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31 Northwesi First Avenue 
Portland, Oregon 97209

ARTS IN AMERICA
Strong & Free
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T H E  L O W E R  C O L U M B IA  D U O

T h e  Facts ...
• 81% of Americans believe that “ the arts 

and humanities contribute to the eco­
nomic health and well-being of society.”

• Non-profit arts in the USA supports 1.3 
million workers, wluch generates $3.4 

billion in federal income tax.
• For every $1 allocated to the NEA, more 

than $ 19 are returned in the form of fed 

eral taxes, and more than $11 in state 

and local revenues.
• The non-profit arts industry contributed 

$36.8 billion to the nauonal economy 
last year, accounting for 6% of the 

Gross National Product
• The arts compnse 6% of the American 

economy, making them larger than 
agriculture, construction or 60% of the

retail industry.
• Nearly 1 % of the jobs workforce came 

,,ixh, to yr,u /»■ from the non-profit arts industry.

II,c Osborne Snulio d Gallery A The ManzamUl Crcolive Arts Council
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BLUES BAND

WILLIAM UHLIG 503/728-3041

Bond St. Blues Band
Every Friday and Saturday 
at the Hong Kong in Astoria

POSSUM UP A GUM STUMP 
A Revue of American Folklore

and Folk Music

The show will consist of live music and 
narrative from the rich traditions of American 
folklore: songs and stories, fiddle tunes and 
jump-rope rhymes, proverbs and ballads, dance 
steps and tall tales, lullabies and bad jokes.

Performances will be held in the historic Netel 
Grange Hall, founded in 1910 and currently in 
the process of restoration. Proceeds will benefit 
the restoration project as well as The Healing 
Circle, a group which provides programs for the 
prevention and treatment of child sexual abuse 
and domestic violence.

Performance dates are April 28-30, May 5-7 & 
12-14; Fridays and Saturdays at 8pm, Sundays at 
2pm.

Netel Grange is located 3.9 miles south of Miles 
Crossing on Lewis and Clark Road, next door to 
Logan Road Chapel.

For more information call Joseph Stevenson at 
(503) 325-4829.
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3150 EAST BURNSIDE, PORTLAND, OREGON 97214
(503I 231-8943

23RD & NW JOHNSON 32N0 S E BURNSIDE 
248-0163 231-8926

1161 Mar ine Drive
A S T O R I A

all shows begin about 9PM

Week 
at a 

Glance
Mon Tue Wed Thu Fri Sat Sun

5 00 a.m----- Morning Edition

Classical
Music

Morning Classical Music

Folk Music

Post Office Box 684 
Cannon Beach, OR 97110 (503) 436-0744

, 900 aua-----  Variety Z Spoken /  Public Affairs
Kids

Variety
Opera

Cannon Beach/Manzanita - 89.5 * ‘  Tiliamook/Cathlamet 
Lewis &  Clark/South Astoria - 91.1

• 90.1

CANNON BEACH -  THE C IT Y  THAT MADE  
M CTA R N A H A N ’ S ALE FA M O U S!
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More McTarnahan’s Ale is sold 
in Cannon Beach per capita than 
ANY OTHER CITY IN THE WORLD, 

ACCORDING TO CANNON BEACH 

RESIDENT “ MAC” MACTARNAHAN, 

WHO EARNED A GOLD MEDAL WITH 

HIS SCOTTISH ALE.
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