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YOU Choose The Deal!

Promotional Packages Starting At

Call 7 days a week 8am - 11pm EST Promo Code: MB0614

1-800-241-9874
CALL NOW - LIMITED TIME SAVINGS!

Offers above require 24-month commitment and credit qualification. Remote viewing requires Wi-Fi connection or use of 
Hopper Transfer feature. Commercial skipping feature available with qualifying packages.

✔ NO 

     Contracts.

✔ NO 

     Credit Check.

✔ NO Commitment.

Join Without 
a Contract!

Not eligible for 
promotional 

pricing

Commercial-Free 

TV

Available with qualifying packages. 
Monthly DVR and receiver fees apply. 

*Feature must be enabled by customer.

Get a Hopper from 
DISH and instantly 
skip commercials*

mo

Promotional 
Packages 

Starting At...

DISH TODAY!

Upgrade to

FOR 12 MONTHS
Not eligible for Hopper or HD.

Important Terms and Conditions: Promotional Offers: Require activation of new qualifying DISH service. All prices, fees, charges, packages, programming, features, functionality and offers subject to change without notice. 
After 12-month promotional period, then-current everyday monthly price applies and is subject to change. ETF: If you cancel service during first 24 months, early termination fee of $20 for each month remaining applies. Activation 
fee may apply. Additional Requirements: Hopper: Monthly fees: DVR service, $12; Joey, $7, Super Joey, $10. With Prime Time Anytime the AutoHop features available with playback the next day of select primetime shows on 
ABC, CBS, FOX and NBC - Both features are subject to availability. Requires Super Joey to record 8 shows at once. Recording hours may vary; 2000 hours based on SD programming. Equipment comparison based on equipment 
available from major TV providers as of 6/13/14. Watching live and recorded TV anywhere requires an internet connected, Sling-enabled DVR and compatible mobile device.  HD Free for 24 Months: Additional $10/mo HD fee 
waived for first 24 months. After promotional period, then-current everyday monthly price applies and is subject to change. Premium Channels: 3-month premium offer value is $165; after 3 months, then-current everyday 
monthly prices applies and are subject to change. Blockbuster @Home requires Internet to stream content. HD-only channels not available with select packages. Installation/Equipment Requirements: Free Standard 
Professional Installation only. Leased equipment  must be returned to DISH upon cancellation or unreturned equipment fees apply. Upfront and additional monthly fees may apply. Miscellaneous: Offers available for new and 
qualified former customers, and subject to terms of applicable Promotional and Residential Customer agreements. State reimbursement charges may apply. Additional restrictions and taxes may apply. Offers end 1/16/15. © 2014 
DISH Network L. L. C. All rights reserved. HBO®, Cinemax® and related channels and service marks are the property of Home Box Office, Inc. SHOWTIME is a registered trademark of Showtime Networks Inc., a CBS Company. STARZ 
and related channels and service marks are property of Starz Entertainment, LLC. All new customers are subject to a one-time processing fee.

The Favorite Gift

Reg. $164.00 | Now Only ...
$4999

2 (5 oz.) Filet Mignons
2 (5 oz.) Top Sirloins
4 (4 oz.) Boneless Pork Chops
4 (4 oz.) Omaha Steaks Burgers
4 Stuff ed Baked Potatoes
4 Caramel Apple Tartlets
49377VZD

Give a Little

TENDERNESS®

Limit 2. Your 4 (4 oz.) burgers will ship 
free per address and must ship with 
your order of $49 or more. Not valid 
with other offers. Standard S&H will be 
applied per address. Expires 12/31/14.
©2014 OCG | 16027 | Omaha Steaks, Inc.

 PLUS, 4 More 

Burgers FREE!

©2014 OCG  |  411B120 |  Omaha Steaks, Inc.  

Call 1-800-803-7951 and ask for 49377VZD 
www.OmahaSteaks.com/gifts84

Karen and Jon Wippich show off examples of their art on display 
for Portland Open Studios. (Post photo by KC Cowan)

Graphic artists Jon and Karen Wippich of Hillsdale switch to fine art

By KC Cowan 
The Southwest Portland Post

For two weekends each October, 
local artists open up their homes 
and studios to perfect strangers in 
the hopes of sharing their talent and 
perhaps making a sale or two. 

Portland Open Studios especially 
provides a way for emerging artists, 
who are not gallery-represented, to 
get some visibility. However, even 
artists who do show in galleries 
participate. 

Although the majority of artists 
tend to be on the east side of the 
Willamette River, in Southwest 
Portland there were many studios 

for art lovers to visit, and see artists 
in their natural environment. 

Artists Jon and Karen Wippich, just 
outside of Hillsdale, were first time 
participants. 

“I guess because some friends have 
done it,” explained Jon Wippich. 
“We’ve done some shows around 
town and just thought it might be 
another avenue to get our work 
seen.”

Jon and Karen Wippich have 
always been artists – they run Dotzero 
Design, a graphic arts business. 

Some of their clients include 
Coca-Cola, Mississippi Studios, and 
Pendleton Woolen Mills. Doing fine 
art is something they’ve just tackled 
seriously in the past five years.

“Our kids are grown and I am now 
able to have some time to get really 
focused on it,” said Karen Wippich. 

“So I’m pretty new to 
this part of it.”

F o r  P o r t l a n d 
Open Studios, the 
Wippichs  se t  up 
their still-not-quite-
completed studio 
they’re adding on to 
the back of their mid-
century home. 

It  gives them a 
dedicated space to 
devote to their art. 
It’s a large space, 
which allowed both 
of  them to  hang 
dozens of paintings 
for guests to see. 
They paint primarily 
figurative, with a 
loose ,  somewhat 
impressionistic style.  

Jon Wippich’s style 
is colorful, yet he 
wants the faces to be a 
bit shadowy. He uses 
an unusual technique 
–  reduct ive .  He 
applies paint and 

then removes it 
to develop his 
image. 

“For me, I like 
drawing more 
than painting; 
painting seemed 
a  l i t t l e  m o re 
uncomfortable 
t o  m e , ” 
explained Jon 
Wippich.

“So I usually 
wash on a color 
and wipe it off 
with rags, or a 
paper towel or 
Q-Tips [cotton 
s w a b s ] ,  a n d 
then I’ll put on 
another color 
and wipe away. 
And so it’s more 
like I’m drawing 
with my fingers 
o r  a  p a p e r 
towel.”

Jon Wippich often gets his inspiration 
from vintage photographs, including 
old yearbooks. Karen Wippich also 
enjoys using very old photographs, 
such as from the Civil War, as her 
starting point. 

Karen Wippich often layers images 
on top of each other and lets her 
painting “tell her” where to go. This, 
she added, is very unlike her usual 
introverted, structured attitude in 
life.

“I like things to be perfect and in 
order,” said Karen Wippich. “But 
then my paintings are the opposite. 
I like things to happen when I paint. 
I learned to let go of everything. 
And I’ve learned to paint without 
thinking about it.”

On the first Saturday of Portland 
Open Studios, they had a steady 
stream of visitors. One small piece 
of Jon Wippich’s sold, and two 
other people said they’d bring their 

spouses back to approve a possible 
sale. 

But it isn’t just about sales. Jon says 
it’s been good exposure and fun to 
interact with people. It was also a 
lot of work entertaining for seven 
straight hours. 

“Last night, we were just, let’s grab 
something [to eat] somewhere and 
come back and go to bed,” said Jon 
Wippich. “It’s pretty exhausting. But 
it was fun.”

Since moving forward with their 
fine art, the Wippichs have been 
featured in a couple of local galleries. 

The Wippichs can’t afford to give 
up their day jobs yet, but Portland 
Open Studios is perhaps just one 
more step for them on the road to 
being full-time creators of fine art. 

Jon and Karen Wippich will participate 
in People’s Art of Portland’s Big 500 
show – opening December 13. Every 
painting sells for $40.

Marilyn Palma chats with artist Karen Wippich at this year’s 
Portland Open Studios. (Post photo by KC Cowan)

PORTLAND OPEN STUDIOS


