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w/specbl guest:

iFRIDAY JULY 8 - AFRDCUBISM
WEDNESDAY JULY 13 - GARY NUNEZ B PLENA LIBRE/RICARDO LEMVD B MARINA LDCA 
SUNDAY JULY 24 - LDS LDBDS B LOS LONELY BOYS 
THURSDAY JULY 28 - MATISYAHU w/TEA LEAF GREEN 
FRIDAY JULY 2 9 -CH R IS  ISAAK
SUNDAY JULY 31 - BELA FLECK B THE FLECKTONES and BRUCE HDRNSBY B THE NDISEMAKERS
WEDNESDAY AUGUST 3 - BIG BAD VOODOO DADDY
SUNDAY AUGUST 7 - GEDRGE THORDGDDD B THE DESTROYERS
WEDNESDAY AUGUST 10-IMELDA MAY
THURSDAY AUGUST II - AN EVENING W/ PETER FRAMPTON *FRAMPTON COMES ALIVE 35 TOUR* 
THURSDAY AUGUST 18 - MIRANDA CDSGROVE 
SUNDAY AUGUST 27 - HUEY LEWIS B THE NEWS

S '

200 Tickets on Sale Now www.oregonzoo.org mu
«̂»«v.c.0-Mtr.o Available at Oregon Zoo, Ticketmaster and the Aladdin Theater Box Office

Please take the survey today, and tell your friends!

www.LGBTsurvey.com
About the Gay & Lesbian Community Survey' : Tremendous strides toward full equality have been achieved by 
our communities over the past decade There's Power in Our Pride Power to maHo a difference!

Gay and lesbian survey studies Have opened doors (and minds) in leading corporations and organizations, which in turn have rccog 
meed the value of then I GRT employees through the establishment ol equal hiring policies and domestic partner benefits Tins lias 
been a catalyst, leading to sweeping changes in political and social inclusivity.

Demographic reports also influence marketing investment Virtually absent until recently, we now see a growing variety of a products 
and services represented in gay media, celebrating our diversity. Ads keep LGBt publications and websites in business, serving their 
communities with independent news and information

Beyond simply advertising, though, these companies support us in many ways, including sponsoring community events and funding 
community-based charities in order to earn our loyalty

Taking an annual pulse on market trends through surveys helps demonstrate the LGBT community's growing power and influences 
positive change

We respect your privacy. All persona/ survey i/a/a is held set ure/y by Community Marketing lor . a gay owned and oper- 
jted. independent market research and communications hrm based in San l rancisco. and will not be sold to thud parties 
or used tor marketing purposes. CMI was founded rrt I9 9 P  and is proudly NGLCC Certified Thank you! CtlflWt0

THERE’S POWER IN OUR PRIDE

Our 2010 survey had 45,000 respondents from over 100 countries!

Everyone who completes the survey by June 15. 2011 will be entered into » drawing to win one of 

five US $100 cash prizes. (Or if you win. you may designate a non-profit charity to receive the prize.)

HE5gSg¡a ^  Community Marketing, Inc.

•  2011 Community Marketing. Inc , 5B4 Castro St »834. San Francisco CA 94114 USA www CommunityMarkebnglnc tom
Gay A lesbian Community Survey and Gay A Lesbian Consumer inde« are trademarks of Community Marketing Inc

* d a s s  Tobacco Pipes Starting at $2.99^
DVDs starting at $4.99 ^  -4*100 Channel Arcade +

Huge Selection of Toys, Magazines, Lubricants, & More!

http://www.oregonzoo.org
http://www.LGBTsurvey.com

