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EDITORIAL

Cruelty begets cruelty
Higlvschool life can be torture for those deemed ‘different’

I didn’t attend my 10th high school class reunion; nor the 20th, 
nor the 30th. 1 will not be going to the 40th, 50th or the 75th, 
either. Should 1 find myself to he the sole surviving member of 
Shasta Union High School’s Class of 1966, 1 might consider 
it.. .but only under those circumstances.

Why such residual bitterness after so many years? Because high 
school was hell. There is not one moment I would choose to remember 
or celebrate. At its worst, my experiences were still far better than those 
afforded others. For the most part, I was simply ignored, invisible, never 
acknowledged.. .not allowed to exist. Why? 1 was different, overweight, 
awkward, rural in an urban school, not well dressed, not socially skilled.

These are capital sins in the world of high school. There were oth
ers—all boys it seems— who were taunted, scorned and physically 
attacked on a nearly daily basis. Their crimes? Probably the same as 
mine, only they often dared to fight back, never to win.

I’m writing this the day after the high school shootings in Colorado. 
And I’m remembering high school. I’m listening to the news reports 
about how these latest killer kids targeted specific students. And I’m 
clearly remembering the torment that was allowed to occur 30 years | 
ago, and wondering when society will begin to teach children and teens 
that cruelty begets cruelty.

Who’s responsible? ponders the media after such sprees of violence. 
Would it be as horrific as the crime itself to suggest that some of the 
responsibility be borne by the victims? If one certain class or type of stu

dent is allowed by virtue of privilege to create a living hell for other 
students, shouldn’t they have to consider the possible outcome of their 
behavior?

What about the teachers who never intervene, never show com
passion and perhaps even participate in the emotional battering of the 
tormented outcast child? Shouldn’t they be held responsible? What 
about the parents, what are the values they are teaching? Shouldn’t we j 
go beyond "don’t lie, cheat, steal or do drugs”? Where do children learn 
to be kind? Where do they learn to be vicious?

Increasingly, young people are questioning their sexuality, and 
many are coming out. What kind of support are these kids receiving? 
Some will have caring and understanding parents; many more will not. 
Some will have supportive teachers and counselors; many more will 
not. How do we help these kids face their struggles with their tormen
tors? (And there will be tormentors.)

We can become mentors and role models. We can muster our finan
cial resources to support youth programs. We must create safe places for 
kids. We must look at our own past, relive our own torments, and then 
work to create a future where kids don’t have to spend four years in 
hell.

So far, none of the shooters in any of these school-based horrors has 
been identified as a “troubled gay youth.” Let’s do everything we can to 
make sure it stays that way. Hate is not a family value. We’re the fam
ily. Let’s protect our kids.
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A t first glance, it may look like just 
another plug for an automotive com
pany. But take a closer peek at the 

Subaru advertisement plastered on the bill
board at Southwest 12th Avenue and West

Burnside Street in downtown Portland and 
you may glean a deeper message—especially if 
you’re queer.

The ad—which targets the gay and lesbian 
market—contains subtle humor likely to go

unnoticed by the “untargeted” passers-by.
One of the vehicles sports a Human 

Rights Campaign equal-sign sticker and P- 
TOWNIE license plates. The two other 
cars in the ad feature XENA LVR and 
CAMP-OUT plates, respectively.

The ad’s text reads: “Different Drivers. 
Different Roads. One Car.” In other words, 
it’s clearly queer to those in the know. 
(The print ads, which appear in Just Out, 
also mention that Subaru supports “the 
community” as a national HRC sponsor.)

All told, the company has placed this 
particular ad on billboards in six cities 
nationwide: Atlanta, Chicago, District of 
Columbia, Philadelphia, Portland and San 
Francisco. Print ads were placed in gay and 
lesbian papers in nine markets nationwide.

The campaign kicked off in April and 
has reportedly stirred up no anti-Subaru 
sentiment.

Such is not the case with Anheuser- 
Busch, another prominent advertiser. A 
beer ad recently ran in St. Louis that fea
tured two men holding hands with the 
caption “Be Yourself with Bud.”

The ad generated a slew of angry phone 
calls, and conversely, a nationwide effort 
by gay folks to thank the company for its 

queer-positive portrayal. (To register support 
for the ad campaign, call Anheuser-Busch’s 
automated voting line at l -877-233-7725.)

No word yet on whether the ads will run in 
additional markets.


