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NO REDEEMING
SOCIAL VALUE—
OR YOUR
MONLEY BACK!

That's right, kids, you won't find any
books filled with lofty ideas here at
CounterMedia, just the Northwest's best
selection of hi-tone gay smut, including:

* every photo and art book in print

* hard-to-find magazines like Trash,
Handjobs, and Blue—and alway: 10% off!

* vintage material from the 50s-70s

* and the steamiest fiction around!
CounterMedia. Downtown at 927 SW
Oak. 11-7 M-Sat, 12-6 Sun. Ph. 226-8141.

ONE-STOP SHOPPING FOR

PORTLAND'S DEGENERATES!

Magical Gifts
tor the
Goddess within

Theatre

Over 750 video titles

Over 150 DVD titles

Video sales & rental

DVD sales & rental

3 Full length feature films

2 Theatres

Male Features 7 days a week

xm( -theme  Tuesoays :

ANl Male Features in Main Theatre
Northwoest
open 9:30 am < 18 & older
12:‘!2 SW 12th ave

223-1846
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Boy, oh hoy

A young Portland filmmaker helps
Cascade AIDS Project reach young men

BY CHRISTOPHER MCQUAIN

“Wl BB y motivation for the project in the

' beginning, and it still is, was to make
* a space, basically, for young gay men
& W to express themselves on video and
then compile it, representing the differences,
and also the similarities, in how we perceive
things,” explains Doug Hopper.

Hopper, a 21-year-old photographer and
filmmaker, is in the process of completing his
first work on video, a 30-minute documentary
called Boy, in preparation for a May 26 screen-
ing to benefit the Cascade AIDS Project. He
estimates that the completed version of the
video will contain interview footage with 18
young, Portland-area queer men.

One of Hopper's main priorities for the pro-
ject was to collect as wide a range of view-
points as possible. “I believe that we all kind of
associate ourselves with people of like minds,

there are those two levels to the project,
which I think are really good.”

Hopper gleaned roughly half the subjects
for Boy from his contact with the Young
Men's Community Project and the other half
through word of mouth, an advertisement in
Just Out, and fliers posted in places where
young gay men congregate, such as SMYRC,
Qutside In and the offices of Phoenix Rising
Foundation.

“I didn't pressure anybody [to participate],”
he says of the process of finding people to
interview. “Some people were less enthusias-
tic.... I certainly wasn't going around haunt-
ing people or anything, but I did want to get a
really diverse group of people. A lot of the
people I already knew were willing—they're
pretty expressive, vocal, creative-oriented
people—but I didn't want to just have that.

Jason Chavez in a scene from Boy

so it’s really hard to see the vast array of per-
ceptions. So, | selected a really diverse group of
young gay men to interview,” he says.

The video was funded by Cascade AIDS
Project with a portion of the grant it receives
from Multnomah County to provide services
for young men (defined by the county as ages
18 to 26).

Geoffrey Bateman, Project Coordinator for
CAP’s Young Men's Community Project,
details how Hopper’s film—along with anoth-
er project, a June retreat—was chosen to
receive financial support: “Two guys from the
group had ideas for a project that would help
build a community for young queer men, so
we offered them some money to do their pro-
jects. Doug had an idea for a video, and we
went with that idea. It wasn't like a formal
grant process. We had their applications and
we reviewed them, and we thought this idea
would work really well.

“I thought [the video idea] worked on a
couple of levels. One was that, in the inter-
view process, it was a good way to get lots of
different young men involved who might not
be involved in the [Young Men's] program
already. He wanted to go out and not just get
people from the group, but from all over the
community. And then once we've edited it
and shown it, we can get a lot of folks in to
watch it and see how they respond to it. So

-

-

The people who were more low-key or a little
more mainstream were maybe a bit harder to
nail down. But even within that group of peo-
ple, there were differences.”

Boy is separated into five different sections,
each featuring interviewees expressing their
personal opinions and feelings on a different
subject of import to 20-something queer
males. The sections are “Image,” “Sexuality,”
“Discrimination,” “Social” and “Spirituality.”

“I basically sat down with the men, posed
those issues to them, and recorded whatever
came to mind. It's sort of a...collage of
responses about those different issues, where
young gay men are coming from,” Hopper
says.

Bateman hopes the video will have a life
after the May 26 screening, an ongoing
impact beyond just the younger queer male
audience. “This first showing is really, I think,
for the young queer men's community, and
then we'll be showing it to another discussion
group where it's going to be all ages, so older
men will have a chance to see it and respond
to it, and then we're going to use it at our
retreat in June also,” he says. “Once we finish
it we're going to show it as many times as we
can.”

B For more information about BOY screenings,
call Geoffrey Bateman at (503) 223-5907.



