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Political commercials focus on the wrong issues
Adam Holmes
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T h e e lectio n  seaso n  is 
h ittin g  its h ig h  p o in t, 
w ith  th at fa tefu l 
d ay  in  N o v em b er 
loom in g .
D ecisio n s w ill 
b e  m ad e th at 
w ill a ffect 
ev ery o n e  for 
th e  rest o f their 
lives. P u ts it 
in to  p ersp ectiv e , 
d o esn ’t it?
M ean w h ile , can d id ates  are 
d o in g  th eir b est to reach  
o u t to p eo p le  an d  co n v in ce  
th em  th at th ey  are the 
co rrect p erso n  fo r th e  job .

W ith  p o litica l h o p efu ls 
ru n n in g  for, or try in g  
to  stay  in  o ffice , som e 
can d id ates  w ill try  
an y th in g  to co n q u er 
th eir o p p o n en ts . H en ce, 
p o litica l co m m ercia ls  m ean t 
to d iscred it th e  p erso n  
th ey  are ru n n in g  ag a in st 
w o u ld n 't b e  a p ro b lem  if 
th e  co m m ercia ls  w ere  ab o u t 
w h o  stan d s for w h a t issu es. 
T h e  p ro b lem  is  th at th is is 
ex actly  w h at th ey  are n o t 
d oin g . W ith the excep tio n  
o f  a leg itim ate  co m m ercia l 
in v o lv in g  real issu es su ch  
as O b a m a 's  ad  su p p ortin g  
tax  cu ts  for the m id d le  
class , m an y  o f th e  p o litica l 
co m m ercia ls  are n o th in g  
m ore th an  sm ears, d irect 
a ttack s , an d  n o th in g  else.

A  co m m ercia l th at co m es 
to  m in d  is a Je ff  M erk ley/  
G o rd o n  S m ith  ad  th at ran  
ab o u t a m o n th  ago. B oth  
ca n d id a tes  critic ized  each  
o th er ab o u t h o w  th ey  sp en t

t h  e i r j 
th e  t im e  
sp en t

m on ey  on 
th ey

is O b am a ru n n in g  ag a in st 
P alin ? T h ey  n eed  to b e  

ru n n in g  an  ad

b o th  are ru n n in g  for V ice- 
P resid ent.

M an y  M cC ain  
co m m ercia ls  still focu s 
on  the top ic th at O bam a 
d o esn 't h av e  en o u g h  
exp erien ce , or th at h e  is 
n o t up to "the ch allen g e." I 
th in k  it 's  p retty  clear that 
w h en  can d id ates  h av e  
m ad e it th is far in  the race , 
a m a jo rity  o f the A m erican  
p eo p le  feel th ey  are 
exp erien ced  en o u g h  to hold  
office. If exp erien ce  is w h at 
th ey 're  co n cern ed  abou t, 
th in k  ab o u t w h o  M cC ain  
ch o se  for V ice-P resid en t. 
S tick  to the issu es, M cC ain  
cam p aign .

If th is e lectio n  is go in g  to 
rem ain  c iv ilized , w e n eed  to 
cu t the n o n sen se  and  start 
fo cu sin g  on  w h at really  
m atters. Luckily , there have 
b een  som e co m m ercia ls 
a irin g  la te ly  th at are d oin g  
ju st that. H ow ever, it 's  n o t 
en o u g h  to m ake a h u ge 
im p act. A ll these can d id ates 
n eed  to focu s on  w h ere  they  
stan d  on  the issu es, and  
n o t m ake low -b low  attacks 
ag a in st th eir op p on en ts. If 
w e can  acco m p lish  these 
g o als, m ayb e w e can  run 
an  excep tio n al cam p aig n  
for the n ext m on th  or so , 
and  end  up w ith  the rig h t 
p erso n  in  office.

o u tsid e  
o f th eir jo b . T h is 
h as n o th in g  to do 
w ith  the issu es.
W h a t th ese  p o litic ian s are 
try in g  to d o  w ith  these 
co m m ercia ls  is take  the 
easy  w ay  out. T h ey  d o n ’t 
ta lk  ab o u t on  th e  issu es, 
in stead  th ey  a ir in fo rm atio n  
th at is n o b o d y 's  b u sin ess.

I t 's  n o t ju st the 
co m m ercia ls  th at are try in g  
to d iscred it p o litic ian s 
th ro u gh  m u ck rak in g  
th at b o th ers  m e, it 's  a lso  
th at so m etim es th ese 
co m m ercia ls  m ake no  
sen se. I recen tly  w atch ed  
a co m m ercia l in  w h ich  the 
M cC a in  cam p aig n  w as 
co m p arin g  the am ou n t 
o f exp erien ce  S arah  P alin  
h as to the am o u n t of 
ex p erien ce  B arack  O b am a 
has. D oes an y o n e e lse  see 
the p ro b lem s w ith  this 
co m m ercia l?  S in ce  w h en

McCain: Repeal tax on imported sugar-based 
ethanol, increasing competition, and lowering 
prices of gasoline at the pump. John McCain will 
roll back com-based ethanol mandates, which are 
contributing to the rising cost of food.

i
Obama: Provide a 50 million dollar boost to "keep 
Americans from losing their jobs." Providing a tax 
cut for 150 million middle-class Americans. Provide 
5 million "green jobs," based from producing and 
providing alternative energy sources.

McCain: Leave troops in Iraq until the coun­
try implements a safe effective security force. 
Wants to ensure that all Al Qaeda forces are 
defeated.

Obama: Remove troops from Iraq slowly, with­
drawing all of them by 2010. Provide 200 billion 
in humanitarian aid to Iraq and its neighboring 
countries.

Students reveal their pick for president

Bob Barr
Ralph Nader 6(1%)
10 (2%)

McCain: Against, wants to overturn Roe vs. 
Wade. Give the decision to individual states.
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Obama: Pro, based on Roe vs. Wade and in 
support of women's right to choose.

McCain: Work with each state to create state-wide 
insurance plans. Introduce more generic medica­
tions, import medications from other countries. 
Create one care and cost requirements bill that all 
major health care companies must adhere to.

Obama: Lower medication costs by shipping them 
in from other countries (safely) and saving the 
average American $2,500. Promote use of generic 
medications and require hospitals to collect and 
report health care cost and quality data.
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McCain: Reward high-performing schools, pro­
vide incentives for all schools to improve. Give 
options to children and parents who are stuck 
in low-performing schools.

Obama: Reform No Child Left Behind Act. Create 
a "zero to five" plan, which would start following 
progress and providing aid to children and their 
families. Make math and science a priority, and 
close low-performing charter schools.


