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outstanding

It’s Only Rational

athy Oliver gets things done for
homeless queer youth, and she
does so because it's rational.

“I found I could do things at

Qutside In that | couldn't do any-

where else,” she says. “] started a syringe
exchange in late '80s. It was controversial,
but | felt very strongly about it, and it seemed
like such a rational thing to do to save the
lives of our clients.”

She also started a queer-specific group
called Voices in "93. “It was still a little con
troversial in "93, but | was looking at our
clients, and one-third are LGBTQ or ques-
tomng. .'\L:.llll. It \l'l‘[l‘lt'li |IL1' \IJL'|'| a [- W .tl
thing to do, and at Outside In [ had the sup-
port to implement that idea.”

\ ]l \I‘l in \\]h' ETCW |J}" 1n [}ll \h‘('.lTIi‘.'
area but has lived in Portland for more than
30 vears, Oliver was hired in 1980 at
Outside In as grant writer and intended to

stay for only two vears. “l tound this was

Kathy Oliver has not shied from controversy.
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just asking

Just Out went to Gay Skate Night to ask,
“Who would you like to come out or be outed?”

SARAH DEMERRITT

Grocery Checker

LiLy-RYGH GLEN

Bear Pom Aficionado
“Gillian Anderson. “Billy 1dol because
She appeals to a wide he's such a bad-ass
spectrum of women.” and nobody snarls

like him. Gay people
need to learn how to

snarl.”

LANE HUNTER MARK BROWN

Performer with Manager of Esther's

BodvyVox Pantry
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clients in wavs | didn't see anvone else doing in nve them support they need to help trade street life ‘1 teel strongly tha “Condoleezza Rice
Portland, and thar compelled me to stay,” she says for inde lent livi | ndous | t not my place t because she's single,
shet I L the ent ry | | per | INt-gay .|!|\] 1 bitch.”
t vear iy I I r Portlan that thing. We have a lot
| [ I ne hie whin r o sexual In h d of people trying to
Virginia Woot Dog Davcare vhich provide n omplet Iry I sh Iends lorce peoyj le our.”
the-jol traming tor homeless ith at 1520 W NCErne Just Ot read I | el
Burnside St. "Moving from the street to the busi vith Outside In. Visit ww lein.org | [
ness world can be a culture shock,” she says. “Youth intormat [ @
have such a natural attinity for dogs. Anytime Mall ffi
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MAKE THE RIGHT
CHOICE FOR EQUALITY

Find products and brands that rate

BEST to WORST

Whole Foods vs. Kroger

Gap vs. Abercrombie
& Fitch

BP vs. Exxon Mobil

Tylenol vs. Aleve

in support of GLBT equality.

The Human Rights Campaign BUYING FOR EQUALITY guide
provides you with the information you need to support products
and services from companies that support equality. Making the
choice to support fair-minded businesses helps effect real change
in workplaces across the country.

www.hrc.org/buyersguide



http://www.outsidein.org
http://www.hrc.org/buyersguide

