She was attracted to the market’s grassroots
nature and to the camaraderie among vendors.
“As a photographer, I work side by side with
other photographers at the market; we are our
own subgroup.”

Flood holds a master’s degree in fine arts and
has been a photographer for 27 years. She wants

to expand her work to other venues but has no |

intention of leaving
the In'.lrkcl.

“Like all work
groups | have been a
part of,” she says,
“we get together to
celebrate mile-
stones, and when-
ever someone has
an opening of their
work, vendors show
up to support their
friends.”

Nash, who also
has an art degree,
saw the market as
an opportunity to
test the salability of
her work. “Part of
the reason | moved
to I"ur(l;nu] was to
vend at Saturday
Market,” she says.
“It gave me the

In addition to vending at the markert, all of
these women are deeply involved in making the
organization [h-.ir operates 1t Hllt't't‘\.\lll], ‘mml (hh
open-air marketplace has unquestionably grown

during the past 31 years, as has the quality of

items offered by its vendors. The nonprofit
structure is member-driven. The longer a vendor
is affiliated, the berter his or her choices become

chance to work as Photographer Verone Flood has been selling her photos at the market for

an artist.” four years.
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Rainbow duds are the specialty of Out of the Closet Artwear. The

Before setting up her booth, she worked in

the food service industry, “pulling drafts at |

McMenamins.” Watching all the tin cans go out
Tht‘ back dnnr gave }‘lcr t}u' u]t’;i to create trea-
sures out of trash. Strongly committed to the
recycling principle, she began thinking about
ways to create art out of “a simple item”: tin cans
with designs she creates using an acertylene
Inrl.'h.

Nash would sell her lanterns to her co-work-
ers on payday. “I'd sit down, have a beer, set out
10 lanterns and sell them to co-workers, until
th(' IV SSES \.Iltl o I.“

She sold the lanterns where she could, end-
ing up at the initial First Thursday in the Pearl
District. Her success at that event convinced
her she could make a living with her art. Port-
land Saturday Market was the next step, and she
has been there ever since

Nash can claim a group of collectors of her
work who stop in regularly to see what new item
she has created. “When | see them coming,” she
says, “l know I'll have a sale.”

She likes the inde pen lence the market gives
her and the exposure she experiences as an
artist. For Nash, her market booth is her prima
rv sales venue, and it seems to be working for

her. She's in the Process f buying a house

for a vending

spot, but Wein-

haus is quick to

encourage other

alternative arti-

sans to apply.

“Everybody gets

treated with re-

\PUL'[." \lu‘ 54Ys,

and the cost is

reasonable, in

addition to pro-

viding a commu-

nity where the

artisan will get

support and en-

couragement.

s The emphasis is

' on being a good
‘ B neighbor.

future

might seem iffy

to outsiders, since the Ankeny Development

Plan seeks major changes in the area. But Port-

land Sarurday Market has no intention of going

away. “We may have to move,” Weinhaus says,

“or maybe we won't.”

It's 4 p.m. on Sunday evening; the market
draws to a close, and vendors enter the final
frenzy of packing away their goods and taking
their booths down until next week. Friends call
out to each other; maybe some will meer at a
restaurant or pub before heading home, but the
sense of ¢« nminunity \hl WS IS '-«ll't'nj_:fh as pe 1{111'
break down this temporary village. Once again,
the site of so much activity becomes just a series
of parking lots, but something remains, perhaps
1 dream.

In a way, Portland Saturday Market is
a MICrocosmic image ot \\.h.li sOoCiery \.\.'lllll\l ht'
if what people create and how they work
Bl I*]l'r WETe SCCN ASs More "l',r”]“\."]l TI}.”'I
who they love and what they do in the priva
cy of their homes. | I-lllin-1-||~-f'|.|. like all other
prejudicial attitudes, doesn’t really have to

Al §m

matter, atter
1 Portland
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ACT
NOW!

While Supplies Last

Buy one for $19.99
get up to 3
additional phones

Add Additional

Lines for

999

august 5. 2005 - Just out -
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GOWIRELESS

Introducing FREE (_ -Network

Calling Between 47 Million

Verizon Wireless Customers
From The Nationai  -Network Coverage Area

Hollywood Store
3004 NE Broadway
Portland, OR 97232
503-280-4448

by Fred Meyer

The nation’s largest calling
area! Check out our Super
Value Pack: Leather case, a car
charger, lifetime repair, lifetime
battery exchange, lifetime
replacement on accessories,
25% off all accessory purchases,
and lifetime data transfer!!!
Ask store for details!

www.gowireless.net

-

Veﬁ&'lw:re.‘ess

AuAhorred Adgent

Friendly, Knowledgeable, Convenient.
* Limited to stock on hand. No rain checks. Restrictions apply.
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See store for details.
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Join us Saturday August 20th
from 11am until 4pm

for an

EXCLUSIVE EYEWEAR EVENT
We will be hosting the
entire collections from

/1P LHomine

Eyes on Broadway

FRACLION

503-284-2300
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