, origins and genres of 
guitarists across the world. We definitely 
don’t even want to focus on the U.S. We 
want to focus on stories from all over the 
world. And I think that those different 
perspectives really lend to a bunch of 
different identities.

A-D.G.: Have your goals in the type of 
representation you want changed as you’ve 
been doing the magazine?

F.R.: Totally. Honestly, it’s really 
dependent on my own evolution. Something 
that I learned a couple of years in is that the 
magazine isn’t unique and groundbreaking 
unless I’m listening to myself as a queer 
woman-of-color musician. And I’m constantly 
evolving with the magazine as a musician. I 
sort of get to share my experiences and help 
others work through their own. And I think 
it’s really important to focus on the 
questions of, OK, who really needs this?
What visibility is really lacking? What I sort 
of started realizing the more that I 
researched and the more perspectives that 
I’ve put out there is that women of color in 
genres like hip hop and R&B and indie, jazz 
-  as guitarists and instrumentalists -  those 
are the perspectives that I feel are really 
important to foster and nurture. And it’s 
really what I’m working on right now, too, 
myself as an artist I’m trying to evolve in 
those genres as well. I look for these, artists 
that will help me become a better artist
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myself, and those are the people that I 
feature.

A-D.G.: You’ve gotten so many amazing 
musicians to be on the cover. Who are some of 
your dream folks that you would like to have 
on the cover in the next few years?

F.R.: There’s definitely 
artists that I look up to, 
like S t Vincent and 
H.E.R., who is a hip hop 
artist who plays guitar, 
and Lauryn Hill-. Those 
people are all dream 
cover artists. But 
something that’s 
growing for me is to put 
women on the cover 
whose stories 
haven’t really been 
discovered or told.
I’m in Oaxaca right 
now, and I just met 
this woman who 
grew up in this very 
“women don’t play 
guitar” culture, and 
it’s really severe. Like, 
women don’t play 
guitar here, but it’s not 
just that. You get 
beaten and you get 
ostracized for going 
against those norms.
She’s close to 80 at this 
point, and she’s lived her
whole life fighting that. Those
are really the stories that I feel like I need 
to tell, and those are the stories that need 
to get recognition. Because she’s never 
gotten that recognition, she doesn’t really 
understand the value of just how impactful 
her voice and her experience can be to so 
many other Mexican women and girls who 
might not have ever met another woman 
guitarist from Mexico.

A-D.G.: Who have been some of your 
favorite people that the magazine has covered?

F.R.: Definitely (legendary Latina pickup 
winder) Abigail Ybarra is up there. I was so 
inspired by her story and she was so excited 
to be getting recognized. It’s such a respect 
thing. We talk to these women not as a way 
of using their stories to uplift us, but out of

a deep respect to share their stories. And 
Abigail was one of those people. Les Filles 
de Illighadad is from Tuareg, and they are 
actually the first women to play guitar in 
their town, in the history of their traditional 
music. So that was amazing as well. And 
then also we’re about to release this 

in-depth story on Sylvia 
Robinson, who is 

(considered to be the 
I “Mother of Hip Hop.” 
She started the first 
record label that hosted 
the first hip hop artists 

land she was also a 
guitarist She first 
became famous as (half 
of the R&B duo) Mickey 

f& Sylvia. She was a 
guitarist in the ’50s and 

Jdeveloped as that. So to 
me it’s so fascinating how 
deep the instrument of 
guitar and bass runs 
[ through every lifestyle and 
every culture and every 
[genre. People really only 
[consider it strong in rock 
’n’ roll and indie. So yes, 
we’re telling the story 
|  through women, but 

telling the story of just 
how versatile this 
instrument is.

A-D.G.: Why do you 
think She Shreds is thriving at this time 

when so many print publications are shutting 
down?

F.R.: First, our audience has always been 
really dedicated to us. The people that buy 
our magazine, they’re collecting history in a 
way. A lot of our magazines include first- 
time stories, discoveries, never-written- 
before, never-known-before type of stuff. 
That’s exciting to a lot of people. On top of 
that, we are the only experts in the world 
about women guitarists and women’s history 
specifically for guitar and bass. As guitar 
becomes something that women use as a 
tool to feel empowered and showcase it 
onstage and talk about it in interviews, 
people want to know more about i t  We 
happened to create and evolve something 
that no one else really understands at this

i t  The people that buy 
our magazine, they’re 
collecting history in a 
way. ... That’s exciting

. to a lot of people. On 
top of that, we are the 
only experts in the 
world about women 
guitarists and women’s 
history specifically for 
guitar and bass.

point. Fender and whoever else is talking 
about the death of guitar and how women 
are 50 percent of new players and 50 
percent of consumers -  well, that’s 
awesome, but everyone is still stuck in a 
place where they don’t know anything about 
this audience because they’ve been ignored 
for 40-plus years.

A-D.G.: Some brands or endeavors focused 
on women sometimes feel a little gimmicky or 
fall into a sort of feel good, marketplace 
feminism, but She Shreds never does. Have you 
ever run into the pressure to be that way, 
especially as you’ve partnered with brands over 
the years?

F.R.: Yeah, definitely. And when someone 
puts that on us, it makes me, as this person, 
feel really strange, and I notice that I don’t 
want to do that. Sometimes it’s hard to 
listen to yourself in those intuitive moments, 
but I’ve learned that that is what I have to 
do to push against that In the end, it puts 
us in this position where we are leaders 
rather than followers. And that is something 
that is really important to me. I constantly 
want to be growing, and I constantly want to 
be evolving, and I really constantly want to 
be creating new dialogue and continue to 
push it forward. As soon as something feels 
like we’re coasting or as soon as something 
feels like we’re good, it makes me feel 
uncomfortable. And brands (that work with 
us) like Red Bull and Fender, etcetera, really 
respect us for that They listen to us. If at 
some point we feel like something is 
exploitative or using language just to use it, 
they are like OK, cool. We trust you.

A-D.G.: What are your hopes or goals for 
the next five years of She Shreds?

F.R.: Previously, I have wanted to just 
work, work, work and do whatever I had to 
do to make us really big and make our 
perspective and our voice as heard as 
possible. And now I’m really focused on 
making sure that people see us as experts 
rather than just some kids who are doing 
something for fun. We are real experts in 
this. We’ve been doing this for five years, we 
know what we’re doing. We know how to 
evolve i t  We know how to nurture it, and 
I’m going to be focusing on content and 
partnerships that really show that


