WE SUPPORT THEM

Do they support us?
by Jaymee R. Cuti

I any local and national corpora-
/ tions are hesitant to take a
' - .
3 K stance on Senate Bill 1000.
: y

Introduced by Oregon Gov.
. Ted Kulongoski and supported
by a bipartisan group of state senators, the bill
would establish civil unions for same-sex cou-
ples and prohibit discrimination toward sexual
minorities in matters of employment, housing
and public accommodations.

The concerns of business owners are diverse,
and range from maintaining political neutrality
to fear of angering the conservative consumers.
Others are threatened by the perceived eco-
nomic hardship and high cost of extending ben-
efits to the same-sex partners of employees.
Recent media attention the stance of
Microsoft in relation to Washington state civil

on

”L’hh lvu|-|:ninn has forced a closer .\L'I’llnl'l\' ot
businesses in our own community.

Queer consumers wield an influential $450
billion in buying power, according to the recently
published Gay Market Guide 2005. Just as that
power can be utilized to buy, it can be used to
boycott. But before yanking your queer dollars
away, it is useful to take a closer look at the com-
plex dynamics of corporate involvement with
politics. Many local com-
panies with extremely
progressive internal poli-
cies will not take a public
stance on the bill.

High-profile compa-
nies such as Coffee Peo-
ple, Adidas, Starbucks,
McMenamins, Widmer
Brothers Brewing Com-
pany, Nike, Intel, Wei-
den+Kenedy and New
Seasons Market have all
declined to take positions
on SB 1000,

But

means neutral about dis-

they are by no
crimination against sexu-
al minorities.

“We think it's

sumptuous ToT

pre-
corpora
tions to speak for individ-
uals,” said Brian Rohter,
president and CEO of
New Marker.
“We diversity
includes

Seasons
think
diversity of
opinions, and that’s why
we don't take positions on any political cam-
paigns or ballot measures.”

As an individual, however, Rohter testified
in favor of the bill betore the Senate Rules Com-
mittee on May 4 and asserts that discrimination
N\“\\
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violates his business’s values. Seasons
partners and children.

“You decide who vour family s, and we've
done that since the day we opened our doors,”
he said.

Portland advertising firm Wieden+Kennedy
has also demonstrated support for the queer
community without an outright endorsement of
SB 1000.

“Anti-discrimination is just part of our per-
sonality. | personally am gay, and being part of
Our senior management team, | have a sensitiv-
ity to that issue, so we certainly try to provide
an environment that is open and welcoming,”
said Denis Moore, Wieden+Kennedy chief
financial officer.

Starbucks does not plan to take a position on

SB 1000 but vows a continuing commitment to
equality for sexual minorities.

“We are deeply committed to supporting
global diversity—including a commitment to
gay, lesbian, bisexual and transgender issues of
equality,” said Sanja Gould, a spokeswoman for
the corporation. “The company’s guiding princi-
ple lists ‘embracing diversity as an essential com-
ponent to the way we do business." Further, we
are proud to offer health care benefits for regis-
tered domestic partners.”

In the past, Starbucks has sponsored the Gay
and Lesbian Alliance Against Defamation
Media Awards and is listed annually on the Gay
and Lesbian Value Index, according to Gould.
Released yearly by GLV Reports & Communi-
cations, the index is regarded widely by institu-
tional investors, money managers, nonpr tit
groups and human rights advocates as a barom-
eter of the nation’s corporate secror and how it
is progressing on workplace and marketplace
policies in relation to sexual orientation. The
index is released each June to correspond with
Pride celebrations.

Like many Oregon businesses, McMenamins
names orientation  in
harassment and k'l|ll;|]-il!‘]‘(1!‘“]]1](\_' t'lnl‘hl\t'r

policies. The company rtakes

sexual its anti-

an extra step against harass-
ment and discrimination by
extending these protections to
its customers and vendors,
along with employees.

“We take our anti-harass-
ment policy seriously,” said
Anne Long, human resources
supervisor for McMenamins.
“That’s why we include our

customers and vendors
everyone who is in our place
of business.”

McMenamins

does not have a public posi-

However,

tion concerning the bill.

The first large corporations
that taken official
stance in support of SB 1000
ire Norm Thompson Outtit-
ters and Powell's Books, both
citing an ethical obligation to

have an

do the right thing.

Although many companies
stop short of supporting the
bill, dozens have shown sup-
port for sexual minorities by
ittending Basic Rights Oregon’s annual Orego-
nians Against Discrimination Luncheon, held
in April. The guest list reads like a queer-friend
ly guide for consumers. Nike hosted two tables
at the event, and Columbia Sportswear attend-
ed as a sponsor. U.S. Bank, Washington Mutu
al, Albina Community Bank, Bank of
ind Wells Fargo were also in

America
ittendance.
Wieden+Kennedy was joined by communica
tions firm Metropolitan Group. New Seasons,
Safeway, Nordstrom, Powell’s, Tonkon Torp,
the Portland Hilton and Cingular were among
numerous other event sponsors.

Senate Bill 1000 is now facing competition
with House Bill 3476, which would create “re-
ciprocal beneficiary relationships” for two adults
prohibited from marrying, including siblings and
SAIME-SeX LI‘IIPEL“‘. After Iu';il‘l\. t'IL:I]l I‘u\llr\ of
public hearings, SB 1000 remains in committee,
awaiting a vote on the Senate floor. Ji7)

Staff Writer JAYMEE R. CUTI can be reached at
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 West Linn Carpentry & Tile Co.

Excellence in design & construction
Specializing in tile, stone and finishing work ‘
Serving Portland and Metro Area |
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More than |5 years experience
david@bobomatic.com
(503) 348-1491

David, Owner/Artist Lic. Bond & Ins. CCB # 161797
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Traditional

- Wonderful Rugs
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1220 SE GRAND
503-282-4400 ‘
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LAW OFFICE OF JAMES D. McVITTIE, PC

Specializing in [zstate Planning
Wills. Trusts. Business Planning.
and Domestic Partnerships.

Call for your free 30-minute
consultation on Izstate PPlanning

—_ i

503.224.6611 _TEL
BO6 sw BROADWAY; STE.BOO
PORTLAND, OREGON 97205
WWW.MCVITTIE-LAW.COM

JAMES D. MCVITTIE
Arttorney-at-Law, Lic. in OR & WA

our core values:
« building, strengthening and supporting women’s
community « diversity of feminist perspective « education for
empowerment
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Women's Books and Resources

we offer a comprehensive, diverse collection of women's writing * women-positive videos for rent
non-sexist children's books * cards, stickers, posters, buttons, gifts * space for community education
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social change through grass roots activism

Open Seven Days a Week * 3734 SE Hawthorne

503.232.6003

www.inotherwords.org

S.FITNESS &

CUSTOMIZED PERSONAL TRAINING
MARIA CALLAHAN CPT-GFI

PRIVATE STUDIO / ACE CERTIFIED
503-997-8716 o ETHELDIESELS.COM

Esquire Motors, Inc.

:E'h; Complete Foreign
_ Car Repair & Service

W= « Quality Services Guaranteed
R— | i L] * Serving Downtown

- ‘ T Portiand Since 1968
503.226.6269 ‘ www.esquiremotors.com

1853 SW Jefferson - Portiand

Raines Globe Travel

Person to Person Travel Planning IS}I
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International Specialists

Vacation Packages * Cruises * Tours * Group Travel
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Downtown Salem Since 1945 senenicl

129 Commercial NE = 503--99-1 800 = 800-971-7210

/KAREN M. SWEIGERT, MD

Obstetrice and Gynecology
Donor Insemination

Cascade Women's Health, DC

Phone
503 274-9936

JjaymeeCustout .com

. 1040 N.W. 22nd, Suite 330, Portland, OR 97210
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