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If you are driving, pull over to a
clear location, stop and stay there
with your seatbelt fastened until
the shaking stops. Once the shaking
stops, proceed with caution and avoid
bridges or ramps that might have
been damaged.

DO NOT get in a doorway! An
early earthquake photo is a collapsed
adobe home with the door frame as
the only standing part. From this
came our belief that a doorway is the
safest place to be during an earth-

quake. In modern houses and build-
ings, doorways are no safer, and they
do not protect you from flying or fall-
ing objects. Get under a table instead!

DO NOT run outside! Trying to
run in an earthquake is dangerous,
as the ground is moving and you can
easily fall or be injured by debris or
glass. Running outside is especially
dangerous, as glass, bricks, or other
building components may be falling.
You are much safer to stay inside and
get under a table.

Ground shaking during an earth-
quake is seldom the cause of injury.

Most earthquake-related injuries and
deaths are caused by collapsing walls
and roofs, flying glass and falling
objects. It is extremely important for
a person to move as little as possible to
reach the place of safety he or she has
identified because most injuries occur
when people try to move more than
a short distance during the shaking.
Look around you now, before an
earthquake. Identify safe places such
as under a sturdy piece of furniture or
against an interior wall in your home,
office or school so that when the shak-
ing starts you can respond quickly. An

immediate response to move to the
safe place can save lives.

And that safe place should be
within a few steps to avoid injury from
flying debris.

Resources:

Drop, Cover, and Hold On —
ShakeOut.org
https://www.shakeout.org/
dropcoverholdon/

Why You Should Participate —
ShakeOut.org
https://www.shakeout.org/
whyparticipate/

Chinook Winds Casino Resort celebrates big wins and 30 years strong

Chinook Winds Casino Resort

The summer season brings not
only a surge in guest visits but also
valuable opportunities to enhance
the property.

This quarter, one of the most
notable updates has been the long-
anticipated phase 2 of our siding
project which includes replacement
of the Rogue River Room windows.
Progress has also been made on exte-
rior painting which creates a more
unified and polished appearance
throughout the property.

The Chinook Winds team has
remained dedicated to delivering
excellent customer service, ensuring
every guest feels welcome and at ease
amid ongoing construction efforts.

Marketing

We celebrated 30 years in busi-
ness this summer, making the most
of the busy tourist season with a high-
energy kickoff—our popular fire-
works show and $100,000 winning
Tracks drawing. The anniversary
celebrations included a sold-out Jay
Leno with Arsenio Hall and a spe-
cial Elite party creating an exciting
atmosphere that encouraged guests
to stay and play.

Outdoor events returned stron-
ger than ever, with Beach, Bacon
and Brews in July setting another
attendance record and raising over
$10,000 for Lincoln County chari-
ties. In August, Surf City Weekend
brought in more than $20,000 for
Angels Anonymous.
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We had a Million-dollar jackpot
of $1,149,056.13 on the Wide Area
Progressive Buffalo Power Pays
machine on August 16. This win was
shared on social media channels
and viewed by thousands of guests
showcasing our machines are better
at the beach.

Our community involvement
also remained a priority, with con-
tinued support for events like the
Neighbors for Kids Golf Tourna-
ment, Tillamook County Fair, Siletz
Pow Wow, and Stuff a Bus — Back-
packs for Kids campaign.

Operations

The Slot department completed
37 machine conversions and installed
26 new machines in this quarter.
Some of the popular titles we have
added to our floor are Dragon Trio,
Devil’s Lock, Timber Jack, Railroad
Riches, and Willie Nelson. Slots also
created a new area for slot machines
in the space where the old sports
wagering area was located.

Table Games held the second
annual Summer Poker Tournament
Series in July. The tournament series
turned out to be very successful with
tournament entries up 16.76% over
the prior year. We plan to continue
to grow this event, so we have three
solid tournaments a year to bring in
players to the Casino.

Bingo had a great summer. We
added in a $30,000 Anniversary
Bingo for June, we had our $80,000

Beach Bash event in July and had some
very successful Friday Fortune events
that all drove our headcounts up.

Food and Beverage

In late May we opened the new
Siletz Bay Café after closing the Buf-
fet. This new fast casual restaurant
creates the much-needed space to
enjoy food and watch your favorite
sport on one of the many TV’s.

The Café is still in its early stages
and continues to progress towards
the final goal of what the room will
be. For example, all new chairs,
tables and booths will be arriving
shortly for another piece of the vision
to fall into place. Both the Rogue
River Room and Chinook’s Seafood
Grill continue their quarterly specials
so be sure to watch for the next one
coming soon.

Facilities

The siding project remains on
track, with installation of new win-
dows at the Rogue River Room
scheduled for mid-September. Resort
painting efforts have begun in align-
ment with the siding project. Work
is currently underway on the Sky
Bridge, Parking Garage, and Suites
Building, along with the rest of
the hotel to ensure a consistent,
refreshed look across the property.

Hotel

The hotel experienced a suc-
cessful summer season, marked by
increases in both occupancy and
revenue. Building on this momen-

tum, we have begun updating the
exterior of the hotel to align with the
new Casino exterior. This is just the
beginning of a broader initiative to
elevate the overall appearance and
appeal of the property.

In addition to the exterior
enhancements, we are currently in
the planning stages of several new
projects aimed at further enhancing
and upscaling the entire guest expe-
rience. Our goal is to transform the
look and feel of the property, while
continuing to improve the comfort
and satisfaction of our guests.

Golf Course

The golf course enjoyed a busy
and successful summer. Highlight-
ing the summer was the inclusion
of numerous exciting tournaments
hosted by the golf course.

We continue to host a Men’s Club
that meets every Thursday afternoon.

We have had a total of 10,606
golfing customers and 20,462 fit-
ness center uses through the second
quarter of 2025.
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