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The edge isn’t really a business, sometimes it’s 
barely  art. We were touched in the darkest part of 
o u r  tiny hearts by the response to ou r plight. You 
have allowed us to get back to the normal desperate 
scram ble for the p rin te r’s check each month. We 
know who you are, and s our names are spoken at 
vespers, nightly, except W ednesdays, a t the old 
chapel.

Deacon McCloud dropped in for services and 
b rough t us a copy of the Oregon Historical Quarterly 
(fall 1994) to let us read the true story of the real 
guy who gave us the bottle bill. His name was 
R ichard Cham bers, he lived in Pacific City, and he 
hated  trash . You can look it up. After reading that 
we co u ld n ’t help, going onto the Morse/Nueberger 
Feud, and  the story  of how the Oregon Democrats 
reb u ilt the party  in the Fifties. We realized, of 
course th a t th is stu ff is still going on, and Oregon 
continues to have some of the most unique 
characters. These are a few quotes;

“The plain fact is, as we should know by now, that 
m ost Americans have no great desire to be rescued 
from  greed and stup id ity .”

“T here’s only one cure for bad (political) parties, 
and that is to join them and reform them and make 
them  good.”

Howard Morgan,
(Oregon Democratic Party 
Chairm an, *52-’56)

History: read it or repeat it.

Jim Fraser's

TaxService
Will Come To Your 

Office or Home 
(Phone/Mail option) 
Licensed Accountant 
20 years' Experience 

(541) 392-4288

Locally: Well, last m onth  we told you about 
ou r dream s for the Cannon Beach watershed, 
silly us. We now find tha t apparently  it's a done 
deal. Four m ajor tim ber companies: Plum Creek, 
W yerhauser, W illam ette Industries and probably 
Sim pson will divide up the holdings of 
Cavenham, between themselves, with Willamette 
getting our watershed. When asked if they might 
be in terested in selling it to the City of Cannon 
Beach, the answer was, "We are in the business 
of buying tim ber, not selling it." We also have 
learned  that ou r little w atershed is worth closer 
to 100 million than 2 m illion because it has the 
only tim ber over 30 years old left after 
Cavenham 's ciearcutting. Our trees average 50 
years old and tha t is rare  for a tree farm these 
days. (By the way, did you know that the natural 
life span of a Douglas Fir is 750 years? Whereas 
the cu rren t average life span is below 50 years.) 
So, there you have it.
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THETRICKS
Presents:

Friday February 9th 8PM 
a t

DUFFY'S PUB
8203 N Ivanhoe 

(In Historic St. Johns)
8:00 PM

Silverfalls String Band • Bobby Torres • 
The Mather Brothers • Wrick Jones • 
Polly Waller • Carl Clemmons • Rain

Dog • Louis Solomon • Like We're 
Serious • Verla • Flooney • Shirley 

Sanders • Scott Parker • Robby Laws • 
Paul Bisset • And More

FREE BUFFET

Tickets are $8 and can be purchased in advance or at the 
door. For more information call Duffy's at 285-0615 or 

THETRICKS at 777-5296

HIRING!!!
Now hiring a part time salesperson, 
moving to full time (flexible hours)

At fun Kite Shop with good pay 
NO kite experience needed, just a basic interest and 

ability to learn
Previous sales experience preferred.

Come in person on Saturdays or Sundays to: 
ONCE UPON A BREEZE (The Blue Kite Shop 

across from the tennis courts in Cannon Beach) 
Or send resume to: POB 5, Cannon Beach, OR 

971 10
Please, no phone calls

January 16To The Community of Cannon Beach:
The impending sale of Cavenham forest 

land is cause for great alarm. While we 
have never appreciated Cavenham's policies 
of gated forests, herbicide spraying and 
immature harvests, at least we knew where 
we stood. Soon come new and unknown 
players.

It is likely the new "owner" of our 
watershed, viewshed and forest will have 
borrowed heavily to fund the purchase.
They will need to cut trees quickly to pay off 
their debt. Our beautiful Cannon Beach 
woodlands, so full of harvestable trees, are 
certain to be clear cut. At least Cavenham 
claimed they would preserve the view. The 
new purchaser is under no such obligation. 
The work of the community to forge an 
understanding with the timber barons will 
come to naught. What can we do?

The Ecola Creek Awareness Project was 
created to preserve the quality of our 
drinking water. We believe the impending 
sale poses an extremely serious threat to 
Ecola Creek, the City's water supply, 
migratory salmon, and our tourist industry.

We offer this solution: Community 
ownership of our watershed.

Join with us.

ECAP
Box 181
Cannon Beach, OR 97110 
(503)436-0211
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To the ed itor
We ju st recently discovered “The Upper Left Edge” and 

th ink it is great reading  -- so please keep publishing!
My husband and 1 belong to a group called “The Friends 

o f Chapm an Point” and have follow ed closely the John Yeon 
property  acquisition. We are aware th a t the sale started 
before John died and that it was done to supposedly endow 
property  he had in the Columbia Gorge. That property has 
been “gifted” to (I believe) the U of O, and will never be 
public. The th ing tha t burns me up is that it is also in the 
State of W ashington, so our lovely dunes were sacrificed 
totally for gain. The only good to come out of it was that the 
W essingers were able to acquire Chapm an Point. The Point 
was actually a part of Lot #1 on the original dune plan that 
Scanlon presented to the Council.

We bought o u r property on Oak in the early ‘70s. My 
husband Les was residen t engineer on the original sewer 
system  in Cannon Beach. We lived in C.B. for 2 years -- I 
loved it then and love it now. We feel so fortunate to have a 
hom e in C. B. and hope to retire there soon.

Keep up the good work. Cannon Beach needs a voice such 
as yours. I understand  the lots on the dunes are selling for 
$250,000 to 1 million. Can you imagine w hat kind of homes 
we will have on ou r dunes!????

S incerely,
Myrna G. Wierson

(Read m ore about this subject on page 8 )
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(503) 436-2761
CALL FOB 

AN APPOINTMENT
PO BOX »

CANNON BEACH. OR »7110

STOP
THE

.OCA

| I~U  P P E R-L E F T-E DO E -i |

E d i to r /P u b l i s h e r / J a n i to r  The Beloved Reverend 
Billy Lloyd Hults
A s s i s ta n t  E d i t o r / Pu b l i s h e r /G r a p h ic s
E d ito r  The Humble Ms. Sally Louise Lackaff 
C opy  E d ito r /S c ie n c e  E d ito r/V o ice  o f 
R e a s o n /In d ia n  C o u n try /U n c le  M lke/e tc .:- 
Michael Burgess
W ild life  In fo rm a n t/M u s ic  R ep o rte r a t  Large:
Peter "Spud" Siegel
Education Editor Peter Lindsey
Im p ro v is a tio n a l  E ngineer: Dr. Karkeys
W ine Expert: Jim  A nderson
P o litica l C o n s u lta n t  K athleen Krushas
E nv ironm en ta l News: Kim Bossé
M ovies, Food, and  Music: Rob Milliron
Mr. Baseball: Jeff Larson
Local C olour Ron Logan
Ju n e ’s G arden: June  Kroft
Ad Sales: K atherine Mace
M ajor D istribu tion : Am bling Bear D istribution 
Econom ics E d ito r  K athie W erner

And A Cast Of Thousands!!

íW H E E L P R E S S ¿J N C .
28 s w  1st Avenue 

Portland. Oregon 97204 
(503) 223-4027

M IR T H
t o r s i
T im e s
ERELE

A JOwANAk o r  A<7 * » •  QF«r«»0N 
I P u f U9MC» MONTrtvT «N <<T»RIA, 
I O M M H  I V  S T lA rr

joAnn Honeyman Arthur Uoneyman

The Upper Left Edge is a monthly Broadsheet 
(approximately 12"x 21”) publication with a 
current distribution of 3,000. It is circulated 
throughout the Oregon and Washington 
coastal communities and many larger 
metropolitan areas. As stated in the upper 
left comer of the Edge flag, it is Free to the 
vast majority of its readership; though there 
is a rapidly increasing number of subscribers 
worldwide. Now in its third year o f continual 
growth. The Upper Left Edge relies on 
advertising funds to keep it in print.

HJFTER LEFT EDGE SUBSCRIPTION"”
Advertising rates are as follows:

sum». _ 
mmics:

Business Card Size Ad 
1/16th approx. 3 x 3  
1 /8th approx 4 x 7  
l/4th approx. 6 1 /2 x 9  
1/2 page 
Full page

When one is a stranger to oneself then 
one is estranged from others too.

Ann Morrow Lindbergh

UPPER. UFTtD&E FEBMRKY 41U

FLtASt Stw OkrtONlr o m  FOR THIRTY bOllAKS TO: 
THE UPPER I tr r  EDM r a w  1222 
CANNON BEACH, OR ?7UQ

• • QCOP FOR A YEAR'S READING OF THE. EDfrt «

$30.
$35 
$50.
$100.

$150.
$300.

Back page $400.
. . .  per month. Payment is due the 15th of 
the month prior to the issue in which the ad 
Is to appear. Camera ready art is requested. 
We are usually on the streets by the first 
weekend of the month.

Please call (503) 436-2915 for further 
information; ask for Billy or Sally.


