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BY MARTY DAvis

"Lord, help me be the person my dog thinks | am”

Publisher wrestles with issue of dog-racing ads

» years and ended with the heartwrenching death of my love,
”’?%s% my buddy, my pal, my beloved dog John-Paul.

' | think the inequity in the life spans of dogs and people is
B’ one of life’s great cruelties. I suppose one can look to the posi-
tive and realize this imbalance provides opportunities for more dogs to

¢ ofarin my life | have known one great love. It lasted 16
% '

spend 15 to 20 years in loving homes. On the other hand, how many times

can a person take the death of such a cherished friend and loved one?

It can be difficult to balance the pain of loss with the many plea-
sures of companionship, but in my case the joys of dog ownership won
out, and | am now five years into my second dog relationship.
Although the current pooch is nowhere near the end of her days, it's
fairly understood that I'll outlast her and probably begin again with yet
another dog. How could you ever not have a dog!?

John-Paul was exceptional, as I'm sure all your dogs are. My current
dog, Peanut is, well, she's cute. Cute and protective.

This means she barks—a lot. She views
all people as ax murderers and ideally
would have a five-block people-free securi-
ty zone established around us.

Pretty much every waking moment of
her day is concentrated on achieving this
goal. There surely is a reason why this kind
of dog is so cute—it is the only thing that
saves them from total annihilation.

Given a couple of days with this dog,
Mother Theresa would have throttled her
with a rosary—but like I said she loves me
dearly and is a great companion and pal.
Were it not for the barking, our life together
would be nearly perfect.

Oh sure, there was that recent incident
with the squirrel, but hey, it’s not like they're
an endangered species or anything. One less
squirrel in my back yard—gee, now there’s only
about 356 left.

The squirrel didn’t die, anyway; it was merely deeply
annoyed, and for its rabid revenge it vented its frustration in my flower
beds. Such little creatures, such deep holes. Digging and cursing.
Cursing and digging.

..

So, what the hell is the point of all this, you ask? The point I'm try-

ing to make is that | am a dog person. | rescue them when they're lost,
comfort them when they're scared and sleep with them with they're
smelly. This is the compassionate and probably best part of who [ am.
Unfortunately, this conflicts greatly with that other part of me: the

| am a dog person.

| rescue them when they're lost,
comfort them when they're scared e feel the least bad.
and sleep with them EESuEEN.

when they’re smelly.

publisher, the business owner, the person who has to decide whether to
run ads for greyhound racing in her paper.

If you read the last issue—and | certainly trust you did—you know
the challenge was issued that I should not run ads for the local grey-
hound racing establishment. The request was made based on the work-
ing and living conditions and treatment of the dogs.

Greyhound racing is an industry with a deplorable track record in
animal rights. I am not fully educated as to all of this, but | read
enough to believe problems indeed do exist.

And although the situation might be improving in some places, it
remains far from ideal. Dogs suffer because of this sport and this indus-
try. To me, that is unacceptable.

Based on emotional response and personal beliefs alone and sorely
ignoring good business sense, | have made the decision not to run the
ads for greyhound racing.

This decision is, by and large, no better than the best of two bad
choices. Running the ads doesn't feel right, but nei-
ther does the idea of not running them.

[ still don’t think I should make choices for you.
However, I'm sticking with the decision that makes

A secondary factor in this decision is that
I do view our advertising rela-

tionships as partnerships.

Some are better than oth-
ers; nonetheless, the con-
tinued success of this paper
depends on advertisers and reader
support of advertisers.

has been “support your advertisers.” |
cannot, in good conscience, encourage
you to support dog racing.

From another perspective, it can be said
many advertised products have negative effects
on consumers. Just Out features advertisements for liquor,

| dentists, restaurants, dating services and others—all of which could be
| absurdly aligned with rack and ruin.

To my mind, the difference is that the impact of these choices affects
the person making the choices. In greyhound racing, the dogs have no

| choice. No voice. No chance to say, “Thanks, but I'd really rather not.”

So in this case | make the choice. No ads.
To those of you who will say I'm wimping out, well, whatever. My
warm wish for you: Have a great summer, and may all of your decisions

be easy. This one wasn't. I
y
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My mantra since taking ownership
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